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tate of the Nation’s Economy: 
Up 

' Sree. Outrput—The steel industry 
t week operated at 70 percent of 
pacity, against 68.6 percent the 

pvious week. 

Business Fawures—Rose to 248 
latest week reported from 206 
e previous week, according to 
Dun "G Bradstreet. The total in 
the 1953 week was 198. 


_Correr Suipments — April ship- 
nents of refined copper to consum- 
ts were the best since last Decem- 
, according to Copper Institute. 
of refined copper held by 
mestic producers dropped after 
ree months of substantial in- 

ases. April shipments totaled 

829 short tons against 95,795 in 
h. Stocks totaled 124,523 tons 
poe. compared with 125,759 in 
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Auto Industry Takes to Classroom— 


hydraulic engineering, RPI. 


Challenge to Industry 


Nation’s Educators Point Up Problems at Sessions 
With Auto Manufacturers 


, Mancu Divwenps—Amounted to 
1 $1,274,000,000, according to De- 
ment of Commerce, or 3 per- 
tent more than in March, 1953. 
Dividends paid by manufacturing 
; ions were 1% percent 
gher than a year before. 
Bank Crearines—Totaled $17,833,- 
000 in latest week reported, or 
percent more than a year ago. 
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Representative of the six panels which discussed the auto industry with educators 
at Rensselaer Polytechnic Institute is this group (from left): Charles A. Chayne, engi- 
neering vice-president, General Motors; Fred Picard, chairman, department of eco- 
nomics of Ohio University; Roger E. Bremer, assistant to the president of Packard; 
R. W. Conder, director of industrial relations, Chrysler Corp., and moderator of the 
panel; Lawrence Stewart, sales promotion manager, Nash; P. E. Tobin, regional man- 
ager, White, and the panel aide, Grant K. Palsgrove, professor of mechanical and 
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1954 Volume Due to Hit 2. 


A “LOST WEEK” is all that 

stands between new-car sales 

this year and last year’s pace, an 
analysis of the market 
showed last week. 

At the end of May, 
according to Auto- 
motive News’ esti- 
mates, 1954 new-car 

sales will total 2,200,000. At the 
end of the same five-month pe- 

riod last year, sales totaled 2,338,- 
000 units. 

At the current estimated daily 
sales rate of 20,275 units, dealer 
sales are running a fraction less 
than seven days behind last year’s 
sizzling pace. 

Ed x * 
es the total reached on May 
31 last year will be matched 
this year sometime during the sell- 
ing hours of June 8. 


* * 
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fce of Last Year 


-Day Margin 


2 Million by End of Month; 


Used Units Are Moving Faster Than in 1953: 
Rub Is in Dealer Profits, Prices 


In April, there were 26 selling days. 
In May, because of the calendar 
accident of five Sundays and the 
fact that in most areas May 31 will 
be a legal holiday, there are only 
25 sales days. 

Used-car dealers are running 
ahead of last year’s rate, on the 
basis of reports from several areas. 
However, they are retailing at a 
lower price. 

The performance of the whole- 
sale used-car market thus far in 
May indicates an accelerating 
tendency toward lower prices, too. 

In January, the overall price 
average, according to AvuTomorTive 
News’ index, wound up $42 lower 
than it had been in the previous 
month. 


In February, a new base level for 
«Continued on Page 10, Col. 1) 





















“re By B® Manes > Automobile Manufacturers Denier puede, tues, ano C O Hi 
Down ROY, N.Y.—The auto industry Four major speeches set the key- os at much reduced levels. ar utput its 
_ Goops anv Services — The gross —if it is to meet a demanding| note for 18 panel sessions making or the a this year, 9. Mon th Hi h 
tional product during the first | sociological challenge — must fully| yp the conference. They were de- Tele talnce Rm. . ns s g 


recognize that many of the ap- 


ran at a $357.8 billion an- 
proaches to a solution of its prob- 


rate, according to Commerce 


livered by William F. Hufstader, 
distribution vice-president of Gen- 


With 126,020 


0.8 percent. In the same quarter 

























Department, or 1.5 percent below 
le first quarter of 1953. Business- 
en trimmed their stocks at a $5 
pn annual rate from January 
ough March, compared with a 
8 billion reduction rate a year ago. 
InpustRiaL OutpuT—Dropped in 
April to 12838 percent of the 1947- 
49 average, according to Federal 
| Reserve Board. This was 2 per- 
‘cent below March and 9.5 percent 
below April, 1953. 
» Business Inpgex—Physical volume 
business in latest week reported 
pod at 97.1 percent of the 1935-39 
index, according to Barron’s. It 
pod at 97.2 in the previous week. 
Srore Sates—Department store 
sales in latest week reported 
were 4 percent below the like 
1958 week, according to Federal 
Reserve Board. 
- UNEMPLOYMENT — Declined 20,900 
‘in latest week reported, according 
‘to Labor Department. Total unem- 
pymeéent among insured workers 
was estimated at 2,181,400. 





Top Cars 


New-car registrations for three 
' months, plus 15 states for April: 


lems lie outside its own bailiwick. 


That was made plain here last 
week at a conference of 800 educa- 
tional leaders, sociologists and econ- 
omists with more than 100 leaders 
of the industry, held at Rensselaer 


Polytechnic Institute. 
The conference, RPI’s fourth 


Industrial Council, was sponsored 


Vehicles on Road 
Up 5.7% in Year 
To 56,279,864 


ASHINGTON.— Motor vehicle 

registrations in the U. S. last 
year were 5.7 percent greater than 
in 1952, according to figures re- 
leased last week by the Bureau of 
Public Roads. 

Total registrations amounted to 
56,279,864 vehicles against 53,265,- 
406 in 1952. Of the 1953 total, 46,- 
460,094 were cars, 9,575,519 trucks, 
and 244,251 buses. 

Car registrations increased 6 per- 
cent over 1952, trucks 4 percent, 
and buses 1.6 percent. The increase 
from 1951 to 1952 was only 2.6 per- 
cent, while the increase from 1950 
to 1951 was 5.6 percent. 







last year, the average profit was 
4.3 percent. By Tom Hewitt 

Sales totals for the first five Staff Writer 
months of 1954 also stack up favor- C= production last week bound- 
ably with the same period of the ed up to a nine-month high. 
record year of 1950. By May 31,/ Built in U.S. plants, according to 
1950, that year’s new-car sales to-| Auromotive News’ estimates, were 
taled 2,246,015. Dealers this year are | 126,020 cars and 22,385 trucks, up 
running a fraction more than two/ 3.9 percent and 0.6 percent, respec- 
sales days behind the 1950 pace. tively, from the preceding week. 

ee eal Not since last August had so 

many cars been produced in a 
single week. 

The boost occurred because of 
higher schedules for 10 of the 18 
car makes—Dodge, Plymouth, Ford, 
Chevrolet, Pontiac, Kaiser, Willys. 
Studebaker, Hudson and Packard. 
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HE latter two were closed in 

the preceding week, while Stu- 
debaker operated its Los Angeles 
plant only. Studebaker will be down 
again this week. 

With the three back in action, 














eral Motors; Christian E. Jarchow, 
executive vice-president of Interna- 
tional Harvester Co.; Ray P. Pow- 
ers, executive vice-president of 
Packard, and James Cope, vice- 
president of Chrysler Corp. 
- x * 

At THE panel sessions, the edu- 

cators demonstrated conclu- 
sively by the questions they asked 
that they had a keen insight into 
the auto makers’ major problems— 
possible trust investigations, com- 
petition, bootlegging, safety and 
highways, technical advancements, 
taxes and prices. 

Panel members representing 
industry indicated a reluctance 
to answer in some cases and occa- 
sionally. pleaded inability to an- 
swer. On a few topics, it appeared 
that industry spokesmen gave 
reasonable statements, but stopped 
somewhere short of the complete 


‘2 oe sales in May this year are 
expected to wind up a shade 
better than the April figure, al- 
though there is one less selling day. 


Pee dared marker Y 





answer. 


The Industrial Council is intended 
to be a forum where leaders of in- 
dustry and education can discuss 
ways to cooperate in dealing with 
today’s sociological and economic 


problems, 


The panel sessions revealed an 


(Continued on Page 30, Col. 1) 











Last Prev. 
Week Week 

For complete production totals 
by makes, see table, page $7. 





1953 
wi 









the independents produced a 

larger share of total car output 

last week than in the week earlier 

— 44 percent, against only 1.7 
t. 


percen 
Among the Big Three, General 
Motors accounted for 52.8 percent, 


compared with 55.3 percent in the 
(Continued on Page 37, Col. 3) 














1954 Pos. Make 1953 Pos. > : 
) ‘- 2 * cv 
eo a. 242,987 i | GTATES showing ine of Evolution of Auto Se ed 
3—114,16 Buick 110,047— 4 x more Bn 10 a. oe 
— 1 gs | Nevada, Tennessee, New Mexico, Wh D 1 S k N ti 
S— s1703 Pontiac 92438 § | Alabama, and Florida y Dealers See ew Contract 
6— 78,509 Mercury  62,919— 8 Five states reported more than 
5 + 76561 Olds. 76,386— 6 | three million vehicles registered, By Bob portance with the development of|vestment in his business — often 
_ 8&— 38,604 Dodge 72,914— 7 | thus accounting for more than Managing Editor |the modern new-car dealer of to-| hundreds of thousands of dollars. 
9— 29,300 Chrysler  38,918—10 | one-third of all registrations in HE new, concerted effort, which | day, from an agent of the factory| 2. There now are only seven auto 
10— 24,708 Stude. 33,974—I11 | the country. auto dealers are launching to| through a period when he was in| manufacturers. 
Ll— 22,065 Cadillac 13 | California led with 5,504,413, fol-| obtain from the factories a mutually | effect a mechanic with a sales flair} 3. His investment hangs on a slim 
12— 21,239 DeSoto 29,627—12 | lowed by New York with 4,176,495, | acceptable selling agreement, is ex-| but little investment. thread — a selling agreement he 
18— 20,158 Nash 44,077— 9 | Pennsylvania with 3,419,942, Texas pected by industry sources to sone | Sim must have to do business, but 
, — 13,517 Packard "nae with 3,359,446, and Ohio with|in a momentous struggle. ANY fail a understand the im-| which may be cancelled without 
a oor on by a 3,166,741. It may climax a long series of portance of the dealer effort,| cause by he manufacturer. 
F - . Twenty states reported a million battles which have | since the factory view sounds so 
17— “2 Willys —_. or more vehicles registered. resulted in a Federal Trade Com- | logical: yus situation, say dealer leaders, 
= 439 3 i Consumption of gasoline and| mission investigation of the in- “If our selling agreements are results for many dealers in @ 
5,744 Misc. 8,956 other fuels totaled 43 billion gal-| dustry in the 1930s; a proposed | no good, how come so many (Continued on Page 38, Col. 1) 
lons. State taxes on motor fuels} act of Congress which was re- | people want them?” 
Total All Makes yielded $2,145,471,000. jected by dealers in a referendum | However, dealers say that the 
1,281,969 1,361,955 State taxes on gasoline ranged | in 1940, and unsuccessful round- | guts of the problem gets down to 
For further details see Page 38, | from 3 to 7 cents a gallon, and | table discussions with factories | three factors: 
today’s issue. the average tax wis 5.1 cents per | by a high-powered legal figure. 1. A modern new-car dealer, in 
(See REGISTRATIONS, Page 38, Col. 2) The struggle has grown in im-| addition to his life, has a great in- 
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Financial Houses Pre 


By Tom Hewitt 
Staff Writer 

NEW YORK investment bank- 

ing house is getting ready to 
submit a consolidation plan to 
Packard and Studebaker, it was 
learned last week by AUTOMOTIVE 
News. 

If the proposal is acceptable to 
both firms, a new auto setup 
could emerge in a short time. But 
any changes that might be neces- 
sary would slow up the deal con- 


The proposal was not requested 
by either Studebaker or Packard, 
these firms declare. The banking 
house is working on its own for 
the “substantial” commission which 
it would receive if accepted. Neither 
auto company admits it has seen 


the proposal yet. 
eo a s 


eercraL. sources say the plan 
is “hot and active” and “ready 
to pop”—unlike the many rumors 
that have been floating around 
since Nash and Hudson merged. 

Suppliers also are involved in 
the proposal, it is reported. This 
will be suggested as a further 
cost-cutting measure. 

A Packard official said there 
have been no negotiations between 
Packard and Studebaker manage- 
ment. A Studebaker spokesman 
confirmed this. 


But there have been informal 


Ford Dealer Fails 
To Bar Savannah 
Chevrolet Sale 


SAVANNAH, Ga. — J. C. Lewis 
Motor Co. (Ford) has failed in its 
attempt to prevent the purchase of 
10 Chevrolets for the Savannah 
Police Department. 

The Georgia Supreme Court held 
that the Savannah Board of Pur- 
chases “clearly was acting within 
the scope of its powers” when it 
accepted bids which were $25 per 
unit higher than the Lewis bid. 

In a suit against the mayor and 
City Council, Lewis had conceded 
that the City was not required to 
accept the lowest bid, but it argued 
that the law governing purchases 
was not strictly followed. 


By John T. Benedict 
Engineering Editor 

CHICAGO. —A newly born lab- 
oratory product—an alloy of cop- 
per, Manganese and tin, which is 
claimed to be highly corrosion- 
resistant—was one of the main at- 
tractiong at the Basic Materials 
Exposition held here last week. 

Automotive design and produc- 
tion were given a look 
at the latest developments in 
metals, plastics, ceramics, wood, 
rubber and textiles. 


The new alloy was unveiled by 
the Malayan Tin Bureau. The prod- 
uct may be cast, forged, rolled, or 
stamped. 

Also shown for the first time 
were titanium-aluminum-tin alloys, 
and new aluminum-tin heavy-duty 


AMC Directors Vote 


12.5-Cent Dividend 


DETROIT. — American Motors 
directors last week declared a 
dividend of 12% cents a share, 
payable June 24 to stockholders 
of record June 7. 





ator stockholders for the quarter 
ended March 31 preceding the 
merger of Nash and Hudson. 
Hudson’s last dividend, 25 cents 
paid Aug. 1, 1953. 
George Mason, president of 
Motors, attributed the 


American 

reduced dividend to current low 

earnings. He expressed optimism 

for the future as a result of the 

merger, but said that the direc- 
had decided to pursue a con- 

servative course. 








e Own Pro 


Seek Packard-Studebaker Tie 





chats and discussions on inter- 


changing parts. 
* + + 
a other banking houses 
are working on consolidation 
plans, so if one proposal is unac- 
ceptable, another might be. 

They delved into the project after 
both firms expressed views that 
they would do anything—including 
consolidation—t hat would benefit 
the companies, stockholders and 
dealers. 

Under any get-together move, 
dealers would be unaffected, it 
was emphasized. Product lines 
would be unchanged. Packard 
would supply the luxury - class 
cars, and Studebaker the medi- 
um-priced models, plus half-ton 
to two-ton trucks. 

Neither will go into a deal that 
means an exchange of money, it is 
reported. Both want a straight con- 
solidation and a retention of identi- 
ties. Such a deal would be the only 
way, since neither is in a position 
to buy the other—and neither wants 





Buffalo Officers— 
Newly elected officers of the Buffalo 


Automobile Dealers Assn. are (seated, 
from left), Chester G. Daetsch, secretary, 
and Percy J. Hunt sr., president. Standing: 
Edward E. Tunmore, vice-president, and 
George C. Ostendorf, treasurer. 


Materials Exhibit Unveils 
Corrosion-Resistant Alloy 


| bearings for pressures up to 3,500 


pounds per square inch. 

General Chairman T. C. DuMond 
declared that recent developments 
in the production of thin sections 
in stainless steel permit that metal 
to compete with aluminum, titan- 
ium and magnesium on a strength- 
for-weight basis. 


Ceramic coatings for motor ve- 
hicle exhaust systems were shown 
by Bettinger Corp. Developed 
from research on ceramic coat- 
ings for jet engine parts, the 
coatings are finding commercial 
applications in industries having 
heat and corrosion problems. 

In summarizing his remarks on 
plastics, Jess Day, of Ohio Univer- 
sity, said that they are versatile, 
basic engineering materials, with a 
wide range of properties. They have 
limitations in heat and stress re- 
sistance. But they also have a 
unique set of properties, such as 
light weight, water and electrical 
resistance, abrasion resistance, col- 
orability and adaptability to mass 
production. . 


Dr. Edward Smoke, Rutgers 


University, mentioned a new 
ceramic enamel or glass coating 
for aluminum. ed by 


crease in rigidity for thin sec- 
tions. 

New developments in glass were 
disclosed by William McKnight, of 
Corning Glass Works. These in- 
clude a porous or “thirsty” glass 
which is used as a dehydrating 
agent. 
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to sell out, such as Willys and 


Hudson did. 






* * * 


CONSOLIDATION would allow 
the two firms more working 
capital for long-range styling and 
engineering, both of which gain 
more emphasis each year. 
Also, they would benefit from 
joint purchasing and inter-change 





of parts. 

Since James J. Nance became 
president of Packard, he has been 
grooming the company into a 
better financial position so it 
would have more to offer, and 
thereby swing a better deal. His 
basic program—facilities and 
management—now is about com- 
pleted. The 1955 models will fea- 
ture new bodies and a V-8 engine. 

Also, Packard is studying meth- 
ods of making its own bodies. That’s 


why both the Budd Co. and the 


Murray Corp. of America have been 
mentioned as possible factors in 
any consolidation move. 

Packard’s bodies presently are 
made by the Chrysler Body divi- 
sion, formerly Briggs, while Stude- 
baker makes its own. 

* 


* * 
T THE end of 1953 Packard had 
current assets of $93.1 million, 
with no debts, while Studebaker 






Hudson Sales Under New Banner— 

At the first sales meeting of Hudson zone and division personnel in Detroit under 
the new American Motors Corp. setup, N. K. VanDerzee, Hudson sales chief, outlined 
an aggressive merchandising program for the rest of the year. The meeting also 
heard an address by George W. Mason, AMC president, and George Romney, execy. 
tive vice-president. 


Misleading Ads Besieged 


St. Louis Dealers Association Adopts Code 
To Wipe Out Unfair Practices 


ST. LOUIS.—Under a new set of pe code is the a - — 
standards adopted by dealers here, vertising whic cal 
“new” cars ain be advertised only| they will be open for business on 
by franchised dealers, and such| S¥mdays. This position is based 
: upon a Missouri statute which 
questionable sales practices 8S! makes it a punishable offense to 
mma and “bushing” are out- display goods, with certain stated 
a 4 





had current assets of $93.1 million, 
with a fund debt of $6.7 million. 

Packard has 14,491,340 outstand- 
ing shares with a current market 
value of 3%, while Studebaker has 
2,361,458 shares at 16%. 

Dealer totals are 2,800 for Stu- 
debaker and 1,500 for Packard. 

Packard sales amount to $57.8 
million in the first quarter of this 
year, compared with $123.7 million 
for the same 1953 period. Stude- 
baker sales totaled $72,465,961, com- 
pared with $162,473,826 in the first 
quarter last year. 

Other recent rumors have linked 
Packard with American Motors and 
Kaiser Motors. But both financial 
and auto people say neither of the 
newly created firms are in a posi- 
tion to take such action now. 

* * ; 

EANWHILE, as Automotive 

News went to press, Chrysler 
Corp.’s reported plan to purchase 
Electric Auto-Lite Co. apparently 
had failed to bear fruit. Chrysler 
has made two attempts to buy the 
firm, it is said. 

Chrysler is Electric Auto-Lite’s 
biggest single customer. Ford and 
all the independents also buy 
from the firm. 

Industry observers still believed 
there was a slim chance that Chrys- 
ler and Electric Auto-Lite might 
get together. 


Cars Before Bread 

TORONTO. — It cost Canadians 
more than $3 million to buy and 
operate motor vehicles in 1953, T. J. 
Emmert, executive vice-president 
of Ford Motor Co. of Canada, de- 
clared at the annual meeting of the 
Assn. of Canadian Advertisers. Em- 
mert said that was far more than 
Canadians spent on food, or cloth- 
ing. furniture and appliances com- 
ined. 


In declaring allout war against 
misleading advertising and sales 
tactics, the Greater St. Louis 
Automotive Assn. is cooperating 
with the Advertising Club of St. 
Louis and the local Better Busi- 
ness Bureau. 

Additional requirements of the 
new standards provide that all ad- 
vertising, particularly classified, 
shall specifically indicate that the 
advertiser is a dealer, if such is the 
case; that “demonstrators,” execu- 
tive cars” and “official cars” shall 
be accurately described; and pro- 
hibition against unwarranted sav- 
ings claims and such terms as 
“world’s largest dealer,” etc., unless 
proof of the claim is made avail- 
able. 

In the field of financing, the use 
of such terms as “no downpay- 
ment” and “name your own terms” 
are carefully spelled out. 

The program was launched last 
Tuesday (May 18) at a joint meet- 
ing of the three organizations. 
Before the kickoff meeting, 92 
percent of the new and used-car 
dealer members of GSLAA had 
signed pledges in support of the 
program, 

The standards adopted represent 
an eight-month study of this prob- 
lem by BBB and the auto dealers. 
They are based on a large number 
of case histories handled by BBB, 
plus suggestions of the auto men. 

Because of recent “blitz” sales, 
detailed definitions of terms such 
as “only $X profit” are contained 
in the standards. It was stated 
that the public knows a dealer 
must make a profit, and that state- 
ments in this category can be mis- 
leading and can destroy consumer 
confidence in auto advertising. 


One of the unique phases of 





Lincoln's ‘Comfort Zone’ Cooling— 


The new air-conditioning system announced for Lincoln features a control system 
which is said to permit a wide range in temperature as well as variable volume. 
Cooled and dehumidified air is supplied through four inlets under the roof. Each 
inlet has a rotary register for independent directional flow of the cool-air flow. The 
air-conditioner weighs about 170 pounds. 





exception, for sale on Sundays. 

Automobiles are not exempted. 

Derogatory statements against 
competitive goods or products also 
are barred. 

Louis J. Hoffman, president of 
the Advertising Club, lauded the 
standards as being a forward step 
in the building and maintajning of 
public respect for automobile ad- 
vertising, and pledged the support 
of reputable advertising executives 
to that end. 

C. A. Gilbert, president of the 
dealer group, said the majority of 
reputable dealers were already ob- 
serving these standards, but pointed 
out the responsibility of such lead- 
ers to set a pattern for all auto- 
mobile dealers. He complimented 
the subscribing dealers for their 
farsightedness in adopting a self- 
regulatory and voluntary program, 

(See MISLEADING, Page 10, Col. 1) 


Lincoln Offering 


New Variable 
Air Conditioner 


DETROIT. — A new “comfort 
zone” air-conditioning system is 
now available as optional equip- 
ment in 1954 Lincoln sedans and 
hardtops, Joseph E. Bayne, general 
sales manager of Lincoln-Mercury, 
announced last week. 

Price of the factory-installed unit 
igs the same as that of its prede- 
cessor—$621, including Federal tax. 

The new air conditioner, though 
similar in basic design, features an 
exclusive control system which per- 
mits a wide range in temperature 
as well as variable volume, Bayne 
said. Also, it utilizes outside air, 
mixing it with recirculated air. 

Cooled, filtered and dehumidified 
air is supplied through fouy inlets 
located on each side of the car un- 
der the roof just above the passen- 
ger seats. The volume can be ad- 
justed independently for either side 
of the car to offset the effects of 
the sun striking a particular side. 

Each inlet has a rotary register 
for independent directional control 
of the cool-air flow, an arrange- 
ment similar to that used in air- 
planes. 

Volume and temperature controls 
are located on the instrument 
panel. 

The evaporator is placed in the 
luggage compartment, while a re- 
ciprocating compressor, operated 
by a separate belt from a crank- 
shaft, is mounted in the engine 
compartment. A redesigned con- 
denser, engineered to give increased 
efficiency with minimum effect on 
the engine cooling system, is locat- 
ed in front of the radiator. 


Girls Put Safety First 

OTTAWA. — Women are the 
better drivers if good driving means 
safe driving, according to Grant 
Wheeler, automobile licensing ex- 
aminer for the Ontario Highways 
Department. He gives an average 
of 35 tests daily. 
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" SCUSSIONS in this column on 
the dealer contract always re- 
tt in further inquiries by dealers. 
r instance, some dealers want to 
fnow why does NADA discuss one 
paragraph of a contract with the 
Justice Department, the Federal 
Trade Commission and other Wash- 
ington agencies, instead of negoti- 
ating an entirely new contract con- 
taining all the revised provisions 
that are necessary, if the industry 
is to progress. 

Of course I can’t speak for 
NADA, but I have every confidence 
in Fred Sutter, the chairman of 
their Industry Relations Committee 
as well as each and every member 
of that committee. This committee 
is now backed by an Advisory Com- 
mittee, containing one elected deal- 
er for each line from each state. 

In America, we do things by 
discussion and debate, the old 
town meeting style. While it is 
slow, it is sure. I am certain 

NADA has the proper leadership. 
The directors, 54 of them, are 
elected democratically. They are 
all experienced operators, entire- 
ly familiar with conditions locally 
and nationally. 

NADA’s new executive head, 
Fred Bell, I personally feel, has 
made a real contribution to make 
to this trade. I think his judgments 
and recommendations will have a 
catalytic influence on organized 
automobile retailing. He is imbued 
with the qualifications that are so 
necessary to unite his trade to sup- 
port beneficial programs. 

So that more dealers can under- 
stand the terms of a performance 
contract which I so frequently 
mention in this column, I quote a 
letter from a western dealer ques- 
tioning some of the detail. This is 
typical of letters asking for more 
detail. Following is his letter: 


A Weakness? 
“S AM a constant reader of your 
column and would like to com- 
ment briefly about your ‘permanent 
contract’ remarks in the Apr. 19 
issue. Basically, I am in favor with 
all that you say, but wonder if 
there isn’t a weakness in your sug- 


Washington Group 
Meets June 3-5; 
Freed to Appear 


SEATTLE —The Washington 
State Auto Dealers Assn. will hold 
its annual convention June 3-5 in 
Bellingham. 

Scheduled as main speakers are 
Charles Freed, president of NADA, 
and Fred Sutter, chairman of the 
NADA industry relations commit- 
tee, who will discuss bootlegging 
and phantom freight charges. 

Vince Baker will give a two-hour 
sales presentation. Other talks will 
be given by Lee Moran, president 
of the Washington association, and 
Walter Cooper. 

A number of social events, includ- 
ings a golf tournament, will round 
out the program. 
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Dealers tell me 


By John O. Munn 












gested determining factor—wheth- 
er or not the contract ‘reverts to 
the factory.’ 

“If a dealer is obtaining a share 
of the competitive market that is 
equal to that car’s national per- 
centage —the dealer is doing a 
satisfactory job. You infer that 
the contract is subject to revo- 
cation, if the dealer does not 
measure up to this figure. 

“In any job done, the national 
total and the percent of sales or 
penetration in a market is the sum 
total of the results of all of the 
participating dealers—whether they 
be one hundred or ten thousand. 
Some kind of a midway point or 
average of their combined per- 
formance becomes the national per- 
centage figure for that particular 


make of car. 
* * * 


Some Above, Some Below 


F A GIVEN make of car sells 
exactly 10 percent of all cars— 
in a price field—it is not likely that 
all of the producing dealers will 
sell exactly 10 percent in their ef- 
fective trading areas. Some will be 
higher, others lower. If we list 
these dealers in order of percent- 
age of penetration, with the best 
at the top and the poorest at the 
bottom, there will be a considerable 
difference. 


“In the ‘hypothetical case above, 
some dealers may sell 18 or 20 per- 
cent, while others may be as low 
as 5 or 4 percent. If there are 100 
dealers who produce the 10 percent 
for this make—it would be my 
guess that close to 50 of them 
would do 10 percent—the national 
average—or better, and the other 
50 would be below the average. 
This is the unfortunate thing about 
averages, but it works every time. 

“If the car’s share of market 
‘increased to 15 percent the Ping 
lowing year, or decreased 8 
percent, we still would find aan 
half of the dealers above and half 
below the national figure. 


“To return to your column. If the 
factories establish national pene- 
tration figures as the ‘you’re doing 
a good job’ mark, I believe that 
close to 50 percent of all dealers 
would always be below this figure 
and they would be subject to con- 
tract cancellation,” the letter ends. 

* ? * 


Premium Discount 


jo national registration of any 
make of car is but a control 
figure, I point out. The quota in 
a performance contract is set up 
by the registrations of the county 
in which the dealer operates. Local 
registrations for a given county 
may be far above or far below the 
national figure. But whatever that 
local figure, it is influenced each 
year by the national average. 

In other words, if the national 
average goes up, it would prove 
the current popularity of the line 
and the local performance should 
show an increase of that much. 
If the national average declines, 
the local quota would be reduced 
the same percentage. In other 
words, the quotas are set up by 
counties and, if there is more 
than one dealer in a county, the 
county is divided up in accord- 
ance with the relative sizes of 
the contracts now in existence. 


Quotas of a performance contract 
must be set on a local basis, so it 
can fairly meet the changing eco- 
nomic conditions in any territory. 
In other words, a quota would be 
based on definite figures rather 
than someone’s opinion. Then, to 
encourage growth, a premium dis- 
count would be given to dealers 
who exceed the quota. 


Silcott Seeks Civic Post 

Elza Silcott, who retired last 
year as a Hudson dealer in Mon- 
rovia, Calif., has filed for nomi- 
nation to the Monrovia City 
Council. The Silcott dealership is 
now operated by his son, Dean 
Silcott. 


Aid for Ambitious |Down te 352 New-Car Outlets . . . 


Detroit Dealer Roster 


6 Auto Scholarships Offered 


By N.Y. Dealers 


ALBANY.—Six $500 scholarships 
for two-year courses in automotive 
technology will be awarded 
this year by the New York State 
Automobile Dealers Assn. 

Each winner may choose among 
the following schools: State Uni- 
versity Agricultural & Technical 
Institutes at Morrisville and Farm- 
ingdale; Broome County Technical 
Institute, Binghamton, and Hudson 
Valley Technical Institute, Troy. 

High-school seniors may obtain 
application forms from any of the 
2,100 new-car dealers in the State 
who are association members. 

Applications, certified by the pu- 
pil’s high-school guidance officer 
and principal, should be forwarded 
to the State University of New 
York in Albany before Jan. 15. 
Winners will be announced early 
in July. 


HE number of new-car dealers 

in the Detroit area has dropped 
to 352 from 382 a year ago, accord- 
ing to the Detroit Auto Dealers 
Assn. 

During the year, 74 dealers quit 
and 44 were added—a net loss of 
30. In that group, however, were 
seven dealers who changed lines. 
So actually, 67 dealer names went 
out and 87 new ones were added. 

Nearly all of the new dealerships 
were replacements — in existing 
dealership buildings. 

Within the borders of Detroit, 35 
dealerships were closed and 17 
launched, for a net loss of 18 out- 





Massachusetts Dealers Name Officers— 


Newly elected officers of the Massachusetts State Automobile Dealers Assn. are 
(from left), Roman J. Tozloski, vice-president; William S$. Klitzner, treasurer; Charles 
M. Maykel, president; Albert J. Toner, retiring president, and Edward lL. Wolfe, vice- 


president. 


Greater Say in Distribution 
Asked by N. H. Dealers 


CONCORD, N. H.—(UTPS)—A 
resolution urging “vigorous steps” 
to gain more rights concerning 
manufacturers’ shipping policies in 
order to prevent maldistribution 
and overstocking has been adopted 
at the annual meeting here of the 
New Hampshire Automobile Deal- 
ers Assn. 

The dealers also adopted a res- 
olution authorizing an investiga- 
tion of “every possibility of\bring- 
ing about termination of the 
State’s stock-in-trade tax.” 

Another resolution provides for 
the selection of a committee to 


Dealers in Capital 
Vote to Hold 1955 
Show Jan. 8-16 


WASHINGTON. — The Automo- 
tive Trade Assn. of the National 
Capital Area has voted to hold its 
1955 auto show Jan. 8-16, earlier 
than any of the postwar shows, all 
of which were held the last week 
of February. 

The ATA membership felt, it was 
said, that the sales stimulus of a 
show would be more valuable in 


January than in late February, | 


which historically is the beginning 
of the spring buying season. 

President Ed Stohlman (Chevro- 
let) announced the following show 
committee: 

I. A. Peake (DeSoto-Plymouth) 
chairman; Edward F.. Cave (Ford); 
Morris M. Goodman (parts jobber) ; 
F. M. McNeil (Studebaker), and 
Robert D. Stewart (Buick). 

Last Sunday’s Washington news- 
papers carried the following notice, 
placed and signed by ATA: “120 of 
our new-car dealer members are 
closed Sunday so their employes 
may have a day to spend with their 
families in rest, relaxation, or re- 
ligious observation.” 

Association Manager Mike Mur- 
phy said this type of advertisement 
would appear once a week in one 
local paper during the next two 
months. - 

Memorial Day, he said, would 
find all dealership departments 
closed. 


cooperate with the State motor ve- 
hicle commissioner in drafting a 
measure for introduction at the 
next session of the Legislature 
which would set up greater control 
over the issuance of dealer license 
plates with a view “to providing 
the public with greater protection 


| and service.” 


The convention elected Howard 
| A. Bailey, of Keene, as association 
| president. He succeeds Ralph T./}| 
Wood, of Portsmouth. 

Other officers are Andrew F. 
Nicholl, Concord, vice-president; 
Walter B. MacGregor, Manches- 
ter, treasurer, and John D. Orr, 
Concord, executive secretary. 

Named to the board of directors 
were George F. Jacques, Bristol; 
William Hyder, Rochester; Leo 
Robichaud, Berlin; Maurice J. 
Grant, Manchester, and Andrew M. 
Nicholl, Concord. 


On the House . 


«|\Drops 30 in Year 


lets. The count in the suburbs was 
39 losses and 27 additions, for a net 
reduction of 12 in the ranks of 
new-car dealers in those areas: All 
figures are for the 12-month period 
ended March 31. 
* . * 

_wecer dealership turnover 

was in the Kaiser-Willys line. 
In Detroit, nine deals folded and 
six started. In the suburbs, eight 
were closed and five were added. 
The net change was six fewer deal- 
erships for the overall area. 

The only line in which there 
were no changes at all was Pon- 
tiac, 

Dealer shifts were as follows: 

Two Kaiser-Willys dealers 
changed—one to Packard and one 
to Chrysler-Plymouth; one DeSoto- 
Plymouth dealer switched to Lin- 
coln-Mercury; three Studebaker 
dealers dropped their franchise — 
one went to Dodge-Plymouth, one 
to Nash and one to Lincoln-Mer- 
cury, and one Nash dealer changed 
to Dodge-Plymouth. 

* * * 
HHANGES in lines other than 
K-W and Pontiac were: 

Buick—City, lost one and gained 
one; suburbs, lost one and gained 
one. Net number unchanged. 

CapitLac — Suburbs, lost one and 
gained two. Net gain of one. 

CuevroLtetT—Suburbs, lost one and 
gained none for net loss of one. 

Chrysler-Plymouth — City, lost 
four and gained none; suburbs, 
lost two and gained three. Over- 
all net loss of three. 

DeSoro- PiymoutH — City, lost 
seven and gained two; suburbs, lost 
two and gained none. Net loss of 
seven. 

Dopcz-PLymMoutH — City, lost one 
and gained one; suburbs, lost three 
and gained four. Net gain of one. 

” o = 
froke—ciy, lost three and gained 
none; suburbs, lost one and 
gained two. Net loss of two. 

Hupson — City, lost four and 
gained none; suburbs, lost one and 
gained none. Net loss of five. 

Lincoin - Mercury — City, un- 
| changed; suburbs, lost one and 
gained three. Net gain of two. 

Nash—City, lost two and gained 
| four; suburbs, lost eight and 
| gained two. Net loss of four. 
Otpsmosite — City, lost one and 
| gained one; suburbs, lost one and 
| gained one. Net number unchanged. 

Pacxarp — City, lost two and 
gained one; suburbs, lost six and 
gained three. Net loss of four. 

Srupesaker — City, lost one and 
gained one; suburbs, lost three and 
gained one. Net loss of two. 


With more than 600,000 boys being graduated from high schools 
in the next month, there will be an ample supply of good prospects 
for auto dealership jobs—if dealers go after ’em. NADA suggests 

that dealers sell auto retailing as a career, not a 





Wemhoff 


job, and train the young graduates to do progres- 
sively more difficult jobs . . 
are urged to clear all their publicity releases, re- 
lating to the industry generally, through local as- 
sociation’s secretary .. . 

Inter -Industry committee is reminding all 
dealers to return reports on this year’s Safety 
Check immediately after June 1 . 
(DeSoto-Plymouth) is chairman for Washington’s 
26th annual auto show next Jan. 8-16 4 
Happened: A Detroit suburban dealer failed to 
check copies of a company-issued monthly mag- 


. Milwaukee dealers 


..I. A. Peake 
It 


azine, distributed them with a St. Louis (Mo.) 
dealer’s name imprinted Sane Wonder if the St. Louis dealer 


got the Detroit dealer’s bat 


Manager Charlie mcies ced " that Virginia association has 
signed up its 1001th member; notes there are now seven more new- 
car dealers, and a like number of used-car dealers, in the state than 


on Jan. 1... 


. Charley Henderson, New York State dealer chief, 


will be marshal of an auto parade for the June 24 opening of the 


state Thruway. Gov. Dewey will 


head the procession New 


Mexico dealer group reports three more counties have 100 5 percent 
membership, with four other counties shy only one member each. 


—Prre Wemnuorr, Editor, 
Automotive News 
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OUR PLATFORM | 


{ !. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 


{ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
| 
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AUTOMOTIVE 
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governments, applied to the building and maintenance of highways; 

1 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 
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Dealer Net Approaching 
The Critical Point 


N THE first three months of 1953, auto dealers sold 1,269,-. 
147 new cars and made an operating profit of 4.3 percent | 
of sales. 


Numerically, the picture for the first quarter of 1954 isn’t 
too much different. Sales were 1,191,021 cars. But the | 
dealers’ profit picture was radically different. The average | 
operating profit before taxes was 0.8 percent of sales. 


Looking just at the averages, that indicates auto dealers | 
moved nearly the same number of cars—but at one-fifth 
the profit. 


NADA releases no figures on the profit situation by makes, 
but based on reports from the field it is obvious that the 
picture beyond the averages is a tough one for many dealers. 


Obviously, even the low figure of 0.8 percent was made 
possible by substantial profits of some dealers in contrast to 
severe losses of other dealers. 


No doubt part of the losses can be charged up to the deal- 
ers themselves. Auto retailing appeared to be deceivingly 
easy not so long ago. Almost anyone can make money selling 
@ product for which the demand exceeds the supply. 


Who can say that there were not those in the dealer 
ranks who lacked the business ability to survive in a com- 
petitive market? 


On the other hand, many competent dealers are hurting, 
too. They may have the business ability, but their product 
is not competitive in price or styling. 


Looking at both the sales and profit figures, it is apparent 
that the solution to the auto retail problem is not just a 
matter of dealers selling harder. 


The problem lies not so much in the area of moving cars, 
but in profit margins. 





Events 


Dealers Auto Shows 
Mitt iden hat hes 


State Fairgrounds, 
May 24-29 — Boise Dealers Auto Show, 


city-wide, Boise, Id. \ \\ 
Dey AS AW 
Dealers Conventions Qh A 
May 23-25—Michigan Automobile Dealers ; WON 


Association Convention, Pantlind Hotel, 
Grand Rapids. 

June 3-5 — Washington State Auto Deal- 
ers Association Convention, Bellingham, 
Washington. 

June 11-13—Automobile Trade Association 
of Maryland Convention, Ocean City 
Maryland. 

June 7-8—Automobile Dealer Associations 
of Ontario Convention, Sheraton Brock 
Hotel, Niagara Falls. 

a nobile Dealers Association of 

‘est Virginia, Greenbriar Hotel, White 

Sulphur Springs. 

. 10-11—Colorado Automobile Dealers 
iation, Broadmoor Hotel, Colorado 
Springs. 

Sept. 10-12 — Maine Automobile Dealers 
Association Convention, Samoset Hotel, 
Rockland, Maine, 

— 12-13— South Dakota Automobile 

alers Association Convention, Rapid 
City, South Dakota. 

Sept. 16-18—New Mexico Automotive Deal- 
ers Assn. vention, Hotel Hilton, 
Albuquerque. 

. 17—Kansas Automobile Dealers Assn. 
vention, Broadview Hotel, Wichita, 


Kan. 

= 19-20—Automobile Dealers Associa- 
ion of North Dakota, Convention, 
Fargo, North Dakota. 

— 19-22—New York State Automobile 

alers Convention, Saranac inn, Sara- 
nac, New York, 

Sept. 20-2i—Minnesota Automobile Deal- ° 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

Sept. 21-22—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 
der, Milwaukee, 

Sept. 23-24—New Jersey Automotive Trade 
Association Convention, Atlantic City. 

Sept. 28-29?—Automobile Dealers Assn. of 
Alabama, Inc., Convention, Buena Vista 
Hotel, Biloxi, Miss. 

Oct. 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 
sippi. 

Oct. 8-9—Pennsylvania Automotive Asso- 
ciation Convention, Haddon Hall, At- 
lantic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Deal- 
os Assn. Convention, Buena Vista Hotel,, 
iloxi, 


LQAD OF LUCRE WILL Flow 
INTO THE POT THIS YEAR. 
GOTAFOT? GET ONE 
rw NN) 
77 A ; . : 
Te gi ld retined gold, to paint the lily.... 
és I attaatehae unto the why std 
.. fs wasteful and ridiculous excess” 
—trom "King John’ by Won. (Bill) Shakespeare 


WHAT OLD BILL SAID 
ABOUT THAT, BUT 
| WANT MY CAR 


PAINTED To MATCH 
THis DRESS 













sociation Convention, Gunter Hotel, San 
Antonio. 

Oct. 17-18—Georgia Automobile Dealers 
Association Convention, General Ogie- 
thorpe Hotel, Savannah. 

Oct. 17-19—Tennessee Automotive Associa- 
— Convention, Peabody Hotel, Mem- 
phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Little Rock. 


Oct. 24-26—Florida Automobile Dealers 
Assn. Convention, 


ER tet) Se ot ee 


This is an open forum for the discussion of any of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


TREE RR 


Ford dealers in the Detroit area 


George Washington The dealers were asked whether 


Hotel, Jacksonville. 


Oct. 26 — Connecticut Automotive Trades 
Association Convention. Hartford. 

Nov. 7-#—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 
Nov. 7-9 — Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 

Louisville. 


| 
| 
| 
Oct. 10-12—Texas Automotive Dealers As- 
| 


Magirus-Deutz, German firm spe- 
cializing in air-cooled diesel en- 
gines, wants to know how you got 
these statements in your March 15 
issue: 

“The movement (steering) 
transmitted through gearing and a 


jin their opinion automatic trans- 
‘missions would become standard 


equipment in their cars, and if so, 
when. All the dealers interviewed, 
excepting two, said the automatic 
18/ would become standard. 


Those who disagreed said that 





small propeller shaft to the actual 


steering unit. This development 
proves that a warmed-up sircooled| Be automatic, Dut thet, they be 
engine can be submerged immedi- | hand-shift jobs. 


ately into cold water without suffer-| The most astonishing observation 


Nev. 1416—National Used Car Deslers about 90 percent of the cars would 


Association , Em Hotel, 
Miami Beach, Fla. " = yt 
Nov. 18-19 — Idaho Automobile Dealers 
Association Convention, Boise Hotel, 





— . ing any damage.”—Gerorce GLASER, 
Nor, 22 — Utah Automobile Dealers Awo- | European correspondent. is See oe tanend oe caine ot 
Salt Lake City. Eprror’s Nore: Merkwuerdig, | automatics as standard equipment 


Dec. 24—Montena Automobile Deal 
Assn. Convention, Florence Hotel, ‘Mis. 
soula, 

Dec. 7 — Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 

Athletic Club, Milwaukee. 


General 
May 24-26—Automotive Engine Rebuilders 
Association, Statler Hotel, Buffalo. 
June 6-11—Society of Automotive Engineers 
(Continued on Page 11, Col. 5) 


doch immerhin kann man einen 
heissen Magirus-Deutz Motor in 
kaltes Wasser tauchen, ohne dass 
er Schaden erleidet. 


* + 


Ss 
Growth of Automatics 
Tom Hewitt’s article in the May 
3rd issue about the growth in the 
use of automatic transmissions, 
definitely substantiates the results 
of a recent survey we made among 


were in close agreement that the 
change would be effective in about 
two years. The average was two 
|years and two months. 

Next we talked with the dealers 
|who maintained an active truck 
sales department, as to what they 
thought about this change in motor 
trucks. It was more difficult to ob- 
tain clear opinions. About 75 per- 
cent agreed on standard equipment, 
but said it would take a longer 
| time. 
| They pointed out that many cus- 
‘tomers who bought trucks do not | 
drive them, but that they believed | 
their drivers would be less fatigued | 
;and do a better overall job. 
| Krom customers who have had | 
| more experience with automatics, | 


20 Years Ago... 


The Big Story 


One week of auto shows during which dealers from coast to coast 
would display offerings in the 1935 spring selling season, and which 
would supplant national shows in New York and Chicago, is the plan 
now under consideration, according to the National Automobile 
Chamber of Commerce . ... Roy D. Chapin was reelected president 
of Hudson . .. An 82-horsepower car is being offered by Dodge at 
prices ranging from $650 to $745. The transmission is supplemented 
by a cam-and-roller free-wheeling unit which gives the operator the 
choice of driving in conventional gear or in free wheeling . . . Retail 
financing of new cars in April was 111 percent higher than a year 
before .. . Vehicle production in Canada totaled 18,363 units in April, 
the highest number for any month since May, 1930. 

—From the Files of Automotive News. 


it has been learned that operat- 
ing service or repair charges are 
lower. This, they said, appeared 
to be attributable to the elimina- 
tion of much improper shifting ” 
—_ consequent damage to mov- 

Ke 

We had fully automatic transmis- 
sions in automobiles running on 
Detroit streets in 1926. They were 
made in Europe and gave an ex- 
cellent performance on the road 
and in traffic. At that time there | 

(Continued on Page 35, Col. 3) 
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PACKARD PROGRAM KEEPS MOVING AHEAD 


Increasing 
Showroom Traffic 





Spring Showing Promotion Is Great Success! 


DEALERS PRAISE PACKARD DIRECT-MAIL PROGRAM because it’s localized, personalized 


HEY CAME, they saw, they drove, they bought 
during Packard’s nationwide Spring Showing. 
Dealers got the kind of promotion they wanted— 
hard-hitting local-level promotion boosted by a 
strong national advertising program in leading 
magazines and network TV. Dealers were offered 


Inside Story © 


orem erm meme 





showroom display material, direct mail, news- 
paper ads, contest ideas, premiums, radio and TV 
spots—to make the spring buying season really 
pay off. Promotions are not forced down Packard 
dealers’ throats—dealers can choose and use ad- 
vertising that fits their needs. 


PACKARD INTRODUCES ANOTHER FIRST! Custom-trimmed interiors in cool, smooth linen. 





L and gets results! This new program puts a list of ready-made prospects in dealers’ hands. This new decorator touch gives cars a new personality—and it’s a Packard exclusive. Fade- 
| Packard takes pride in the excellence of its catalogs and literature. National acclaim was proof, water-repellent and soil-resistant, the linen is available in four patterns color-keyed 
| given two recent Packard brochures when the Art Director’s Club awarded them top honors to Packard’s exciting exterior colors. Because linen is non-static, it makes getting in and out 
. *,* . . . . . . . . ge 8 
: in competition with material from every other Detroit automobile maker. of the car much easier, and ends the nuisance of twisted skirts and stocking seams. 
1 
, — . . ‘i nn 
Power Ratings For U.S. 
. r? Torque 
1964 1964 
? 
A Good Franchi 
d 
for Today... 

o 





and Tomorrow 


THERE’S A BIG DIFFERENCE between horsepower and American cars. Comparisons prove Packard’s brilliant 
driving power, and 1954 figures published in the Feb- 212-h.p. engine gives best torque performance at 2200 
ruary 15 “Automotive News” show Packard gives the _r.p.m., thus assuring both longer engine life and lower 
greatest driving power—in normal driving ranges—of all operating costs, with top pickup and performance. 
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tions Continue Despite Pickets .. . 


Workers Strike 5 Dealerships 


By Joe Callahan 
Staff Writer 
TRIKES last week hit five deal- 
erships in Redwood City, Calif 
and Phoenix, Ariz., although in all 
cases the walkouts ap- 
peared to be poorly 
organized and the 
dealers continued 
near-normal opera- 
tions. 


Following a year-long organiza- 
tional drive, the union was certified 
as bargaining agent for the sales- 
men last December. It is still seek- 
ing its first contract. 

* * * 


ye the presence of picket 
lines, both dealerships con- 
tinued to operate all facilities. Shop 
personnel, who are members of 
other unions, ignored the pickets 
and some of the “striking” sales- 
men have reportedly returned to 
work, 

The strike was called following 
a meeting of union and dealer 
representatives with a Federal 
conciliator. A dealer spokesman 


U.C. Sales Climb, . 
Stocks Dip Again, 
NUCDA Reports 


DETROIT.— A sales upturn for 
the second consecutive month was 
noted by the National Used Car 
Dealers Assn., which last week re- 
ported April sales 2 percent over 
the same month a year ago. 

At the same time, NUCDA’s 
cross-country survey recorded in- 
ventories down 3 percent as of May 
1, compared to May a year ago. 
This marked the second consecutive 
in which inventories de- 


The 11-state as region 
showed a sales increase of almost 
17 percent over a year ago, while 
May 08 were 16 percent below} AFL 

ee to NUCDA President 
R. W. Workman, sales were up 
* glightly over 1 percent in the South- 
ern region, but down over 4 percent 
in the Midwest, and down almost 
14 percent in New England. 

Inventories in New England were 
down 15 percent, in the South about 
5 percent, and in the Midwest 1 
percent, 

Workman said dealer returns in- 
dicated sharp movement in late- 
model clean cars at “competitive 
prices” and a “general optimistic 
view. as-more and more shoppers 
turn to used cars for best values 
and buys.” 


month 
clined 


said the union was offered work- 


Union demands include a weekly 
guarantee of $75, 4% percent com- 
mission on new-car sales and 7 per- 
cent on used-car sales with trade- 
ins deducted, according to Carl 
Cohenour, local secretary. 

* * * 
strike in Phoenix was called 
by mechanics in three truck 
dealer shops: GMC Truck Co, 
Truck Equipment Co. and J. T. 
Jenkins Co. 

The strike followed a breakdown 
of negotiations between the union 
and the three companies over re- 
newal of the mechanics’ contract, 
which expired Apr. 15. 

Union negotiators are asking for 
@ 25-cent-an-hour wage increase 
and a guaranteed 40-hour week. 
This would bring the hourly rate 
to $2.25. 

Leslie Heitel, president of the 
GMC dealership, said that al- 
though 19 of the firm’s 35 em- 
ployes were on strike, all opera- 
tions were continuing. 

Heitel said that, in the past, the 
three truck firms had signed one 
contract but now the union is seek- 
ing a citywide contract. 

* o + 

LSEWHERE, there were labor 

developments of a less serious 
nature. Five dealerships have been 
ordered by the National Labor Re- 
lations. Board to hold elections. 
They are: 

1. Monoghan Jones Motor Co. 
(Oldsmobile), Wichita Falls, Tex., 
where parts and service department 
employes will vote for or against 
the AFL Teamsters and the AFL 
Machinists. 

2. Milton Motors (Packard), of 
Pittsfield, Mass., where mechan- 
ics and helpers will vote for or 
against the AFL Machinists. 

3. V. Motors (Studebaker), Pitts- 
field, Mass., where mechanics and 
ye will vote for or against the 

Machinists. 

4. Tiffany Motor Co. (Ford), Hol- 
lister, Calif.. where all auto and 
truck sales and service employes 
will vote for or against the _— 
petitioners, AFL Machinists 

‘Teamsters. 


= Reiland Pontiac, Wisconsin 


Tenn. Dealers Set 
J _ Meetings 


— The nominating 
“mun of the Tennessee Auto- 
motive Assn. will meet July 25 at 
the Noel Hotel here to make up a 
slate of directors to be submitted 
to the October convention. 
The board of directors will meet 
the same day and continue its ses- 
sion the following day. Dealer 


Rapids, Wis., where shop workers 
will decide for or against retaining 
the AFL Auto Workers as their 
bargaining agent. 


N FAYETTEVILLE, Ark., NLRB 

Trial Examiner Robert E. Mullin 
recommended that Lyle Bryan Mo- 
tor Co. (Packard), Green Chevrolet 
Co. and Goff-McNair Motor Co. 
cease discouraging their employes 
from membership in the AFL Ma- 
chinist union. 

It was also recommended that 
Lyle Bryan offer reinstatement and 
back pay to two employes, that 
Green offer reinstatement and back 
pay to six employes and that Goff- 
McNair offer reinstatement and 
back pay to four employes. 

On the Detroit dealer labor 
front, an NLRB hearing was held 
last week to determine whether a 
representation election should be 
held among the salesmen at 
George Motor Sales (Dodge- 
Plymouth). A decision will not be 
forthcoming for several weeks. 

A hearing to determine the legal- 
ity of an election at Down River 
Chevrolet was postponed, for the 
second time, to June 4. 

* + « 
ye OTHER sectors the labor pot 
was also boiling, with the chief 
ingredient being the guaranteed 
annual wage. 

A determined try for the GAW 
is being made by the CIO Interna- 
tional Union of Electrical Workers, 
who recently opened negotiations 
with General Electric Co. 

In opposing the plan, a GE 
spokesman said, “Even if the un- 
ions should be able to force the 
guaranteed wage on all employers 
with whom they bargain, still only 
one-fourth of the more than 63 mil- 
lion workers would be covered by 
the guarantees, while the other 
three-fourths helped pay the cost 
of them.” 

Formal negotiations opened last 
week between U.S. Steel Corp. 
and the CIO Steelworkers, with 

(Continued on Page 31, Col. 3) ’ 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Copyright, 1984, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 


May 19 
(Sale very good and fast. Sold 101 
cars out of 147 offerings.) 
BUICK—’51 RM Riviera, $1,050*; Su- 
per coupe, $950*; Special 4- ar., ‘$745, 
$645°. "30 Super 4-dr., , $625*: 
Special 4-dr., $390, $275*. 48 Special 
2-dr., $450°; Super 4-dr., $325, $225*. 
CADILLAC—’53 (62) conv., $3,435*. 
ILET—’54 Bel Air coupe, $2,- 


(210) 2-dr., 
$1,160*. '52 SL Special Bel Air, $1,- 
005°, $985*; 2-dr., $845; %-ton pick- 
up, "$630. 51 SL Special Bel Air, 
$890; 2-dr., $720, $685. '50 SL Spe- 
cial Bel Air, $685, $665. °49 SL Spe- 
cial 2-dr., $340; club coupe, $265. 

DeSOTO—’52 (6) 4-dr., $840. ‘51 (6) 
Sportsman, $860*; club coupe, $830, 
$800. 


DODGE — '52 Wayfarer 4-dr., $7 
$685. °51 Wayfarer 4-dr., $685. 
Wayfarer 2-dr., $385. 

FORD — ’52 Custom (8) 4-dr, $910; 
Main (8) 2-dr., $780. °51 Main (6) 
2-dr., $710, $665. '50 Main (6) 2-dr., 
$500, $460, $420; 4-dr., $540. "48 

Main (6) 4-dr., $275. 46 (6) 2-dr., 

$165. 


50, 
"49 


HUDSON—’52 4-dr., $735. 

KAISER—’53 4-dr., $1,265*. 

MERCURY—’53 coupe, $1,750. 
coupe, $1,220; 4-dr., $1,165. 
coupe, $755. 

NASH—’51 4-dr., $335; 
$550. 50 2-dr., $335. 

OLDSMOBILE—’52 (88) 4-dr., $1,350°*, 
$1,300*; Holiday, $1,465*. °51 (88) 
2-dr., $975*; 4-dr., $735*; (98) 4-dr., 
$890*; Holiday, $1,080*. "50 (98) 4- 
dr., $600*, $565*; (88) 4-dr., $690°; 
(76) conv., $590*%. °49 (98) 2-dr., 
$565°. 

PACKARD—’51 (200) 4-dr., 
(200) 4-dr., $270. 

PLYMOUTH—’53 club coupe, $1,060. 
"52 4-dr., $735. '51 club coupe, $525; 
4-dr., $600, $460, $455; Business 
coupe, $365. °50 4-dr., $445. 

PONTIAC—’ 54 Chieftain (8) conv., $2,- 
700*. '53 Chieftain (8) 2-dr., $1,450*, 
$1,290; Chieftain (6) 4-dr., $1,320, 
$1,230, $1,210, $1,150, $1,120; 2-dr., 
ey 495°. *52 Chieftain (6) 2-dr., $1,- 

$925*, $805. 51 Chieftain (6) 

aa, $735; (8) 4-dr., $925*. °49 
ae an -— 2-dr., $495*; 4-dr., 
$275°, 

neonates % - 
$610; (8) ar, oft, 185*. 
mander club coupe, 


"52 club 
"51 club 


sport coupe, 


$555. °49 


ton pickup, 
"52 Com- 


May 12 
Se ah an oan Things. 
look like they are tighten 


going to 
Sold 99 ents out of 145 offerings. 


up. 

BUICK — '51 ape Riviera coupe, 
$950°; Super $890*, y* 
$870*: 2-dr., s700", 50 Special 2-dr.. 
$490; Su “4-ar., $550°. 

OADIELA 52 (62) coupe, $2,290" 
= (62) 4-dr., ,695*. '50 (62) 4- 


$1 
, $1,480°. 48 g (62) 4-dr., $515*. 
LET — Air hardtop, 


$1,405; 4-dr., $1, 235. 's 185, $1,010 
"51 SL Deluxe 2 $650*. °50 
Deluxe 4-dr., $460; 2-ar. -» $485, $400 


conv., $570; %-ton pickup, $440. 49 


sL 2-dr., $425, $370. "46 %- 
ton plekup, $276. 
CHR —'51 NY 4-dr., $1,000° 


$990*; Custom 4-dr., 


tom conv., $4 

DO ‘53 Meadowbrook coupe, $1,- 
055. °62 Wayfarer 2-dr., $580*. °51 
Coronet (6) coupe, $640 0°; Meadow- 

*50 Coronet eS 4- 


280, 5; 4-dr., $1215: Main 
(6) 2-dr., i: 130. *52 Custom (8) Vic- 


'51 Victoria, $785*; % 
dr., $665, $515; Custom (6) 2-dr., 


$600, $555. ‘50 Deluxe (6) 4-dr., 
$350. °49 BY 2-dr., $290, $275. 
HUDSON— Commodore (8) 4-dr., 
$455. 


MEROCURY—’52 conv., $1,170*; 4-dr., 
$1,160*, $1,050*. °51 coupe, $800; 4 
dr., $690*, $670*. °50 4-dr., $555* 
$375. °49 station wagon, $450. 

NASH—’51 Statesman 4-dr., $480*. 
Statesman 4-dr., $270. 


$520* ; a 
. 


"50 


(88) coupe, $505*, 
4-dr., $600*. °49 (98) 4-dr., 
PLYMOUTH—’54 Savoy 4-dr., $1,545. 

"53 Belvedere, $1,280; Cranbrook 
coupe, $1,080; 4-dr., 
brook coupe, $630; 4-dr., $670. 
€ranbrook 4-dr., $580; Cambridge 4- 
dn, $660; coupe, $570. 50 Deluxe 4- 


dr., $465. 
PONTIAC—’53 Catalina (8), $1,745*; 
» $1,530*. '52 (6) 4-dr., $1,- 
~ar., $965*. °51 (6) 2-dr.. 
$730; (8) 2-ar., $740°; 4-dr., $795*, 
$950*. °50 (8) conv., §750°. °48 (8) 
4-dr., $250. 

STUDEBAKER—’53 Champion coupe. 
$1,115. 52 Star Lite coupe, $775*. 
*51 Commander 4-dr., $495; Cham- 
pion coupe, $325. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 24, 29, 36 


Low Dealer Net Laid to Wheel-Deal Firms 


KANSAS CITY. — Robert S. 


have forced the net profit down, he 
rted 


and | armacost, Missouri director of | asse 


NADA and former NAPA president, 
told 500 dealers attending the Mis- 
souri Automobile Dealers Assn. con- 
vention that lying and cheating 
have no place in the auto retail- 
ing business. 

Armacost, past NADA presi- 
dent, said some dealers had made 
so much of giving “deals” that 
the general public thought a deal- 
er’s gross profit must be close to 
40 percent, instead of 18 percent. 

“Wheel-and-deal” operators, who 
were very much in the minority in 
the ’30s, now handle 90 percent of 


“make” meetings also will be held | the new-car volume, he added. And 
in their search for volume, they 


July 26. 





Dodge Dealer Advisory Conference Meets in Detroit— 


Dealer programs and policies are discussed at a national comittee session of the Dodge Dealer Advisory Conference in De- 
troit. Seated at left table (from left) are Walter Grabski, Cleveland; R. C. Stout, Beaver, Pa.; G. E. Clark, Oklahoma City; 
B. Shively, Chambersburg, Pa.; R. H. Craig, Albany; W. T. Ryan, Fort Worth; F. B. Sanders, Des Moines; Dolph Vandeveer, 
Evansville, ind.; M. B. Roys, St. Joseph, Mo., and J. F. Norris jr., Charleston, $. C. 

Center table: W. S. Woolsey, general truck sales manager; J. W. Minor, director of advertising and merchandising; L. F. 
Desmond, general sales manager; R. C. Somerville, sales vice-president; G. R. Lindblom, Milwaukee, national chairman, L. J. 
Ovellette, director of the advisory conference; W. C. Newberg, Dodge president, and L. J. Purdy, truck vice-president. 

Standing: T. A. Galyean, Charleston, W. Va.; J. A. Mason, Ferndale, Mich.; W. E. Kershaw, Yakima, Wash.; R. J. Young, New 
Orleans; R. J. Ross, Fort Smith, Ark.; Ferris Miles, Redwood City, Calif.; B. B. Settle, Dodge director of service; J. F. Goodwin, 


Chicago, and Frank Dawson, Tuscon, Ariz. 


Right table: W. C. Watsqn, Hackensack, N. J.; S. T. Atkinson, Charlotte, N. C.; J. H. Lander, Atlanta; M. B. Casler, Birming- 


hom, Ala.; K. B. Brown, Detroit; E. C. Roney, Detroit; E. E. Bitzer, East St. 


Mylvemey, Billings, Mont., and E. E. Holt, Van Nuys, Calif. 


Louis, Ill; M. D: Smith, Norwood, Mass.; R. E. 


“As a result,” Armacost said, “the 
average net profit before taxes last 
year was 2.2 percent — a far cry 
from the 5 percent that we had 
grown to expect.” 

The average net before taxes 
for the first quarter of the 1954 
was 0.8 percent. 

Discussing the bootlegging situa- 
tion, George M. Koether, automo- 
tive editor of Look magazine, said, 
“If such tactics serve to bring 
prices down, it’s all right with me 
—the customer. And I think that’s 
the way most of us feel; that is, 
the automobile dealer had it so 
good so long and now it’s high 
time he was having to get out 
and do some real selling.” 

Koether indicated belief that the 
Justice Department was investigat- 
ing the auto industry because two 
manufacturers, General Motors and 
Ford Motor Co., happen to be more 
competitive, and said that this 
“doesn’t make sense.” 

He also described as “senseless” 
proposed legislation to keep car 
dealers out of the insurance busi- 
ness. 

Koether went on record as oppos- 
ing unionization in the vehicle dis- 
tribution industry and declared that 
there is now a great shortage of 
skilled mechanics in the U. S. 

Gene Flack, sales counsel for 
Sunshine Biscuits, relegated fore- 
casts of economic doom to a figura- 


Dealers Organize 
In Iberia, La. 


IBERIA, La.—Auto dealers here 
have banded together in an organi- 
zation named Iberia Franchised 
Auto Dealers, with the stated ob- 
jective of “promoting better rela- 
tions among dalers, and to promote 
and maintain high business ethics 
in dealer operation.” 

Bob LeBlanc was elected presi- 
dent; John Rhoades, vice-president, 
and George J. Lallande, er 
treasurer. 


tive ash can and advised dealers 
that the time definitely has come 
for aggressive selling. 

Other speakers were David A. 
Bryan, supervisor of the State Mo- 
tor Vehicle Registration Division, 
and Col. Hugh Waggoner, superin- 
tendent of the State Highway 
Patrol. 

John J. Morris, a 15-year-old 
high school debating champion, 
addressed the dealers on the sub- 
ject, “A Teen-ager Views Our 


Highways. 

A. H. Roeper, (Ford), of St. Louis, 
was installed as president of the 
Missouri group. He succeeds Hubert 
L. Tate, of Gallatin. 

Other officers named were: Clyde 
Martin, Springfield, first vice-presi- 
dent; Robin G. Bentrup, Kansas 
City; second vice-president; James 
A. Gorman, Jefferson City, reelected 
secretary, and J. M. Allton, Colum- 
bia, treasurer. 


Industrial Output 
Steady, Sales Up, 
Government Finds 


WASHINGTON. — The Federal 
Reserve Board last week reported 
that industrial production “changed 
little” in April and early May. 

In April, said FRB, retail sales 
rose moderately as auto sales in- 
creased further and sales of most 
other goods were up. It was noted 
that sales of new cars ‘which had 
“risen more than seasonally in Feb- 
ruary and March, rose further in 
April.” 

In the period reported, unem- 
ployment declined “about season- 
ally” to 3.5 million. Construction 
activity continued at record levels. 
Prices of industrial materials con- 
tinued to advance to mid-April and 
subsequently leveled off. Prices of 
common stocks advanced further 
through early May. 

Steel output was maintained at 
about the reduced March rate of 69 

(See INDUSTRIAL, Page 31, Col. 3) 
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IT’S A DEAL... FOR SURE? 


That depends. Have you got him financed and insured? Or is your buyer going to shop 





7 around for purchase money, insurance coverage .. . and maybe another car deal somewhere else? 
Use Associates’ Prompt-Action Used Car Sales Plan to keep him on your lot until he’s signed, sealed and sold 
for sure. Give him Associates’ complete one-stop financing and insurance, with fast credit 
approvals, quick and simplified paper work, full control of the deal until it’s a closed up sale. 
We’re ready to help you move those used cars. This proved one-stop fast-sales 
program is ready. Complete information is ready. All that’s needed is your call.... 
. Tho Ud Sige say... 
ssociates 
“When somebody competent ~ 
offers to help me sell an automobile, 
| grab the opportunity —fast.” 
o 


Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 








Rents Zooming in N. Y. 


Auto Row Dealers Face Hiked Lease Costs; 
City Weighs Service Sales Tax 


___AUTOMOTIVE NEWS, MAY 24, 1954 _ 


council have decided to solve the 
dilemma by extending the sales 
tax. 


This same proposition was of- 
fered last year, but was defeated. 
However, this year, many feel 
that the extension will be pushed 
through regardless of the heavy 


exodus from the city by sever:! 
businesses, 

Other reports have it that Wzeg- 
ner is seriously considering the imm- 
position of an overnight parking 
tax of $5 a month on all cars 
parked on the streets, as a substi- 
tute for the broadening of the sa!es 





By Ed Brown annually at the expiration of the | opposition. tax. 
Staff Correspondent present lease. . A recent survey of dealer service 
NEW YORK. — Confronted by| This, coupled with the recent ef-| shops in New York indicated that 


two new problems, auto dealers| fort by the City to extend the 3 per-|an average of 17 percent of the 
here have been in an uproar during | cent sales tax to all services, which | business of these shops was with Letter to Nalesme) } 


the past few weeks: would mean a 3 percent levy on all | out-of-city residents. 

One concerns the huge hikes in | labor done in the city, has caused If the sales tax were broad- 
rent which are looming for the | considerable concern recently. ened, it would mean that New 
dealers on automobile row, the | The City is in search of more| York City dealers could lose up Duis Sate 
area on Broadway between Fifty- | revenue to meet its commitments! to 17 percent of their business. ear 208: Sy Se: 

I — ce on for the coming fiscal year, and| Dealers on the fringe areas point THERE ARE ethics in 
ascaten oa 7 benaninn of on Mayor Robert Wagner and his out that the extension ‘of the sales the field of automobile re- 

v . tax to services, would cause most tailing. There always has 


struction on New York City’s new . ‘ f 
Coliseum, the showplace which| Committee Appointed whe been. We have 
been looked upon 


Plastics Parley— dealers expect some day will house} F ° 
or Idaho Convention ‘ 
of General Tire & Rubber| nother New York auto show, on At present, New York City motor by members of 
other trades as 


ores 7s Columbus Circle and Fifty-ninth St.| BOISE, Id. — Lawrence Heagle,|ists pay the following taxes on SERIES 
Co.'s plastic division held their first soles) | ords quick to realize the| President of the Idaho Automobile|their cars: License fees totaling 
conference in Akron since the merger) .roct of the Coliseum on the val-| Dealers Assn., has appointed the/| $32.2 million; use taxes of $8.1 mil-|| an example not only of 
with Textileather Corp., Toledo, and Bolta | uation of their property, have be- following committee for the an-| lion; sales taxes on new cars of $8 clean but hard-hitting sell- 
nual convention here Nov. 18-19: million; sales taxes on gas of $7.5|]| . 
Corp., Lawrence, Mass. From left ore J. E.| gun giving notices of increased C ing 
showroom rents. | Chairman Fisher Ellsworth, | Million, and sales taxes on tires of S don’ di - 
: ; One dealer said that his land- | Idaho Falls; Angus Lasley, Grace; | $3 million. o, don't get discourag' 
Daniel E. Hogan jr., Bolta sales manager,/ io.4 had already indicated that | Ed Flandro, Pocatello; Keith Rich, | Late reports indicated that the || by the current epic of gyp 
and Jules Lippmann, Textileather presi-| he would jump the rent on his | Montpelier, and Alfred Hahn, mayor might be softening his selling, because it carries 
nk sou showroom from $80,000 to $130,000 | Blackfoot. | stand in the face of a threatened with it it’s own seeds of 
destruction. “Busher” tac- 
tics recently employed by a 
few dealers degrade the 
trade. Salesmanship under 
this technique has reached 
a low ebb. The words cap- 
per, shill or bird dog would 
better describe their occu- 
pation. 

The so-called sales manager 
merely insults and declasses 
customers, and the longer he 
works the less effective is his 
effort. The busher immunizes 
many prospects from buying 
the make of car offered or 
from the dealer who employs 
busher tactics. 


Of course, we should all 
be delighted with competi- 
tion. Competition is what 
makes America great. We 
shouldn’t fear it. It adds 
zest to life. It continually 
and persistently compels 
us to be progressive and 
enterprising. It gives one 
the opportunity to prove 
his worth. But don’t let this 
current orgy of a new low 
in salesmanship affect you. 
Don’t try to stab back at it. 
Just ignore it. They will 
suffer punishment and de- 
struction without effort on 


your part. 


BE ASSURED that sell- 

* || ing automobiles is a good 
honorable business and 
success can be obtained and 
will remain permanently 
without the use of ques- 
tionable practices of any 
kind. No salesman has 
more value to sell than an 
automobile salesman. You 
can increase your value to 
yourself, to your family 
and to your community] | 
only through developing} | 
your own personal assets} | 
through industry, enter- 


By John O. Munn 








Powers, vice-president of the division; 
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moraine- 


©) bearings 


handle more power... with less bearing length 


Yes, now you can step up the horsepower and torque of a given engine 
without increasing crankshaft bearing area. Moraine-400 bearings 
permit you to make journals shorter and heavy-up the shaft between 


u v ’ prise and unwielding fidel- 
them. Result: a more rigid shaft capable of carrying greater piston loads. 


ity to truth. 

Dealers and salesmen, who 
never deviate from high prin- 
ciples, reap the permanent re- 
wards. Only in this way will 
customers, as well as the gen- 
eral public, look up to you, 

Briefly, never be stam- 

ed by the attempts of 
ow-minded competitors, 
but go serenely on in your 
own selected pathway, al- 
ways being conscientious, 
tactful, industrious and at- 
tentive to the wants and 
needs of the people whose 
patronage you seek. 


Sincerely yours, 


products Dad 


Moraine-400’s superior load-carrying — is due to the extra- 
ordinary toughness of a new bearing metal developed by General 
Motors-Moraine research over a ten-year period. This aluminum-base 
alloy, bonded to a steel back, is so tough that Moraine-400 is consistently 
outperforming other bearings. 


Moraine-400 bearings operate equally well on oil-hardened and Tocco- 
hardened shafts, and are outstandingly good in such qualities as em- 
bedability, conformability, and resistance to corrosion. 





Note: Moraine also makes the famous Moraine-100 bearings —now used 
The extraordinary toughness of Moraine-400 _—as original equipment on many of the nation’s finest cars and trucks. 


bearings permits the use of shorter bearings 
and journals, making room for thi:ker crank- 
arms. With Moraine-400, beariag length 
ceases to be a limiting factor in engine design. 








D. A. Se From a leather chair in 


the Detroit Athletic Club all magazines 


have a superficial resemblance. Picture 
on the cover. So many pages. So much 
circulation. So much revenue. But when 
you know who buys them, how they 


are read and what their readers think 


of them—then the differences are strik- 
| ing. Then you understand why adver- 


tising in The Saturday [Rays } 





Evening Post carries 
- such impact. It gets to 
the heart of America. [> (1% 


j 
A CURTIS MAGAZINE FF #7 aaa 


EESTI IIIT TILL irre rrr 
PTT TI TTT TTTE LELEEETTTT TEC ETETET eee 

POSTE T ETT EEE TET EET TTT CET 
POTS T TTT LEE TETETE TTT ETT 
POST TTT TET EET 
PTT TTT TTT LEE EEE EEE CETTE Tee 
PETTITTE CETTE TTT eee 
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New-Car Sales Close 
To Hot Pace of ’53 


(Continued from Page 1) 


the year was established when 54 
models were added to the index 
structure. The overall market was 
strengthened in March, when the 
average climbed to a level $5 above 
the previous month’s mark. 
* * +. 

INCE then, however, the average 

market price has been sinking. 
The index declined $17 in April and 
thus far in May is running $21 be- 
low the April figure. 

Of that loss, $6 came last week 
when the overall average price 
paid by wholesale buyers dropped 
to $847 


That is the lowest index figure 
recorded since ’54s were added to 
compilations, Pulled to record lows 
along with the overall decline were 
53s, '52s and ’49s. The market saw 
68s tumble $12 to $1,464; ’52s drop 
$12 to $1,035, and ’49s slump $8 to 
$400. 

Other losses were: '54s, down $23 
to $2,054; ’51s, down $6 to $768, and 
60s, down $2 to $564. All of these 
models, however, had experienced 
lower average prices earlier in the 
year. 
* * * 

FOr the first time in 1954, gains 

were confined to the two oldest 
models considered in the index. A 
$7 increase brought ’48s up to $277, 
and ’47s climbed to $212 by virtue 
of a $4 gain. 

Compared with prices of a year 
ago, the overall market has de- 
clined 16.8 percent. Current-year 


Chrysler to Use 
Closed-Net TV 
For Sales Parley 


DETROIT. — The first use of 
closed-circuit television by Chrysler 
division will bring E. C. Quinn, 
president, into contact with 3,300 
dealers throughout the U.S. next 
Thursday (May 27). 

The sales conference, which will 
be seen by dealers gathered in 
hotels and theaters in 26 major 
cities, will originate in New York 
City at 12 noon, Eastern Daylight 
Time. 

“Now for the first time we can 
talk to all Chrysler dealers at once 
and inform them of our aggressive 
sales program for the balance of 
1954,” Quinn said. 

“We are stepping up our selling 
tempo to make it match the excel- 
lence of our product,” he said. 

Dealers will attend the sales con- 
ference in New York; Boston; 
Philadelphia; Pittsburgh; Washing- 
ton; Syracuse, N. Y.; Detroit; Cleve- 
land; Cincinnati; Charlotte, N.C.; 
Jackson, Miss.; New Orleans; Mem- 
phis; St. Louis; Chicago; Minne- 
apolis; Omaha; Kansas City; Okla- 
homa City; Dallas; Denver; Port- 
land, Ore.; Spokane; San Francisco 
and Los Angeles. 


Misleading 


a avoiding the necessity of legis- 
ion. 

L. M. Stewart, a BBB director, 
pointed out that while he is an 
automobile dealer, he also is in- 
terested in the much larger as- 
pect of all advertising and sell- 
ing, as reflected through the work 
of the BBB. 

Harry W. Riehl, president of the 
local BBB, called upon all adver- 
tising dealers, and others to co- 
operate with the bureau in seeing 
that the standards are applied, by 
reporting to it any deviations from 

the rules. He said it is impossible 
for the bureau to have the neces- 
sary technical ability to discern all 
violations of the code — that only 
professional automobile people 
could do that. 

While he promised that the Bu- 
reau would exercise its usual pro- 
cess in scrutinizing future auto- 
mobile advertising, he urged all 
automobile dealers to call any vio- 
lations to the attention of the 
Bureau. 


used cars are down 11.0 percent; 
one-year-olds are down 8.3 per- 
cent; two-year-olds, down 12.1 
percent; three-year-olds, down 
19.3 percent; four-year-olds, down 
24.7 percent; five-year-olds, down 
269 percent; six-year-olds, down 





Canadian distributor: Glass and Plastics, Ltd.; 130 Queen’ i 
Street, Toronto, ee me S coat coume 





38.2 percent, and seven-year-olds, 
down 43.3 percent. 

The price spread between models 
after last week’s adjustments was 
(previous week’s spread in paren- 
theses): ’54 to ’53, $590 ($601); °53 
to ’52, $429 (unchanged); ’52 to ’51, 
$267 ($273); '51 to '50, $204 ($208); 
50 to '49, $164 ($158); ’49 to 48, $123 
($138), and 48 to ’47, $65 ($62). 


* * * 


Sales 8 Pct. Behind 1953, 


Ford Economist Says 
CLEVELAND.—By June 30 about 
2,750,000 new cars will have been! 
sold this year at retail, “only 8 per- 
cent below the abnormally high | 





Illinois Turn-Signal Act 


Goes Into Effect July 1 


SPRINGFIELD, Ill. — Hlinois 
dealers were reminded last week 
by the Illinois Automotive Trade 
Assn. that all new cars sold 
after July 1, must be equipped 
with turn signals under the 
provisions of a new law. 

The law does not apply to 
trucks. 





level in the same period a year 
ago,” George P. Hitchings, manager 
of the economic analysis depart- 
ment of Ford Motor Co., told the 


Cleveland Society of Security Ana- 
lysts last week. 

At the same time, Hitchinzgs 
said, the market is operating on 
a@ much sounder basis than it was 
a@ year ago. 

“Sales this year have been ac- 
complished without expansion of 
credit,” he said, “and in fact, there 
are more cash buyers this year 
than last. 

“This strength in the car mar- 
ket,” he went on, “is favorable not 
only for achievement of the five- 
million domestic market predicted 
earlier, but also for bringing to a 
halt the decline in business ac- 
tivity.” 


eee ed 


Detroit _ ives: W. E. Bi and R. C. Oglesby, 728 Fisher Buildi 
Detroit 2, Michigan. Telephone: Trinkty 3.3200. | 
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Bell Says the Big Must Walk Softly ods 


Competition vs. Wild Rivalry 


WASHINGTON.—“We must dis- 
tinguish between hard-driving com- 
petition and rivalry gone to un- 
reason,” Frederick J. Bell, NADA 
executive vice-president, warned 
last week. 

Addressing the annual convention 
of the Flavoring Extract Manufac- 
turers Assn., he said: 

“Bigness—in a company or in 
a man—is not synonymous with 
badness. Many small men have 
been tyrants, but the big man 


must walk gently, lest he frighten 

his neighbors, who are prepared 
at all times to fear him and 
ready to supply the stones for 
David’s slingshot.” 

Bell said that no good business- 
man resents a competitive fight or 
wants government controls, because 
when freedom and initiative are 
lost business becomes enterprise by 
anesthesia. 

He also urged that businessmen 
be wary of remedies that allegedly 


“lest, through repeated injections 
of phony prosperity, we become 
economic hopheads.” 

“In some industries,” Bell as- 
serted, “and the one I represent 
is a remarkably apt example, a 
tug of war is in progress between 
the elements of production and 
distribution. 


| Fret business a shot in the arm, 


duction.’ The manufacturer, fight- 
ing for leadership or struggling for 
survival, answers ‘get out and sell.’ 
There’s an uneasy mixture of right 
and wrong in both positions.” 

Bell compared the manufacturers 
to a cook with a sweet tooth who 
long has been denied cooking in- 
gredients and, when she is finally 
supplied with them, she feeds it to 
the family five times a day. He said 


Junger Steel Appointed 

MINNEAPOLIS.—Junger Steel & 
Supply Co., St. Paul, has been ap- 
pointed by Allegheny Ludlum Steel 


“The automobile dealer, confront- | Corp., Pittsburgh, to sell its line of 


ed with a seemingly endless flow | 
of new cars, is shouting ‘overpro- 


tool steel, bars, forgings and cast- 
ings. 


Tail lights tell the tale...of PLEXIGLAS 


On every 1954 car, tail lights point up the advan- 
tages of PLexicLas® molding powder. With this 
acrylic plastic, lens patterns can be molded accu- 
rately to control and transmit light with maximum 
efficiency. Parts can be molded in 

shapes and sizes that add inter- 

est to the over-all car design. 

They have outstanding 


ROHM ¢ HAAS 


COMPANY 


WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 





resistance to breakage, discoloration and weather. 


PLExIGLAS is used not only for tail lights, stop 
lights, direction signal and back-up lights, but 
also for nameplates, dials, medallions, instrument 
panels, and transparent roof sections. A 1954 car 
has, on an average, fifteen PLEXIGLAs parts. 


We will be glad to send you a copy of our new 
brochure, “Molding Powder Product Design’’. 


the situation is worsened by the 
cook next door who is trying to 
turn out even additional rich con- 
fections, 

Bell continued: “The automo- 
bile industry needs a more bal- 
anced diet. It doesn’t make for 
a healthy household when the 
cook is characterized by greed, 
gluttony and gravy, while those 
who brought home the money 
with which to buy the food are 
alternately starved or gorged to 
the point of illness.” 


' He said that there is a gZrowing 
recognition of “the value added by 
distribution,” of the part played in 
any sales transaction by the man 
who has face-to-face contact with 
the consumer. 

“Consumer demand, by consum- 
ers who have confidence in their 
hearts and money in their pockets, 
is the best device for measuring our 
economic health,” Bell declared. 


- 
Englishmen Cover 
e 
48 States in 20 
e e 
Days in Triumph 

NEW YORK.—Two Englishmen, 
Frank Oxley and Trevor Sutten, 
have completed a 14,000-mile trip 
through the 48 states in a Triumph 
T.R. 2 sports car in 20 days 22 
hours. 

Average speed for the journey 
was 28 miles per hour, counting 
stops for sleeping, eating, etc., and 
50.6 miles per hour not counting 
time spent for stops. Fuel con- 
sumption averaged slightly under 
30 miles to the gallon, the travelers 
said. 

They said their longest trek with- 
out a stopover for sleep was 71 
hours, during which they traveled 
2,257 miles. On another occasion, 
they traveled 1,088 miles in 23 
hours. 

The fastest run was 175 miles in 
120 minutes. A speed of 104 miles 
per hour was attained at 6,000 feet 
in New Mexico. Weather conditions 
varied from freezing to 93 degrees, 
and included heavy snow, fogs, 
cloudbursts and ice. 

Oxley said the trip was unevent- 
ful except that the pair “unfortun- 
ately came into a collision with a 
large saloon 10 miles from Colum- 
bus, which necessitated a two-day 
delay to effect repairs.” 


Maryland Dealers 
Ready for Parley 


BALTIMORE. — Approximately 
200 members and guests are expect- 
ed to attend the spring meeting of 
the Maryland Automobile Trade 
Assn., scheduled for June 11-13 in 
Ocean City, according to J. Caven- 
dish Darrell, general manager. 

Convention headquarters will be 
at the Commander Hotel. 

F.. Colston Young, president, will 
be chairman of the event. 

Among features of the meeting 
will be a presentation showing the 
‘changes in the auto business in re- 
cent years. 

A clambake and a banquet are 
among the social events planned. 


Matook Appointed 
George Matook has been ap- 


pointed service manager by Union 
Lincoln-Mercury Co., Providence. 


Coming 
Events 





(Continued from Page 4) 


Dealers Conventions 
(Sommer Mesting), Ambassader and 
itz-Cariton Hotels, Atlantic City, N. J. 
July 12-16—ATAM Annual: esting, Broad- 
moor Hotel, Colorado Springs, Colo. 
August 16-18—Socie of Automotive Engi- 
neers (National ‘est Coast Meeting), 


Los Angeles. 
Sept. 15-17 — National Petroleum Assn. 


$2nd Annual aw, Traymore Hotel, 
Se 1. 20-2 " Now, Ssroas id Eq t 
- feos an nlomen 
ee Hotel Statler, Buffalo. 
pe tet Netional Safety Council, Chi- 
<P9 Ss or National Association of Inde- 
sndent Tire Dealers, Sherman Hotel, 

oO. 
ae — American Trucking Associa- 
a inc., Waldorf-Astoria Hotel, New 
Nov. 15-17 — American Finance Confer- 
on Cemmodere Hotel, New York 


Rec. 6-7—Nettena!l Standard Parts Associ- 
+ ation, Hotel Sherman, ‘Chicago. 
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Sales Conditions in Various Areas... 





Auto Market Reports 


Birmingham, Ala. 

Sales of new cars in Birmingham 
in April totaled 1,302, a decline of 
16 percent from the March total of 
1,559. 

New-car sales also have slowed 
down, although prices have been 
holding about the same. 

April new-car sales by make 
were: Chevrolet, 402; Ford, 361; 
Buick, 127; Oldsmobile, 116; Mer- 
cury, 62; Pontiac, 52; Plymouth, 50; 
Cadillac, 33; Chrysler, 22; Dodge, 
21; DeSoto, 16; Packard, 15; Stude- 
11; Lincoln, 5; Willys, 3; 
Henry J, 2; Hudson, 1; ‘Nash, 1, and 
miscellaneous, 2.—(Stuart Riddle.) 


Minneapolis 


Deliveries of new automobiles in 
Hennepin County (Minneapolis) in 
the first four months of 1954 totaled 
12,644, compared with 13,564 in the 
same period a year ago. 

April deliveries _were 5,405 com- 


pared with 2,959 in March, accord- 
ing to Finance and Commerce, Min- 
neapolis business newspaper. 

Most of the gain in April was 
accounted for by dealers register- 
ing cars in their own names un- 
der a law which permits them to 
pay license fees on cars held in 
inventory instead of paying per- 
sonal property taxes. 

April truck deliveries totaled 567, 
compared with 282 in March. 
Following are new-car sales by 
make: Chevrolet, 1,516; Ford, 1,310; 
Buick, 409; Mercury, 364; een 
346; Oldsmobile, 298; Pontiac, 254; 
Studebaker, 140: Dodge, 131; Hud- 
son, 121; DeSoto, 107; Chrysler, 103; 
Nash, 68; Packard, 64; Cadillac, 63: 
Lincoln, 40; Kaiser, 27; Willys, 18; 
Henry J, 1, and miscellaneous, 25.— 
(Donald M. Lyons.) 
* + 


Pittsburgh 


New-car registrations for the 
week ended May 7 slumped to the 


lowest level since the week ended 
Feb. 6, according to the Bureau of 
Business Research of the University 
of Pittsburgh. 


Business in general, the bureau 
added, was at the year’s lowest 
point. 

The seasonally adjusted business 
index was 143.3 percent of the 
1935-39 average, compared with 
147.9 a month earlier and 160.0 early 
in March. A year ago the index 
was 192.4.—(Leon M. Leffingwell.) 

* 


o > 
Louisville 
Louisville new-car dealers had 
another good month in April, ring- 
ing up 1,950 sales, an increase of 
16 percent over March. 
For the first four months of the 


year, total new-car sales were 6,236, 
an increase of 12 percent ¢ over the: 








In Cancer Drive— 


Each year the Metropolitan Chicago 
Ford Dealers Assn. donates a new car to 
the Goldblatt Bros. Employes Nathan 
Goldblatt Canter Research Fund. It also 
provides 15 cars for display in front of 
the Goldblatt stores. The cars were driven 
in parade formation up and down Chi- 
cago’s State St. 


5,556 sold in the same period last 


year. 


New-truck sales also were up, 
reaching 240 compared with 209 








This is interest 


This is ENTHUSIASM! 


The American Weekly creates ENTHUSIASM” 


On May 11th, The AMERICAN WEEKLY celebrated — with good reason — 
the second anniversary of its change to a new, more modern, 
more dramatic format. The good reason:—two years of enthusiastic response 
from readers, advertisers, and newspaper publishers 

. .. plus the promise of more to come! 


THE AMERICAN WEEKLY, 


“AmMeERICANWEEKLY 


$3 


VESEY 


. ENTHUSIASM is interest raised to the buying pitch! 


STREET, NEW 


YORK 


Fy Be FB 


in March, for a 15 percent gair. 
period, 


For the four-month the 
truck total was 866, ees 
with 854 for the similar 58 perioc. 


April new-car sales by make 
were: Ford, 644; Chevrolet, 543; 
Buick, 157; Oldsmobile, 131; Pon- 
tiac, 107; Plymouth, 79; Studebaker, 
75; Mercury, 52; Dodge, 46; Nash, 
27; Cadillac, 26; Chrysler, 17; De- 
Soto, 12; Packard, 9; Hudson, 5; 
Lincoln, 5; Willys, 5; Kaiser, 3, and 
miscellaneous, 1.—(A. W. Williams.) 

* 7 * 
Ottawa 

New-car sales in this capital arca 
have shown a fairly steady uptrend 
in April and May. 

Employment here is more stable 
than in many other Canadian areas. 

Some dealerships have been plac- 
ing particular emphasis on used- 
car sales, and one dealer said this 
had affected new-car business to 
a small extent. —(. L. Schwartz.) 
* 
Salt Lake City 

April new-car sales in Salt Lake 
County (Salt Lake City) totaled 
725, while 126 new-trucks were 
registered. 

New-car sales by make were: 
Ford, 187; Chevrolet, 147; Olds- 
mobile, 79; Buick, 74; Pontiac, 
60; Mercury, 36; Plymouth, 36; 
Cadillac, 27; Dodge, 14; DeSoto, 
12; Nash, 11; Lincoln, 8; Willys, 
8; Studebaker, 7; Chrysler, 5; 
Hudson, 5; Packard, 5; Kaiser, 2 
and miscellaneous, 2. 

Truck sales by make were: Ford, 
45; Chevrolet, 32; GMC, 18; Inter- 
national, 13; Dodge, 11; Studebaker, 

| 2; White, 2; Mack, 1, and miscella- 
neous, 2. 

The percentage of cash deals on 
| sales of vehicles is steadily increas- 
| desi In April, 45.26 percent of all 
deals were for cash. That compares 
| with 44.80 percent in March; 44.82 
| percent in February and 39.24 in 
| January. In April a year ago, the 
| percentage was 40.49. 


Ford Dealers 
Backing 2,200 
* e 
Legion Nines 
DEARBORN.—Teen-agers all 
| over the country are preparing to 
play ball as the 1954 American 
Legion Junior baseball program 
gets under way. More than 2,200 
Ford dealers are sponsoring teams 

Ford dealers in 1954 are celebrat- 
ing their 12th year in the Legion 
junior baseball program. A total 
of 28,409 teams and over 450,000 

boys have played under the banner 
| of American Legion Posts with 

Ford dealer sponsorship. 

This year, the Ford division will 
provide awards for regional and 
' sectional champions, as well as 
state winners, runner-ups and na- 
tional champions. 

Also, Ford will sponsor the ban- 
quet for the finalists in the Legion 
national playoffs at Yakima, Wash., 
home of last year’s champions, the 
Logan Wheeler Post team. 

Last year, 230 American Legion 
Junior baseball graduates played in 
the major leagues. Thirty-one of 
50 players in the 1953 World Series 
came from the ranks of American 
Legion baseball. 

A film, “Play Ball Son,” and a 
book with the same title, designed 
to stimulate interest in the Legion 
baseball program and to offer in- 
structions to young players, are 
being distributed by dealers and 
the Ford film library. 





Keystone Oilmen 
Meet June 3 


OIL CITY, Pa.—The 31st annual 
meeting of the Pennsylvania Grade 
Crude Oil Assn. will be held June 3 
at the Hotel William Penn in Pitts- 
burgh. 

Speakers will include R. B. Boss- 
ler, production research director of 
the association; R. J. S. Piggott 
former director of engineering re- 

|search for Gulf, and John Scott. 
foreign correspondent for Time 
and Life magazines. 

Officers will be elected at the 
convention. 


Dodge Region Housed 
DETROIT. — Foster D. Ely, De- 
troit regional manager for Dodge, 
has announced the opening of a 
| new office building at 8450 W. Mc- 
| Nichols. Ely and his staff formerly 

' were at the Dodge Main plant. 
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important for the business world | Ritchie, charged with false adver-! 
to know what it may do as to be | tising of the battery additive 9 a Mi 0, ia ba bE mE 


told only what it may not do. AD-X2. | . 
Naam HRD 


FTC hearing examiners have| The hearing was ordered post- | 
offers you 





AUTOMOTIVE WASHINGTON 


been ordered to abandon formal poned at the request of counsel 


and legalistic findings and adopt 
instead “narrative and descriptive | SUPPorting - a 


|| Senators Act to Prolong 


‘ reports.” Réoblet Resteae C 100% to 200% Absorption 
ee ooklet Explains Congress 
92% Corporation Tax — |lpxe necing peed |"[)MDE the Doma 08 inane wae 
HE Federal Trade Commission booklet on how Congress works, Soar avant 


By William Ullman 


Washington Correspondent 


has postponed until June 14 the 
scheduled May 10 hearing in the 


has reached sales of more than a 
quarter million copies and is still 





FTER two weeks of first closed and then half-closed and/|case of Pioneers, Inc., Oakland,|in heavy demand, according to the hod 
half-open sessions, the Senate Finance Committee last | Calif. and its president, Jess M. U. S. Chamber of Commerce, pub- Sos ae oe 
week confirmed most of the tentative decisions on the tax ae . oi sical turers. we oftey roa. direct, 
revision bill. e volume is said to e 
Nashua Dealers Protest | ,,..¢ ‘answer yet found in supply- this one, 


known 
of quality, in two complete 
packages, for the large 
er or smaller service 


for the Nashua Poli Sects ond quee wexead 
new cars for the Nashua Police : ; goes 
mediately to 47 percent unless this a Department has resulted in a eee, operate; weighs the ts of all 
portance of floor debate, de- factories. Write us today 
bill passes. . . protest by several dealers that bes th ee we will arrange an ap- 
In making public its action, FTC to Write English the way the specifications were | *%¢tibes the organization of the two tment with a man that 
Chairman Eugene | (‘HAIRMAN Edward Howrey, of| drawn up, they fit only one make | Parties in Congress and evaluates | will not waste your time. 
Milliken, of Col- the Federal Trade Commission,| of car—the Ford police special. the power of the leaders. In addi- | 
orado, emphasized | is working on a much-needed re- The contract went to Nashua | tion, there is a color chart show- FLASH-A-CALL 
that all decisions | form in his agency. He is going to| Auto Co. (Ford) on a bid of $8,- |in8, step by step, how a bill be- 
are subject to be-| try to get decisions written in plain| 199.40, This firm also was success- |COMes a law. SERVICE CONTROL SYSTEM 
ing reopened until | English rather than in complicated| ful bidder on a car for the | A copy may be obtained for 15 1312 South Wabash Avenue 
an is com-| legal phraseology. Nashua Board of Public Works. conte from Chamber, Washington Dept. AN-92, 5, Mlinols 
pleted. i as 6, D.C. 

At this writing, Howrey said that it is just 
many of the ma- 
jor House deci- 
sions still await 

: c action, including 

William Ullman efforts to elimi- 
nate double taxation on corporate 
dividends and more liberal methods 
for handling depreciation. 

The Senate committee has elimi- 
nated a House provision which 
would have allowed the deduction 
of carrying charges on installment 
purchases, even where the interest 
was not shown separately on the 
bill. 

The Senators approved tenta- 
tively the House provision to 
grant retired individuals a 20 per- 
cent tax credit on retirement in- 
come up to $1,200, less social 
security and railroad retirement 
benefits which are already non- 
taxable. 

Another Senate committee vote 
restores to corporations a right, 
which the House bill took away, to 
the interest on certain bonds which 
are issued with the understanding 
that interest payments depend on 
the amount of corporate income. 

The Senators also confirmed de- 
cisions extending the split-income 
privilege now applying to married 
couples to widows and widowers 
with children and single individuals 
with close relatives dependent on 
them. They also confirmed ap- 
x proval of more liberal deductions 


ioe a ; . : : . 
soda Sar ancien der — of the House action ex Specifications for Bid ine 0 tetel, ebetion eoninaiaion 
52 percent rate - cor-|aged party has obtained a court NASHOA, N. H.—(UTPS)—The of congressional functions. 

tax awarding of contracts for two It explains how congressional 


. . : sv. | Judgment and has been unable to 
porations, which will drop im- | (occ. 
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OULU eo A a bo 


by Specifying VICKERS SAAT aS 


ONE OF A SERIES 





for medical expenses, making all 
above 3 instead of 5 percent of in- 
come deductible. 

« * 


* 

Foundations Probed 
i "= Reece Committee, appointed 
to investigate tax-exempt 
foundations, began its-hearings last 
week, with Chairman Carroll Reece, 
Tennessee Republican, asserting 
” that such groups as Rockefeller, 
Ford and Carnegie have not always 

acted in the best interests of the 
American people, 

Reece said the causes might be 
accident or error, but his com- 
mittee will look into the reasons, 
and propose remedial steps. 

First witness was Norman Dodd, 
research director for the commit- 
tee, who stated that undoubtedly 
“innumerable public benefits ... 
traceable to the philanthropy of 
the foundations” have been enjoyed 


Hydraulics 
School 


for Customers’ Own Service 


and Maintenance Men 


by the American people. 

Dodd told the committee that 
there are 6,000 to 7,000 foundations 
enjoying tax exemption, that they 
control some $7.5 billion, and dis- 
tribute about $300 million a year. 

” - * 


D. C. Tightens Driver Law 
(oerannas, after getting a look 

at the District of Columbia 
traffic mess, with its many street 
accidents and uncompensated in- 
juries to innocent persons, passed 
a bill which it hopes will improve 
the situation. 

The idea behind the bill is to 
keep off the streets the driver 
who causes an accident and can’t 
pay the damages. It provides 
that drivers involved in accidents 
causing more than $100 damage 
must prove ability to pay the 
costs, by insurance or cash, or 
lose their driving privileges. 

At present the District can sus- 
pend a permit only after a dam- 


Manufacturers who have Vickers Hydraulic 
Equipment on their machines can have their own 
service men trained in the Vickers Hydraulics 
School. Since its beginning in 1945, this school 
has trained more than 800 men from approxi- 
mately 400 companies. There is no tuition charge 
for this training course. 

These men are given a thorough schooling 
in hydraulic theory and practice . . . and in 
the operation and maintenance of Vickers Hy- 
draulic Equipment. The benefits to manufac- 
turers. of Vickers-equipped machines are ob- 
vious. Of equal importance are the benefits to 


ENGINEERS AND BUILDERS OF OIL 


HYDRAULIC EQUIPMENT SINCE 


users of such machines who are thus assured 
of better maintenance. 

Again, this is only one of many reasons why 
it pays to specify Vickers Hydraulics. 


VICKERS Incorporated 


DIVISION OF THE SPERRY CORPORATION 
1532 OAKMAN BLVD. © DETROIT 32, MICH. 


Application Engineering Offices: ATLANTA ¢ CHICAGO 
(Metropolitan) * CINCINNATI e CLEVELAND 
DETROIT e« HOUSTON e¢ LOS ANGELES (Metropolitan) 
NEW YORK (Metropolitan) « ODESSA « PHILADELPHIA 
(Metropolitan) e PITTSBURGH « ROCHESTER ¢ ROCKFORD 
SEATTLE ¢ TULSA «e WASHINGTON « WORCESTER 
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McCarthy Joins Goodall of the new sales office. 


Appointment of C. M. Murphy as| sales to manager of car sales; B.| Paul E. Carr, executive vice-pres- | 
general field manager of Ford divi-| H. Howard jr., from special field | ident of Goodall Fabrics, announces | Mather, Myers Upped 


sion’s Washington sales district has | manager to manager of truck sales; | the appointment of Jack McCarthy! Two personnel changes involving 
been punouneod by Emerson | Rg, Mu Saestade, ‘tan eastern re-| as sales representative for the plas- | executive positions in 2 
Planck, district sales manager. gion industrial engine sales engi-| tics division in New York, Pennsyl-| Plate Glass Co.’s paint oo. 

Murphy’s promotion from parts| neer to district manager, parts and | vania and Ohio. McCarthy formerly have been announced by a 
and service sales manager was one| service sales department, and D. D.| was with the plastics division of | Peck, vice-president in charge 0 


d brush division. How- 

of five appointments announced in| Mulvey, from special field manager | Plymouth Rubber Co. the paint an P 

the district office. Other promotions| to used-vehicle sales manager. gic ail ard J. Mater hhas been named gen- 
: ie 

"'B. S Simmons, from special feld a New N.Y. Office for Bohn | the paint division, and George P. 

manager to manager of sales plan- Toledo Adds Galloway A new sales office of Bohn Alu-| Myers has become industrial sales 





division in 
lysis department; J.| Eugene Galloway, with head-|minum & Brass Corp. has been | manager of the Suydam 
a dunes, ramen mnaee of truck | quarters in Des Moines, has taken | opened in the Reynolds Arcade! Pittsburgh. Mather joined _Pitts- 





_new high tensile 













Wear avitomotwe 


gives slipping 
seat cover 
sales 


a shot 











RESISTS BURNS 
No fear of charring from 
glowing cigarette ashes 


¥ OU WON’T SING THE BLUES about seat 


= cover sales this summer if you tie in now 
- with NYCAR’S powerhouse program. 
> Cash in on greater profits with the 
STOPS SHOCK revolutionary new seat cover material 





Static electricity’s never 
stored up by amazing Nycar 






that has everything—high fashion 
patterns and weaves, exclusive sales- 
making service features, plus 
sales-stimulating advertising and 
promotion. Write, wire today 
for complete details. 


NATIONAL CONSUMER 
ADVERTISING 
IN HOLIDAY MAGAZINE 
















REPELS STAINS 
A flick of a damp cloth— 
and stains simply vanish 






FULL-COLOR 
CONSUMER FOLDERS 


ELECTRO-STATIC 
SHOCK-TESTERS 










WON'T FADE COMFORT PREVENTS SCUFFS 


i The colors are locked in, Never too hot or too cold, Tough to scuff or tear, 
f will not fade, crock, run the porous fabric breathes gives amazing long wear 







ELLENBORO MILLS, INC. ELLENBORO, NO. CAROLINA 






COUNTER 
SWATCH CARDS 






over the lIowa-Nebraska territory Bldg. 16 E. Main St., Rochester, 
for Toledo Steel Products Co., To- N.Y., according to T. W. Kuhn, 
ledo, according to Hub Riley, gen-| sales vice-president. Joseph H. 
eral sales manager. Roberts, of the main office in De- 

ei: @' ‘s troit, is taking over management 








burgh Plate in 1939 and Myors 
joined the firm in 1937. 
* * . 


Huber Joins Bonney Tool 
As Special Sales Aide 

Henry Huber has been appoinied 
special sales representative for the 
tool sales division of Bonney Forge 
& Tool Works, 
Allentown, Pa, 
according to Rog- 
er O. Bay, tool 
sales vice-pres- 
ident. 

Huber will work 
with Bay on spe- 
cial sales projects 
throughout the 
U.S. Bonney 
manufactures a 

, wide line of hand 
Henry Huber tools for the auto- 
motive, industrial, farm, refrigera- 
tion and hardware markets. 

Huber formerly represented Her- 
brand Tool Co. 


* * = 


Chrysler Ups Clark 


Donald E. Clark has been named 
assistant to Fred Osann, plant man- 
ager of the Chrysler jet engine 
plant near Utica, Mich., Osann an- 
nounced. Clark joined Chrysler 
Corp. in April, 1953, as sales co- 
ordinator at the jet engine plant. 

* * * 


Lewis Joins White 

Appointment of John C. Lewis as 
contract maintenance supervisor of 
White Motor Co. has been an- 
nounced by H. J. Nave, director of 
service and industrial sales. Lewis 
had formerly been associated with 
Continental Transportation Lines, 
Pittsburgh, as superintendent of 
fleet maintenance. 

* * 2 





E 


| Collins & Aikman Selects 


Upholstery Sales Chief 


Robert Stroker has been named 
sales manager of the automotive 
upholstery division of Collins & 
Aikman Corp, 
New York, it is 
announced by J. 
Weemhoff, sales 
director of the 
firm, 

Stroker had 
worked for a 
number of years 
with Weemhoff, 
assisting in the 
sales and develop- 
ment of Collins & , 
Aikman’s automo- Robert Stroker 
tive upholstery line. 


x * x 


Chrysler Appoints Olds 

Appointment of F. V. Olds as as- 
sistant comptroller of Chrysler 
Corp. has been announced by the 
corporation. With the corporation 
since 1926, Olds became manager 
of tax department in 1945. He held 
that position until his present ap- 
pointment. 





Stewart-Warner Directors 
Reelected by Holders 


All directors of Stewart-Warner 
Corp., Chicago, were reelected at 
the annual meeting of stockhold- 
ers in Richmond, Va., according 
to James 8. Knowlson, board 
chairman and president. 

They were Knowlson, Thomas 
H. Beacom, John F. Fennelly, 
Irving 8. Florsheim, Henry T. 
Heald, Frank A. Hiter, George L. 
Meyer jr. and William A. Patter- 
son. 

+ * ® 


Plymouth Assigns Olson 


K. W. Olson, Boise, Id., has been 
appointed manager of Plymouth’s 
southern Idaho and eastern Oregon 
district. He will set up headquarters 
in Boise. Olson formerly was with 
the company’s regional sales office 
in Portland, Ore. 

7 


3M Elects Vice-President, 
Assistant Treasurer 


Directors of Minnesota Mining & 
Mfg. Co. have elected B. B. Coun- 
tryman as vice-president for the 
purchasing division. L R. Hansen 
was elected assistant treasurer. 

Countryman joined 3M as pur- 
chasing agent in 1928. He had been 
director of purchases since 1942. 
Hansen joined the firm in 1943 as 
assistant controller in charge of 
the internal auditing department. 


AS 


TET 
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B. F. GOODRICH 





. for first ad on tire safety 
written exclusively to women! 


ae MART MOVE by B. F. Goodrich — advertising tires to 
: women — capitalizing on the latest marketing trend. 
















Time was when tires were considered strictly a male 
purchase. But times change. Just look at the facts: 52% of 
the women interviewed buy tires, according to a recent 
DuPont study among service stations; 1 out of 5 cars in 
the U.S. are registered in women’s names; there are nearly 
20 million licensed women drivers in the country. 


So B. F. Goodrich has quite a story to tell the ladies. 


What would be more natural than to sell tire safety to the 
one most concerned with automotive safety, the family 
chauffeur, the woman. She’s the one who drives Hubby 

to the station, the kids to school, and uses the 


car for family shopping. Yes, smart, 
those B. F. Goodrich people! 


Smarter still, to tell their tire story in McCall’s, 
the magazine more than 4,557,000 women read and 
use for buying ideas (and products) for themselves, 
their families, and their families’ protection. 


And tires aren’t all they buy... 


They also buy station wagons and hardtops, gas 
and oil, power steering and tinted windshields, 
seat covers and automatic transmissions . . . 
anything and everything that makes driving 
safer, better, easier. What about your 

product? If you’re looking for sales, 

sell it to women. Sell it in McCall’s... 


ff third largest of all magazines! 


 McCalls 





keeps things moving 


PICKS McCALL’S 
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headlines in Detroit last 


er generally used today. 
addition to greatly in- 
creased production, there 
also are important potential sav- 
ings in the amount of steel re- 
quired, improved finish and a more 
desirable metallographic structure. 

At least two major car pro- 
ducers have been quietly investi- 
gating spline rolling of steel 
shafts for a year or more. The 
process looks highly promising, it 
is admitted, although a number 
of problems remain to be solved. 

Actually, there are at present at 
least two methods for rolling 





Visibility Stressed in Marquand Showroom— 

A well-lighted showroom with full visibility from the street is a feature of Marquand 
Motors, new Packard dealership in Decatur, Ill. Boyd Marquand, former used-car 
dealer, is owner of the firm. 


Cappel, MacDonald Starts $250,000 Expansion 
DAYTON, O.—Cappel, MacDon-; enlarged warehouse and office fa- 
ald & Co. has launched a $250,000 | cilities in Dayton. Other moves in- 
expansion program, according to clude larger quarters for the East 


Coast offices in New York; a ware- 
ie oes aor a house on the West Coast; opening 


of an office in Dallas, and addi- 
Nearly $150,000 will go toward | tional sales personnel. 


1954 





Industry Turns Attention 
To Chipless Machining 


NEW era in metalworking—chipless machining—made 


week when Michigan Tool Co. 


showed publicly for the first time its new method for cold- 
rolling splines in steel shafts. 

The method is much faster than hobbing, which is the 

rece 


splines in steel shafts. In each case, 
| the finished outside diameter of the 
| steel piece is larger than the orig- 
inal. The o.d. of the shaft becomes 
larger, of course, due to cold up- 
setting of the metal. 

Many essential details, including 
maximum size of the bar, accuracy 
of the teeth and ability to hold 
|accurate dimensions, are not yet 
| available. 
| * * * 


| 
Earlier Experiments 
T IS known, however, that this 
is not the first attempt by the 
auto industry to form steel bars cold 




















DAILY 


Average Circulation of the 
CHICAGO DAILY NEWS 
for March, 1954, was 


986,986 


The Highest Daily Average for Any 
Month in This Newspaper’s History, 
15,451 Higher than March, 1953 


POST WAR CIRCULATION TRENDS OF CHICAGO DAILY NEWSPAPERS 


SATURDAY 

Average Circulation of the 

CHICAGO DAILY NEWS 
for March, 1954, was 


995,362 


The Highest Saturday Average for Any 
Month in This Newspaper’s History, 
28,832 Higher than March, 1953 














Showing circulation changes that have occurred as shown in Publisher's State- 
ments covering 6-month periods ending September 30th of 1946* and 1953. 
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without any machining. It has bee 1 
known for a number of years th: t 
simple serrations or grooves cou! | 
be rolled in steel bars, Howeve:, 
when attempts were made to form 
teeth cold the operation prove | 
impractical. 

The Saginaw steering gear di- 
vision, it is reported, has beer 
using a cold knurling operation 
for at least four years in which 
the finished bar is larger than the 
original. A series of rolls, similax 
to thread rolling, is used. The 
process has been highly satisfac- 
tory, it is said. 

Recent interest in. chipless ma- 
chining is based on some develop- 
ments in the art, plus recognition 
of the fact that, if successful, hob- 
bing operations that today require 
five minutes can possibly be dupli- 
cated in five seconds. This is the 
promise that is leading the investi- 
gation forward—plus the develop- 
ment of at least one new method 
of spline rolling. 

* * * 


Grob Process Studied 

'TIYHE so-called Grob process in- 
i volves the use of rolls. It is 
known that splines can be rolled on 
the end of a shaft, parallel to the 
direction of the shaft. This process 
is the subject of considerable in- 
terest although present equipment 


| appears to require reworking. 


The latest method for spline 
rolling devised by Michigan Tool 
utilizes a different principle. In- 
stead of rolls, two special hori- 
zontal tools containing accurately 
ground teeth squeeze a metal 
shaft as it is rolled between the 
tools. 

Teeth are designed in the man- 

ner of the teeth for a broach, The 


| Spline is formed as it rolls between 


the hardened tooth forms. 

Size of the original steel bar is 
equivalent to the pitch diameter of 
the spline. Accuracy of teeth can 
be closely held, it is claimed. Tooth 
finish is excellent. The operation is 
remarkably fast. 


‘Ford International 
Appoints 3 Aides 


NEW YORK.—Appointments to 


| three Ford International executive 


posts, two of them newly created, 
were announced last week by 
Arthur J. Wieland, general man- 
ager, 

The new post of assistant gener- 
al manager of assembly and sales 
activities will be filled by Tom 
Lilley, and that of regional execu- 
tive of product manufacturing ac- 
tivities by James J. Welker, Donald 
E. Irwin was appointed industrial 
relations manager. 

Lilley formerly was product plan- 
ning manager of the Ford division, 


| while Welker was with Ford Inter- 


national staff as a special repre- 
sentative of the general manager. 


Irwin replaces W. Spencer 


| Thompson, who has been appointed 
|to the industrial relations staff in 





Dearborn, Irwin had been in- 


| dustrial relations manager of Lin- 
| coln-Mercury. 


‘Big Switch’ 


‘Ford Engine Reconditioning 


Shown in Movie 

COLUMBUS, O.— Watson Motor 
Rebuilders, Inc., has produced “Op- 
eration Big Switch,” a 25-minute 
color movie which details the pro- 
cedure by which a worn auto en- 
gine is reconditioned by Ford- 
authorized methods. 

Sharing in the project were Don 


| Rhine, of Beasley Motor Rebuild- 


ers, Altoona, Pa., and Lee Romine, 
of Dealer’s Engine Service, Inc., 


| Indianapolis. 


The film will be available through 
each rebuilder’s dealers. 


| Mirror Bright Polish 


Opens $150,000 Plant 
PASADENA, Calif. — Some 500 


| persons attended the formal open- 


ing of the $150,000 Mirror Bright 


| Polish Co, plant here. 


The new building has 10,000 feet 
of floor space with ample room for 
further expansion, plus new ma- 
chinery for the processing and 
bottling of polish. There is a well- 
equipped research laboratory. The 
firm was founded by Frank Meguiar 


jr., in 1901. 
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OW, Quaker State takes the lead in bringing 
common sense and simplicity back to motor 
oil marketing! 

With the new Quaker State streamlined grading 
system, you can service every make and model of 
car with 3 basic grades of oil. They are—a light 
oil, for cold weather driving, a medium oil, for 
warm weather driving and a heavy oil, for use 
where SAE 40 or 50 grades are recommended. 
Each of these 3 grades is offered in the time-tested 
Quaker State Stabilized Motor Oil and the fa- 
mous Quaker State HD Oil. 


In addition, Quaker State offers a fine quality 
Multiple Viscosity HD Oil SAE 5W-20 for the 
more sensitive designs of modern high compres- 
sion engines. It is available for use where an oil 
of this type is recommended by the car manu- 
facturer, and especially for use under cold weather 
driving conditions. 

Quaker State believes you will welcome this 
new “common-sense” grading system. It means 
faster moving inventories and easier ordering. 
Customer satisfaction is assured because it is a 
simple matter for any serviceman to use the right 
oil for every engine need! 


The result—more business for you! .. . Now’s 
the time to stock Quaker State! 


Always recommend— 


Quaker State 
MOTOR OIL 


QUAKER STATE QIL REFINING CORPORATION, OIL CITY, PA 

















NOW—you need only 3 grades of 
Quaker State Stabilized Motor 
Oil—for service ML and MM. 


1. LIGHT—SAE 10W, 20W and 
20. A light grade made especially 
for cold weather service. 


2. MEDIUM—SAE 20W-30. A 
medium grade made especially 
for warm weather service. 


3. HEAVY—For use where SAE 
40 or 50 grades are recom- 
mended. 





QUAKER STATE ANSWERS- 
“LIGHT, MEDIUM AND HEAVY” 


NEW QUAKER STATE MOTOR OIL CLASSIFICATION 





NOW—you need only 3 grades of 
Quaker State HD Oil for service 
MM, MS and DG. 


1. LIGHT—SAE 10W, 20W and 
20. A light grade made especially 
for cold weather service. 





’ 2. MEDIUM— SAE 20W-30. A 
A’ medium grade made especially 


for warm weather service. 


3. HEAVY—For use where SAE 
40 or 50 grades are recom- 
mended, 





MULTIPLE Viscosity HD Oil SAE 5W-20—Made especially for 
more sensitive types of modern, high compression engines . . . and 
for use in extreme winter climates .. . For service MM, MS and DG, 


i“ 
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the high quality, 


100% pure 


long-lasting, free-flowing, 


Pennsylvania Motor Oil 
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Driver Training at an Early Age— 

“Tomorrow's Drivers," a movie produced by Chevrolet in cooperation with the 
National Safety Council, tells the story of drivers and traffic education at the Gar- 
field Elementary School in Phoenix. This photo is one of the most impressive scenes, 
in which children of the first three grades are imbued with proper traffic attitudes. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 











Highways & Safety is 


Researcher Defends 
Horsepower Boost 


By Gerhardt Neumann 
Staff Writer 


5 tem question of horsepower vs. 
safety has leaped back into the 
news with a pronouncement by 
Prof. A. R. Lauer, 
director of the 
Driving Research 
Laboratory of 
Iowa State Col- = 
lege, that “there 

is no = . % 
the widesprea 

belief that as TS 
horsepower has 

increased, car speeds and the high- 
way death rate have increased pro- 
portionately.” 

Writing in Ethyl News (March- 
April), an Ethyl Corp. publication, 
Lauer says that such thinking 
stems in part from “a completely 
erroneous mental association of 


a 


what makes a modern engine? 


(1) High Horsepower to Weight; (2) High Horsepower to 
Displacement; (3) Compact Design; (4) Low-Cost Operating 
Efficiency; (5) Long Service Life; (6) Easy Maintenance; 
(7) Low-Cost Major Repairs. 

Today’s engines are judged by what they can do—not 
by large size. Weight saved is added to payload. Less 


gasoline per horsepower saves money on every run. 


investigate a 








high horsepower with wild, uncon- 
trolled car speed.” 

He points out that it takes five 
or more additional horsepower 
to increase speed by one mile at 
the upper speed ranges, and 
calls attention to the fagt that 
a great deal of horsepower is 
used to operate accessory equip- 
ment. 

The average horsepower of all 
1954 models is over 150, Lauer 
states, compared with 133 last year. 
The improved acceleration resulting 
from such added horsepower, he 
says, must be considered a high- 
way safety factor. 

* +. + 


What Record Shows 


A STUDY of the figures for the 
past 20 years, according to 
Lauer, shows that while horse- 
| power has increased, the traffic 
death rate has dropped steadily to 


And trouble-free operation is measured, in part, by 


ease and convenience of servicing. 


In every way the REO Gold Comet is a modern engine, 


designed and built to a single objective—greatest ton- 


mile earnings. In new trucks or 


old, this remarkable 


power means modern, low-cost performance. 


REO Motors, Inc., Lansing 20, Mich. 


franchise today 


seven fatalities for every 100 mi’ 
lion vehicle miles, whereas 20 year 
ago it was twice as high. 

The average road speed at that 
time was about 40 miles an hour, 
while today’s is closer to 50 miles. 

“The burden,” Lauer concludes, 
“thus falls on the shoulders of the 
| person behind the wheel,” whether 
the car is powered by 68 or 225 
horsepower. A keen observer, h:« 
remarks, will note as many or more 
speed violations and hazardous 
driving practices by drivers of 
lower-powered cars as by those of 
higher-powered cars.” 
o 7 * 


Cope Calls for Action 
T= need to take firm action to 
unsnarl the country’s traffic sit- 
uation was stressed by James Cope. 
vice-president of Chrysler Corp. at 
the annual Governor’s Traffic 
Safety Conference of Minnesota in 
Minneapolis. 

“Highway accidents are an ex- 
travagance we cannot afford,” 
Cope declared. Citing the strides 
taken in the field of industria! 
safety, he maintained that equally 
good results could be obtained 
in the field of highway safety. 

“I contend,” he said, “that the 
basic cause of traffic accidents is 
simply that not enough of us rec- 
ognize the fact that the same mo- 
tives for bringing accidents under 
control exist on roads as inside the 
walls of factories and places of 
business.” 

s a s 

Safety Crusade Urged 
At THE Pennsylvania Conference 

on Highway Safety, held in 
Harrisburg, Gov. John Fine termed 
the slaughter on the highways a 
“national disgrace” and called for 
a coordinated program of highway 
safety. 

“Effective citizen leadership is 
most imperatively needed to help 
further, on a community level. 
proven methods of greater street 
and highway safety, as a great 
crusade for organized civic action 
in the cause of human safety,” Fine 
declared. 

Attorney General Frank F. 
Truscott criticized the “strange 
attitude of the average American 
toward the individual traffic vio- 
lator,” which he holds responsible, 
in part, for lawlessness on the 
highways. 

Truscott also decried the leniency 
exercised by some law enforcement 
officials in traffic cases. 

. . 


| Costly Bumps 
| Road Surface Determines 
Travel Costs 


It costs 64 percent more to drive 
|}a car along an unsurfaced road 
than it does on a level, paved, di- 
| vided highway, according to an ex- 
ecutive who supervises some 30 
million miles of auto travel every 
year. 

“If the money lost through higher 
operating costs on inadequate high- 
ways could be funneled into high- 
| 
| 
| 
| 





way funds,” said L. M. van Noppen. 
operations vice-president of Uni- 
versal C.1.T. Credit Corp. “all 
levels of government could modern- 
ize their roads.” 

The Automobile Manufacturers 
Assn., van Noppen said, estimates 
that it costs an average of 3.85 
cents per mile to operate a car on 
a level, paved, divided highway. He 
said that cost edges up to 3.90 cents 
on a two-way highway, then jumps 
to 5.03 cents on a loose-surfaced 
road and to 6.32 cents per mile on 
an unsurfaced road. 

The per-mile operation cost, he 
said, may go to an average of 8.22 
cents on an unsurfaced road with 
a 7 to 9 percent grade. 

* + 


Mo. Farm Group Sponsors 


Car Check—with Results 

The Missouri Farm Bureau Fed- 
eration is sponsoring through the 
summer a car safety check pro- 
gram in a number of counties. 

During the first week of opera- 
tion, 889 cars were checked in Ful- 
ton, of which 309 were found with 
some mechanical defect. Before the 
week was over, 149 cars had been 
repaired. 


Truck Firm Chartered 


C. & L. GMC Truck Co., Scranton, 
Pa., has been incorporated by John 
L. Casley, Scranton; Stephen La- 
hotski, Throop, and Russell J. 
O'Malley, Clarks Green. 
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Lawsuits Affecting Dealers ... 





Court Decisions 


By Leo T. Parker 
Attorney-at-Law 

a _- courts agree that the 

manufacturer of an automobile 
is liable for injuries to persons re- 
sulting from a defect in the vehicle. 
On the other hand, the higher court 
will not approve unreasonable 
damages. 

For illustration, in Ford Motor 
Co. v. Mahone, 205 Fed. (2d) 267, 
it was shown that the purchaser 
of a new automobile was seriously 
injured by a blowout caused by 
faulty workmanship in the assem- 
bly of the turnbuckle or adjusting 
sleeve on the left front tie rod. 
This allowed the turnbuckle to 
move and thus throw the front 
wheels out of proper alignment. 

The lower court awarded the 
purchaser $234,330 in damages. The 
higher court reversed the verdict, 
and said: 

“There was nothing in the record 
to justify such an award. Under 
such circumstances, we think that 
there can be no question but that 
the verdict should have been set 


aside and that the action of the, 


judge in refusing to set it aside 
is subject to review by this court.” 
? * * 


Buyer Fails to Pay 

CCORDING to a late higher 
“4% court decision, a person who 
fails to pay the promised purchase 
price of an automobile is guilty of 
embezzelment. He may be prose- 
cuted and sentenced to the peni- 
tentiary. 

For illustration, in State v. 
Stout, 264 Pac. (2d) 1056, it was 
shown that Stout took possession 


of an auto from a dealer upon | 


the representation that he would 
get the money to pay for it. He 
failed to return the car and did 
not pay for it. 


In subsequent litigation, the high- 


Service Executive 
Finds Need for 
10,000 Mechanics 


CLEVELAND. — There is need | 


for 10,000 high-school graduates to 
work as auto mechanics this year, 
and a similar number is needed in 
the years to come, according to 
Russ G. Riley, service division mer- 


chandising manager for Thompson | 
Products, Inc., who is completing a | 


two-year study of the problem. 


Riley pointed out that a me- 
chanic “is a specialist tackling spe- 
cialized problems” as against the 
early days of the automotive indus- 
try when mechanics were graduates 
of blacksmith shops. 


He said there are many oppor-| 


tunities in automotive repair work, 
and that with increasing vehicle 


registration, opportunities are bound | 


to improve. 





Hudson Winner— 


Herb Thomas captured the 150-mile 
stock-car race at Langhorne Speedway, 
Pa., with o 1954 Hudson Hornet. Hudsons 
took the first five positions in the NASCAR 
évent. Thomas, the 1953 Grand National 
Circuit champion, finished the race in 2 
hours 22.19 seconds. It was his fifth stock- 
cor victory of the year. 


|er court held Stout guilty of em- 
| bezzelment and subject to prosecu- 
| tion and a penitentiary sentence. 
j * + * 
Dealer Responsible 
IGHER courts consistently hold 
that an automobile dealer is 
legally obligated to inspect his 
premises regularly and eliminate 
all dangerous conditions. According 
to a late higher court decision, the 
premises should be inspected every 
few hours. 

For example, in Lehman v. 
Richfield Oil Corp., 263 Pac. (2d) 
13, it was shown that although 
the operator of a garage cleaned 
the floor at 7:30 a. m. and at 3:30 
Pp. m., a customer was seriously 


injured when he slipped in a pool 
of oil. 


' 
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customer being entitled to recover 
damages. The court said: 

“In case at bar, the evidence 
showed the premises had not been 
inspected in eight hours.” 

* * * 








| 
| 
Jury Must Decide 
aes comparison, see Travis v.| 
Metropolitan Corp. 205 Pac. (2d) 
475. This court held that whether 
a defective or dangerous condition 
existed long enough for a reason- | 
ably prudent person to have dis-| 
covered the peril is a question for 
a jury. | 
Also, see Harpke v. Lankershim | 
Estate, 103 Cal. App. (2d) 143; 
Vaughan v. Montgomery, 213 Pac. | 
(2d) 417, 419; and McKellar v. 
Pendergast, 156 Pac. (2d) 950. 

For further comparison, see | 
Eger v. May Department Stores, | 
261 Pac. (2d) 281. In this case, | 
the testimony showed that a cus- 
tomer was injured when she fell 
in a parking lot over a whiskey 
bottle which the proprietor had | 


| 


failed to remove. | 











invented in 1846 and caused a fu- 
ror. Qne vicar proclaimed that 
the hissing machine was “the 
devil himself.” 





Canada Repair Costs Up 


19 


‘Dealer’ Charged 


With Failure to 
Deliver 11 Cars 


OAKLAND, Calif.— A self-styled 
“wholesale dealer” is being sought 
by Oakland police to explain his 
failure to deliver cars to 11 persons 
who assertedly gave him $18,661. 

Police said William Lloyd Pur- 
chase, 46, operated “Standard Mo- 
tors” from his home here.. They 
said he would sign a contract with 
a customer, promising to deliver a 
new car for $300 to $400 below the 
list price. 

He would buy the cars in Detroit 
for $100 to $200 above the wholesale 
price and have them driven here. 
He was averaging about 20 deals 4 
month, police said, clearing ap- 
proximately $100 on each deal. 

He operated from last October 
until April, when he moved from 
his home and disappeared. A local 
bank reported that Purchase bor- 
rowed $12,000, using cars supposed- 
ly in the hands of purchasers as 
collateral. The cars never were de- 


: | As the testimony failed to prove | 
The court held that failure of the that the bottle had been on the) OTTAWA.—The Canadian Gov- livered, it was said. 


garage owner to inspect and clean, premises for several hours, the | ©™ment has reported that costs of} purchase has a record of grand 
the floor for eight hours was negli-| higher court refused to award| automobile body repairs in March| theft in Los Angeles County and is 
gence which resulted in the injured ' damages to the injured person. increased 1.5 percent over February. | still on probation, police reported. 








Now—More Than Ever—This Sign Means Business! 






| 
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Here’s the Remarkable 
| New Motor Oil 






| that in Effect 


ADDS 





Boosts Gas Mileage Up fo 23% 


Never before has a motor oil demonstrated so many 
protective properties. New Mobiloil Special cleaned up 
engines of all ages—kept them clean as no other oil 
ever has before. It relieved engine knock, pre-ignition 
“ping” and spark plug misfiring. It reduced corrosive 
and mechanical wear to practically zero. 


The Best Lubricant for 


Any Car, New or Old—in Extreme 
Heat or Sub-Zero Cold—Adds 


Years to Engine Life! Customers are reading about New Mobiloil Special j 


right now —in national magazines — Life and Saturday 


*In identical road tests, using fleets of vehicles— New Mobiloil Special Evening Post — coast-to-coast! 


reduced gasoline consumption —increased miles per gallon up to 23% 


—over results obtained with conventional high-quality SAE 20 motor oil. For more satisfied owners...more service department 


gross profit— make it New Mobiloil Special! 


Mobiloil Special — Under AP! Classification, recommended ‘For Services ML, MM, MS, DG.” | 


Best For Every Car You Sell—Every Car You Service ! 


SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 





Xt 





lerritie sales ads — 





any year now — 


but the 


Seats of the Future are here! 





OU can’t book orders on a gleam in some 

designer’s eye — but you sure can on 
AIRFOAM cushioned seats like that at right. In 
fact, they’re the type seats found in cars of 
many price ranges right NOW! 


That’s because motorists want AIRFOAM! They 
want AIRFOAM in seats, backs and armrests, 
they want it front and rear—and they want it 


plenty deep, all over! 


Once, only for luxury cars—Now a sales aid 
for any car! 


This richly detailed, custom 
look was once too costly for 
any car not in the highest price 
bracket. 


Today, AIRFOAM techniques 
and design-engineering have 
‘made it economically practical 
for cars in all price ranges — 
could help you sell any model 
on your floor! 








° oi, 
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What’s more, they want the advanced styling 
made possible by AIRFOAM design-engineering. 


And they’re getting it! Each season, AIRFOAM 
Seats of the Future are in more and more ” 
models of more and more makes. Are they get- 

ting them in your line, too? 


Goodyear, Automotive Products Department, 
Akron 16, Ohio. ’ 


AirFoam sells cars 
in many ways— 


e The only type cushioning with over 
half a million air cushions to each cubic 
inch, AIRFOAM “‘air-conditions” the ride 
—stays cool, fresh, inviting. 


e AIRFOAM’s deep luxury and gentle 
“uplift” make any car seem smoother- 
rolling, better ballasted. 


e A one-piece cushioning material, 
AIRFOAM holds its smart lines for the 
life of the car — protects upholstery 
fabrics—increases trade-in value. ee iscsi seers alk 





MORE AIRFOAM IN YOUR LINE—MEANS MORE NAMES ON THE DOTTED LINE! ’ 


— 





Airfoam—T. M. The Goodyear Tire & Rubber Company, Akron, Ohio 


a 
| (MADE Olty BY 
} 


THE WORLD’ FINEST CUSHHIOMING 


We think you'll like 
THE GOODYEAR TELEVISION PLAYHOUSE 
every other Sunday—NBC TV Network 











UST 49 years ago, come June 15, 

I was hustling down Pennsyl- 
vania Ave. in Washington toward 
the White House, hoping for an 
interview with President Theodore 
Roosevelt on the “ban of profes- 
sionalism” in college athletics, when 
I ran into John La Gorce, a good 
reporter, who I thought was rapidly 
learning the newspaper ropes in 
the capital of the U.S. A. 


John looked a bit tired. He told 
me he was on his way back from 
the postoffice, after mailing sev- 
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eral hundred copies of that new 
magazine, The National Geo- 
graphic, which he had addressed 
by hand and carried to the post- 
office on his back. 

Of course, I couldn’t help assum- 
ing a bit of a patronizing air to- 
ward John when he told me that 
he was “sort of office boy” for the 
magazine, of which he spoke with 
great pride, while I was a special 
representative of Collier's Weekly, 
doing a series, entitled “Buying 
Football Victories . . . or What’s the 
Matter with College Athletics?” 

Well . . . last May 6, Dr. John 
Oliver La Gorce, now famous among 
scientists, after 49 years of wonder- 
ful experience, was elected presi- 
dent of the National Geographic 
Society ... which had grown from 
a mere handful to more than two 
million members. Under his editor- 
ship, the magazine now reaches 
eight million readers. 

Dr. La Gorce’s contributions to 
geographic knowledge have been so 
noteworthy that he has been hon- 
ored by many universities and geo- 
graphical socities, while a moun- 
tain, a lake, a glacier in Alaska, 
and a mountain range and a peak 


What's Best for 
Equipment Is 
Best for 
Replacement 4 


yl 1a 
PLUGS 





New Illinois Dealer Officers— 


The newly elected officials of the Illinois Automotive Trade Assn. are (from left), 
Les Sanders, executive manager; Charles W. Albrecht, president; R. E. Broe, treasurer; 
A. C. Hall, NADA regional vice-president; Ralph Young, vice-president; Harry B. 


Craycroft, Illinois NADA director, and Ola J. Thomas, retiring vice-president. 





in the Antarctic have been named| Gardiner Green Hubbard as presi- 


after him. 
. + a 
A Society at Work 


T= National Geographical So- 
ciety was founded in 1888 with 





dent and one of the founders. He 
was the first president of Bell Tele- 
phone Co. and had financed the 
experiments of Alexander Graham 
Bell, inventor of the telephone. 
The purpose of the society was 


Original Equipment on Nearly 
as Many New Cars as All 
Other Makes Combined 


Engineered to General Motors Standards 
tor All Makes of Cars, 


“the increase and diffusion of geo- 
graphic knowledge,” and in pursuit 
of that purpose the society has sent 
out more than 100 research expedi- 
tions. 

The first, in 1890, discovered 
Mount Logan, the second highest 
peak in North America. Others 
studied the secrets of plankton 
in the waters of the Gulf Stream, 
off the coast of Florida .. . un- 
earthed vertebrae in the badlands 
of South Dakota ... and after 
the eruption of Mount Katmai in 
Alaska, discovered the Valley of 
Ten Thousand Smokes, the eighth 
wonder of the world. 


The society’s flag was with Adm. 
Robert E. Peary at the North Pole 
and with Adm. Richard E. Byrd 
at both the South and the North 
Poles, and when the society united 
with the Army Air Corps. in mak- 
ing the balloon stratosphere ex- 
pedition in 1935 to soar to the high- 
est altitude ever reached by man 
(13.71 miles), the flag went along 
as it did when in 1938 Dr. William 
Beebe descended to the lowest 
depth of the sea then attained by 
man (3,028 feet). 


John La Gorce was the natural 
runner-up to succeed Dr. Gilbert 
Grovenor, who served as president 
of the society for 55 years with 
John La Gorce as his co-worker. 


In 1900, Dr. Grovenor married 
Elsie Graham Bell, daughter of the 
inventor of the telephone, and she 
accompanied him on all his travels 
for the society, except his flight to 


| the North Pole with the Air Force 
jin 1953. 


| International Cooperation 


T IS significant that the election 
of La Gorce to head the society 
is coincidental with the announce- 
ment of plans for the third inter- 
national year of cooperation by the 


| leading scientists of the leading 


nations of the world, in studying 
the earth, as announced at New 
York University by Prof. Sydney 
Chapman, of Queens College, Ox- 
ford, who is ranked by his col- 
leagues ag the most distinguished 
geophysicist in the world. 


He was chosen by the Inter- 
national Council of Scientific 
Unions to organize and plan the 
year’s observations. ; 


The first year of international co- 
operation was in 1883, the second 
in 1932-33, while the third year will 
extend from July 1, 1957 to Dec. 31, 
1958, to celebrate the 75th anniver- 
sary of the first special year and 
coincide with an expected peak in 
the sunspot cycle. 

P.S.: If anybody wonders why I 
sprinkle this column with snap- 
shots of the progress of science, it’s 
because I’m old enough to know 
that I don’t know nothin’, and after 
reading the headlines in the papers, 
I don’t think that many persons 
know a hell of a lot more. I like to 
think of what MIGHT happen in 
the future ... and hope that all 
the John La Gorces I have met feel 
as young as I do after 49 years. 


Hess Is Chairman 


Of Bosch Board 


SPRINGFIELD, Mass. Donald 
P. Hess, president of American 
Bosch Corp. since 1938, has been 





Donald P. Hess C. W. Perelle 


elevated to board chairman. He 
succeeds Joseph E. Ridder, who re- 
tired as chairman of both American 
Bosch and its wholly owned sub- 
sidiary, Arma Corp., but who will 
remain as director of both con- 
cerns. 

Charles W. Perelle, for the past 





| five years president and general 
| manager of ACF-Brill Motors Co., 
| has been elected president and a 
| director of both the parent corpora- 
| tion, American Bosch and Arma. 
| As president of Arma, he succeeds 
| Kenneth H. Rockey, who resigned 
| from the post Apr. 30. Rockey will 
continue as a director of American 
Bosch and Arma. 


Trucks and Tractors ! 


regen] 
AC SPARK PLUG OIVIS!ON fee GENERAL 


PLIWT, 


MOTORS CORPORATION 





MICHIGAN 
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Reports from 12 States... 





Truck Regulation Trends Cited 


oe affecting in- 
trastate motor and rail freight 
rate regulation and related matters, 
as reported from 12 states, include 
the following: 
ArKANsAS—Upholding the power 
of municipal courts to try misde- 
meanors under the General Motor 
Carriers Act, the State Supreme 
Court reversed a decision holding 
that circuit courts have exclusive 
jurisdiction in such cases. 


Idaho—A 15 percent increase in 
intrastate freight rates has been 
granted by the State Public Util- 
ities Commission to truckers as- 
sociated with the Rocky Moun- 
tain Tariff Bureau. 

Kentucky —Contending that ex- 
cessive rail freight rates on coal 
are impairing operation of its Ty- 
rone generating plant and causing 
numerous Kentucky coal mines to 
suffer, Kentucky Utilities Co., 
backed by coal operators, asked the 
State Railroad Commission to order 
five railroads to lower their rates 
87 cents a ton on fine coal they 
ship to Tyrone. 

The utifty firm warned that un- 
less such action is taken, it may 
turn to coal shipments by water. 

Spokesmen for the railroads as- 
serted that existing rates on. coal 
to Tyrone not only are fair and 
reasonable, but are below the scales | 
established by the Interstate Com- | 
merce Commission and the Ken- 
tucky commission in several recent 


cases. 
* * = 


OUISIANA—State Public Service | 
Commission denied a 15 percent 
rate increase for hauling liquefied 
petroleum and other oil products | 
by tankcar within the State. | 


MicnicaN — A Dill requiring the | 
State Public Service Commission to | 
issue a bi-weekly bulletin of orders | 
and other business to holders of 
motor vehicle authority has been | 
signed into law by Gov. G. Mennen ' 
Williams. 

In another Michigan develop- 
ment, the State Public Service 
Commission approved a 10 per- 
cent rate increase for common 
motor carriers in the Lower 
Peninsula, effective May 15,_Af- 
fecting about 1,500 carriers, the 
boost will apply except on com- 
modities with a volume minimum 
weight of 40,000 pounds. 
Mississippi—Federal District Court 

Judge Sidney Mize denied an in- 
junction sought by the Mississippi 
Public Service Commission to re- 
strain the Interstate Commerce 
Commission from placing in effect 
a 15 percent increase in intrastate 
railroad freight rates on brick and 
related articles, fertilizer, sand and 
gravel, lumber, pulpwood, cotton 
seed and its products, and soybeans 
and its products. 
* : = 

pgewrrax A—State Supreme Court 

unanimously upheld a Cascade | 
County District Court judgment! 
that the State Board of Railroad 
Commissioners erred in granting a 
9 percent increase in intrastate | 
freight rates late last year. 

Nesraska — State Railway Com- 
mission will conduct hearings in 
June on a plan to establish and 
enforce the rates which truckers 
must charge for hauling farm prod- 
ucts after they have been sold by | 
the farmer. | 


Also announced by the Nebraska 
commission was the postponement 
from May 17 to July 6 of a hearing 
on the request of the Middlewest 
Motor Freight Bureau, Kansas City, 
for a 15 percent increase in intra- 
state motor carrier freight rates. 


North Carolina — Pending be- 
fore the State Utilities Commis- 
sion at this writing was a petition 
by the North Carolina Bakers 
Council, Inc., of Greensboro, urg- 
ing the commission to reconsider 
its order increasing intrastate 


R.I. Gas-Tax Take Rises 


PROVIDENCE. — A 17 percent 
increase in State gasoline-tax re- 
ceipts for April, as compared with 
the same month of 1953, has been 
reported. April income totaled $675,- 
ae compared with $571,414 in April, 





railway express rates. The peti- | 
tion was regarded as the probable | 
forerunner of an appeal to the | 
courts. 

The challenged order, issued | 
March 5, authorized Railway Ex- 
press Agency, Inc., to increase rates 
between North Carolina points by 
20 percent, or an estimated $159,000 
@ year. 

Onto — State Supreme Court up- 
held a 12 percent increase on intra- 
state rail freight rates for coal. The 
State Public Utilities Commission 


Firestone Visits Europe 


For Output Conference 

AKRON. — Harvey S. Firestone | 
jr. chairman of Firestone Tire & 
Rubber Co., is in Europe to par- 
ticipate in the Second International 
Conference of Manufacturers in 
Paris. 

While abroad, Firestone will 
make an inspection tour of Fire- 
stone factories in England, Spain, 
Switzerland, Germany and Sweden. 





granted the increase to a limit of 
40 cents a ton a year ago. 
+ * * 
EGON — State Public Utilities 

Commissioner Charles H. Helt- 

zel lacks authority to fix minimum 
railroad freight rates, the State 
Supreme Court ruled in a suit 
brought by the Southern Pacific Co. 
against Heltzel and the Pacific In- 
land Tariff Bureau. 

Representing approximately 400 
truckers, the tariff bureau sought 
to restrain Southern Pacific from 
reducing its petroleum freight 
rates from Portland and Coos 
Bay to points in southern Oregon. 

The court held there was no sub- 
stance to the truck lines’ claim, 
which was in substance that rates 
are unlawful if trucks cannot meet 
them profitably. 

West Vircinta— Implementing a 
State Supreme Court rule granting 
the Chesapeake and Ohio Railway 
permission to operate an auxiliary 
truck service, the State Public 
Service Commission issued an order 











Kelly Joins Kaiser-Willys— 


Congratulating Ralph Kelly (left), former Packard zone manager in Boston, on his 
| appointment to a similar position with Kaiser-Willys are Roy Abernethy (center), sales 
| vice-president of Willys Motors; James Beattie jr. (second from left), K-W regional 


manager, and Fred W. Adams, K-W advertising manager. 








authorizing the railroad to handle | ment rail service at points between 
less-than-carload freight by truck.| Huntington and Mount Carbon in 





Dealers like it... spray men like it! 


... because Lion Nokorode is sprayed on thinner (1/16”), dries 
faster, lasts longer, goes farther ... Makes the whole operation from 
application of pressure to the clean-up job easier, more economical. 
Nokorode is a concentrated, Uniform Undercar Sealer and Silencer 


that assures you of customer satisfaction . . 


gives you 50% more undercoating jobs from every drum! 


Made under the process of U. S. Patent No. 2393774 


by 


LION OIL COMPANY 


EL DORADO, ARKANSAS 


. and at the same time 


Made from start to finsh 
and guaranteed by Lion 
Oil Company. For com- 
plete details about 
Nokorode and how you 
can increase undercoating 
profits, clip this coupon 
NOW, and mail to Lion 
Oil Company, El Dorado, 
Arkansas. 





Lion Oil Company 
Dept. AN-E. 
El! Dorado, Arkansas 


Please send me free complete information about 
Lion NOKORODE, the quicker, easier, more 
economical Undercar Sealer and Silencer. 


Name 





Aco 


City ae 4 
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Used-Car Auction Prices 





CHRYSLER—’53 NY club 760° Te pate 1954 ‘ot 
Y! "53 1 . ° . Model t 4 4 
Market Trend "82, Windsor Deluxe Newport, §1,195*. 1954... $2,054 $2,125 $2,174 
‘ i ae Ch neees CO PE a a ee nrowerene ’ ’ 
The overall average price of used cars sold at auction last week dr., $1,000*; Windsor 4-dr., $785°. °50 Beis: seteheosss 1464 1481 1,521 
declined $6, according to Automotive News’ index. ee er ee ee 1952... 00s 1,035 1,080 = 1,069 
In the last 10 weeks, prices have declined eight times. DeSOTO—'S3 (6) 4-dr., $1,136°. a sesenssersenen on i one 
Only the oldest models on the index made a good showing last week, | DODGE—'54 Coronet attri $21 oot 1949... +400 415 433 
with 48s gaining $7 and "4s climbing $4, Coronet Diplcmat, $825*. '46 2-dr., $ ° NS O77 268 285 


All other makes sagged. Losses were: ’54s, down $23; ’53s, down $12; 
‘52s, down $12; ’49s, down $8; ’51s, down $6, and ’50s, down $2. 

The overall average price last week was $847. A month ago it was 
$868 and two months ago it was $892. 

The ratio of auction activity declined slightly last week to 64 per- 
cent. At nine representative auctions, 1,249 cars were sold out of 1,950 
offerings. At 10 auctions the preceding week, 2,048 cars were offered 
and 1,331 were sold, for a ratio of 65 percent. 


Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 


DENVER 


(Denver Auto Auction. Sales every Sun- 
day, Monday and Tuesday. Prices are for 
sales of May 9-10-11.) 


(New cars and good sharp older cars 
steady—rough models off slightly. Sold 
223 cars out of 553 offerings.) 
BUICK—’54 Super 4-dr., $2,675*, $2,660°*; 

Special Riviera coupe, $2,585*, $2,425°. 

’53 RM Riviera coupe, $1,800* (ps); 4- 


dr., $1,990* (ps); Special 4-dr., $1,765*, 
$1,510*; Riviera coupe, $1,740*; 2-dr., 
$1,500. °52 Super 4-dr., $1,345*; RM 
Riviera coupe, $1,240. 

CADILLAC—’53 (62) Coupe deVille, $3,- 
675* (ps), $3.620* (ps). '62 (62) 4-dr., 
$2,365*. '51 (62) 4-dr., $1,740*. '49 (75) 
4-dr., $990°; (61) 4-dr., $975°; (62) 4- 
dr., $905*. 

CHEVROLET—’54 (210) Handyman, §$2,- 


$1,595, $1,590, $1,575; 2-dr., 2 at $1,725, 
$1,710, $1,675; Delray coupe, $1,675; 
Bel Air sport coupe, $2,050, $1,900, $1,- 
875, $1,850; 4-dr., $1,875*, $1,850, $1,- 
750, $1.725; 2-dr., $1,800. ‘53 Bel Air 
sport coupe, $1,555; 4-dr., $1,440°, 2-dr., 
$1,365; (150) Handyman, $1.530; (210) 
2-dr., $1,240. '52 SL Deluxe Bel Air, $1,- 
260*, $1,205*, $1,105°. 


FORD—’54 Crest (8) Country Squire, $2,- 
500; conv., $2,325, $2,265; Sunliner, $2,- 
230; 4-dr., $1,780; Victoria, $2,320*, $2,- 
250*, $2,225*, $2,200, 2 at $2,175, $2,125: 
Custom (8) 4-dr., $2,345* (ps); Country 
sedan, 3 at $2,395*; Ranch Wagon, §2.- 
275, $2,245, $2,170, $2,140; Main (8) 2- 
dr., $1,625; Main (6) 2-dr., $1,620, $1,- 
600. '52 Crest (8) Victoria, $1,445°. 

KAISER—’52 Manhattan 4-dr., $850*. 


LINCOLN—’54 Capri 4-dr., $3,400* (ps). 
*49 4-dr., $380. 

MERCURY—’54 Monterey coupe, $2,600°*, 
$2,590*, $2,575; 4-dr., $2,460*, $2,355°; 
Custom 4-dr., $2,325. °52 4-dr., $1.255*. 
'51 4-dr., $970*, $770. ’50 4-dr., $780. °49 
2-dr., $420. 

NASH—’52 Ambassador sedan, $1,130. '50 
Ambassador 4-dr., $465*. '50 4-dr., $315. 

OLDSMOPILE—'54 (98) Holiday, $3,640* 
(ps), 2 at $3,500, $3,295*; 4-dr., $3,- 
250* (ps); (88) Super Holiday, $3,200*° 
(ps); 4-dr., $2,800* (ps), $2,650*; 2-dr., 
$2,625", 2 at $2,000°. '53 (98) Holiday, 
$2.360* (ps), $2.200* (ps). 

PACKARD—’53 Clipper 4-dr., $1,610*. 


110°; 4-dr., $1,740, 2 at $1,625, $1,600, | PLYMOUTH—’54 Plaza Suburban, $1,960, 


$1,850. 53 Cambridge Suburban, $1,450. 
$1,360. '53 Cranbrook 2-dr., $1,245. ‘52 
Cambridge 2-dr., $605; Business coupe, 
$535. ’51 Concord Savoy, $1,015; Cran- 
brook 4-dr., $685. ’50 Deluxe 2-dr., $415. 


PONTIAC—’54 Star Chief (8) 4-dr., $2,- 


525*, $2,450*; Chieftain Deluxe (8) 4- 
dr., $2,200*, $2,190*. ’53 Chieftain De- 
luxe (8) 4-dr., $1,515*, $1,180. ’52 Chief- 
tain Deluxe (8) Catalina, $1,500*, $1,- 
395*; conv., $1,295*. 

STUDEBAKER—’53 Champion coupe, §$1,- 
555; 2-dr., $1,195. ’52 Commander 4-dr., 
$825, Champion 4-dr., $615; 2-dr., $525; 
%-ton pickup, $600. 

WILLYS—’53 station wagon, $1,100, $800, 


Average Used-Car Prices 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


HARTFORD its an “Every Family” market 


... or where can you sell most per dollar? 


Hartrorp, Conn., where 
families have more spendable in- 
come than in any other big city 


its rich suburban Westchester and 
Long Island counties. 


The greatest names in the auto- 
motive field ... names like Cadillac 


and Buick and Esso Extra... have 


in the eastern United States, is an 
exception to a rather basic rule 
in the automobile business .. . 
the rule that big cities seldom 
equal small ones in per capita 
sales potential. And isn’t it per 
capita that counts in sales and 
advertising; so long as you have 
to pay more for 100,000 adver- 
tising circulation than for 50,000 
or 30,000? 


Hartford's per capita sales run 
higher than most of the smaller 
cities in the State (13 out of 19 
to be exact). And Hartford County 
even exceeds Fairfield County de- 
spite the latter's highly rated 
suburban Greenwich, Stamford, 
Riverside and such. 


But here’s the real point: On 
the average Hartford automobile 
dealers sell more than $585 a year 
for every family in the Hartford 
Metropolitan Area (U.S. Census). 
That means more than $1,100, if 
the family buys a car every two 
years . . . more than $1,700, if 
every three years. In a high sales- 
per-capita market like Hartford, 
the automotive business is an 
every family business .. . calls for 
“Every Family” advertising. 


Local newspaper advertising is 
the only kind that can qualify. For 
example, in that same Hartford 
Metropolitan Area, 95 out of every 
100 families each day buy the 
evening Hartford Times—just as 


in hundreds of other rich automo- © 


been and are still being built with 
“Every Family" advertising. 


In the last crucial post-war sell- 
ing year of 1949 the automobile 
industry invested more of its 
advertising money in “Every Fam- 
ily’ newspaper advertising than 
in all other forms; and sold, what 
few expected, 5,800,303 cars and 
trucks. Now, in another selling 
year, is no time for uncertain ex- 
periments . . . but for tested, sure 
“Every Family” advertising .. . 
and that means local hometown 
newspaper advertising. 


Ask any J. P. McKinney office 
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$715. '51 Jeepster, $455. '50 station wag- 
on, $550. 


MISCELLANEOUS—’54 GMC %-ton pick- 
up, $1,335. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of May 14.) 
BUICK—’52 Super 2-dr., $1,225*. '51 RM 

conv., $1,140*; Special Deluxe 2-dr., 

$800. '50 Special 2-dr., $680, $525. °49 

Super 4-dr., $480*. '47 Super conv., $255. 
CADITLLAC—’52 (62) 4-dr., $2,455*. °51 

(62) 2-dr., $2.160*. 

CHEVROLET—’54 Bel Air 4-dr., $1,690. 
’52 SL Deluxe 4-dr., $1,015; 2-dr., $955. 
"50 SL Deluxe 2-dr., $570*; Bel Air, 
S31. '48 FM club coupe, $360. 

CHRYSLER—’53 Windsor 4-dr., $1,560*. 

DODGE — ’53 Coronet 4-dr., $1,250. ’51 
Wayfarer 2-dr., $710*. '50 Wayfarer 2- 
dr., $570. 

FORD — ’53 Main (8) 2-dr., $1,085. °52 
Custom, (8) 2-dr., 2 at $1.010. '51 Cus- 
tom (8) 4-dr., $755; Deluxe (6) 4-dr., 
$695. '49 Custom (8) 2-dr., $400: Deluxe 
(6) 2-dr., $360. ’°47 (6) 2-dr., $200. 

HUDSON—’50 Commodore (6) 4-dr., $450: 
Pacemaker 4-dr., $390. 

MERCURY—’52 Monterey 2-dr., $1,380*. 
*50 Monterey 2-dr., $750. 

NASH—’50 Ambassador 4-dr., $470. 

OLDSMOBILE—’51 (88) Super 4-dr., $1,- 
235°, $1,150*; (88) 4-dr., $1.050, $920, 
$860. 50 (98) 4-dr., $680*. "48 (76) 2- 
dr.. $345. 

PLYMOUTH — '52 Cambridge 4-dr., $785. 
*51 Cranbrook 4-dr.. $725. °50 Special 
Deluxe club coupe, $540. ’°49 Special De- 
luxe 4-dr.. $480, $425. '47 Special Deluxe 
2-dr., $275. 

PONTIAC — ’51 (8) 4-dr., $1,025*, $850. 
"50 (8) 4-dr., $655; conv., $810*; (6) 
sedan £895 °49 (8) 2-dr.. $520°. 

STUDEBAKER — '51 Commander 4-dr., 
$560; Champion 4-dr., $490. '50 Com- 
mander Land Cruiser, $475; Champion 
a $410. °49 Champion 3-dr., $285. 

50. 


OAKLAND, CALIF. 


(Pollocks Used Car Auction. Sale every 

Wednesday. Prices are for sale of May 12.) 

(Sharp ’49s through ’52s strong. Aver- 
age to rough autos lower. Sold 115 cars 
out of 155 offerings.) 

BUICK—’54 Special club coune, $2,675*. 
’53 RM Riviera coupe, $2.125*; Super 4- 
dr., $1.945*. ’°52 Super Riviera, $1,280*. 
’51 Super Riviera, $1.080*, $1.040*. ‘50 
Suver 2-dr., $745*: 4-dr., $705*; Special 
4-dr., $809*. "49 RM 4-dr., $46*: Super 
4-dr., $535°. °48 RM 4-dr., $300*. °47 
RM 4-dr., $305. 

CADILLAC — ’54 (62) 4-dr.. $4.850*. °52 
(62) 4-dr.. $2,490*. °51 (62) 4-dr., $1,- 
855*, $1,850*. °50 (60) 4-dr., $1,590*. 
°49 (62) 4-dr., $1,100*, $1,045*. °48 (62) 
4-dr.. $715*. 

CHEVROLET—’54 Bel Air 2-dr., $1,850*, 
$1.830°*; 4-dr., $2,265*, $1,925*. °53 Bel 
Air 2-dr., $1,385*. $1,350. $1,305. '52 SL 
Deluxe 4-dr., $1,090, $1,085*; club coupe, 
$915. °51 SL Deluxe 4-dr., S225*. ’50 
SL Deluxe 4-dr.. $675. $605, $550: 2-dr., 
$635*, $575, $490; club coupe, $665; %- 
ton state truek, $495. '49 SL Deluxe 2- 
dr., $545, $505: 4-dr., $559. ’48 FM 2- 
dr., $250. °47 FM 4-dr., $320. $245; 2- 
dr., $205. °46 FM 4-dr., $225; 2-dr., 
$205. 

CHRYST.FR—’52 NY 4-dr.. $1.470* (ns). 
"51 Windsor 4-dr., $930%. °50 Windsor 
4-dr.. $755*. 

DeSOTO—’52 Deluxe 4-dr., $1,015*, $930; 
Custom 4-dr., $935*; club coupe, $1,055*. 


Of course Hartford wins hands _ tive markets 75 to 100 percent buy about automotive sales figures “52 Custom club coupe, $940°: 4-dr., $1,- 
down over most other big cities in the popular local newspaper. Did on a per capita basis. Or about tom 4-dr.. $645°; Carryall, $705*. 


automotive dealer sales per capita 
or per family: 156% compared to 
Metropolitan Boston; 200% of 
Philadelphia; 147% of Chicago; 


you ever hear of a radio or T.V. 
show that had a 95 rating? On 
the average they miss nearly that 
many. And no national magazine 


“The Nationwide Newspaper 
Formula’? which shows the 
means of obtaining essen- 
tial newspaper coverage in 


DODGE—’53 Coronet station wagon, $1,- 
530. '5? Coronet 4-dr.. $995. '51 Coronet 
4-dr., $805. °47 2-dr.. $260. 

FORD — ‘54 Crest (8) conv., $2.415*; 
Ranch Wagon. $2.060. $2.000; Skyliner, 
$2.320*. '53 Custom (8) 4-dr., $1.345: 2- 
dr., $1,235. $1,225. '52 Custom (8) 4-dr., 
$1.090, $960: Crest (8) 2-dr., $1,125; 
Main (8) 2-dr., $960, $950. ’°51 Custom 


(6) 2-dr., $735. '50 Deluxe (8) 2-dr., 
and 151% compared to the New’ is bought by more than 22 out every county, sectionally or $en0° "40 (8) 4dr, $380, "48 (a) Dar, 


York City market even including 


of 100 families. 


nationally. 


J. P. McKINNEY & SON 


30 Rockefeller Plaza 
New York 20, N. Y. 


REPRESENTING THE GANNETT NEWSPAPERS: The Hartford, Conn., 
The Plainfield, N. J., Courier-News © 
The Binghamton Press @ The Elmira Advertiser @ 


INCORPORATED 


400 N. Michigan Ave. 
Chicago 11, Ill. 


Times @ 


The Danville,  Ill., 
and in New York State: The Albany Knickerbocker News ® 


681 Market Street 
San Francisco 5, Calif. 


Commercial News 
The Beacon News 


The Elmira Star-Gazette @ The Elmira Sunday Telegram @ The Ithaca Journal 


$280, $185; 4-dr., $250; station wagon, 
$235. '46 (8) 2-dr., $165; 4-dr., $195. '41 
(8) conv., $115. '37 %-ton pickup, $265. 

HUDSON—’50 Commodore (8) 4-dr., $395. 
‘48 Commodore (8) sedan, $230. ‘46 
Super 4-dr., $105. 

KAISER—’53 2-dr., $1,155. '51 Special 4- 
dr., $505. 

LINCOLN—’54 Capri Hard Top, $3,845°, 
$3.800°. '50 4-dr., $550°. '49 club coupe, 


$295. 

MERCURY — '53 Custom 4-dr., $1,595; 
Monterey 4-dr., $1,805. '52 Custom 4-dr., 
$1,275*; Monterey 4-dr., $1,655. '51 
conv., $955; 4-dr., $885. °50 4-dr., $730; 
2-dr., $730; club coupe, $705. °49 4-dr., 
$495, $480. '46 4-dr., $200, $180. 

NASH—’53 Ambassador 4-dr., $1,570*. '51 
Ambassador 2-dr., $705*. ’49 (600) 4-dr., 
$255; 2-dr., $245. '48 Super 4-dr., $145; 
club coupe, $225. 

OLDSMOBILE — '54 (88) 2-dr., $2,840*, 
$2.790*; 4-dr., $2,665. °53 (88) 4-dr., 
$2.955*. '52 (98) Holiday, $2,055*, $1,- 
820°. '51 (88) 2-dr., $1,155*; club coupe, 
$820; (98) 4-dr., $1.100*; Holiday. $1,- 
030°. '50 (98) 4-dr., $855*, $725*, $500°; 


: The Malone Telegram @ The Massena Observer @ The Newburg News ® The Ogdensburg Journal @ The Ogdensburg Sunday Advance-News 
/ @ The Olean Times-Herald ©@ The Potsdam Courier & Freeman @ The Rochester Democrat & Chronicle @ 
The Rochester Times-Union © The Saratoga Springs Saratogian © The Utica Observer - Dispatch © The Utica Daily Press 


(88) Holiday, $1.020*; 2-dr., $830*, $560. 
"49 (88) 2-dr., $575*; 4-dr., $585*; (98) 
conv., $550*. °48 (88) 2-dr., $210°. °47 
(98) 4-dr., $205°. °46 (76) 4-dr., $245°. 
PACKARD—’51 4-dr., $800°. '50 (8) 4- 
(Continued on Page 29, Col 1) 


- 
a 
a 
| 
1 





ce TE NI TE Oh: 8 EE ee ee 


Fd- el ie on fll h| 
dig aa 
Holiday,reaches anew : 
Onin Piped Lb! 


Ges 5 eli Tato od 


ee to a great start in 1946, 
Holiday is the only magazine to 
















show gains in both revenue and 


linage every year* since then 
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Holiday magazine enjoyed an advertising triumph its very 
first year, averaging 200 columns of advertising per issue. 
And since that auspicious first year (1946), Holiday is 
the only magazine—weekly, monthly, or what have you— 
to reach new heights in advertising linage and revenue 
every single year. 
In 1953, for example, Holiday’s record-breaking ad 


revenue exceeds 514 million dollars. Furthermore, ae 


There are excellent reasons why Holiday stands alone 
today. Holiday is the authoritative voice of the big change 
in our way of life . . . the change from long work weeks to 
short ones, from immobility to miraculous mobility . . . 
from tedium to “everyday holiday living.” Hence Holiday 
appeals to the most active, most responsive people in 
every community. Its readers, more than 850,000 families, 
are the leaders of the big change. They’re people who try 
new products, accept new ideas, enjoy new pleasures .. . 
more often. 

Small wonder Holiday i is the most successful new maga- 
zine of our time. Small wonder, too, that Holiday ranks 
so high with so many successful advertisers. 


*Source—Publishers Information Bureau 


HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 
. its readers are leaders of 
the big change oe es 
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Dealer Doings 


©. W. Appich sr., president of |lot is J. H. Barnes, according to| tairie Road, New Orleans, is cele- 
Emrick Chevrolet Sales Corp., Rich- | R. W. Duffer, used-car manager. 
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Motor Co. as truck service manager | Farlane, manager; Edward Burton, 
and with Chevrolet as district man- | used-car manager; Edward Kopp, 
ager. service manager, and Erling Iver- 
Oy ane son, parts manager. 
s * * 


Gonzales Anniversary 
Gonzales Motors, Inc., 801 Me- Kientz Appoints Two 
Kientz Chevrolet Co., Concordia, 


brating its 30th year as a Ford | Kans., has appointed Verdin E. Lid- 





mond, Va., has been elected a direc- * . dealer. Sidney J. Gonzales sr., is | dell as sales manager, and Bill 
tor of the Richmond Chamber of Broening Heads Truck Sales president, and Sidney J. Gonzales | Havel as service manager. 
Commerce. ir. general manager. * * «@ 
pg For Luby in Baltimore ‘5-8 White Pontiac Opens 
Walter Broening has been named | 
Martin Opens 2nd Lot ieaehe inion aanegee of Luby Chev- McFarland Moves | White Pontiac Co, Inc. has 


Martin Chevrolet Sales Corp.,|rolet Co., Inc., Baltimore, accord- 


opened in Marysville, Kans. C. R. 


McFarland Motors (Nash), Yaki- White is owner of the firm, which 


Richmond, Va., has opened the|ing to Frank S. Cole, general man-|ma, Wash., has moved into new| ,).., handles Cadillac and GMC. 
r * * * 


dealership’s second used-car lot at | ager. 
2805 W. Broad St. Manager of the 


(Mir: ‘Auto Auction Ownér> 
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Broening formerly was with Ford | McFarland is owner; Richard Mc- 





quarters at 213 First St. Walter R. 


Fairchild Names Smith 


Tracy Smith has been appointed 
general manager of Fairchild Motor 
Corp. (Ford), 701 Magazine S&t., 
New Orleans. 

+ - 


Berry Installs .dePaolo 


|In Executive Position 


Peter dePaolo has been appointed 
| executive vice-president of Berl 
Berry (Lincoln-Mercury), Los An- 
geles. 

| DePaolo acquired fame as a race 
driver at Indianapolis. 

| * * * 


$100,000 Blaze at Benson’s 


An oil burner explosion and fire 
at East Towanda, Pa., destroyed 
the Benson - Oldsmobile Sales & 
Service garage, causing damage 
estimated at more than $100,000. 

* * > 


Vermillion Gives Car 
| '. BR. Vermillion, president of 
| Watts Motor Co, (Chevrolet), Wil- 
|liamsburg, Va. has presented a 
| driver-training car to Matthew 
Whaley High School. 

ad 7 all 


Sanders Returns 
After 12 years in the real-estate 
business, Joe Sanders, former Buick 
dealer in Hutchinson, Kans., is back 
selling cars for Sta Conklin, to 
whom he sold his dealership in 1941. 
J 


Meyer Takes Willys 
Meyer Motor Sales Corp., Rich- 
mond, Va., has obtained a Willy 
franchise. 





Hathaway Motor Aide 
Frank E. Hathaway has been 


appointed assistant general man- 
ager of Hathaway Motor Co. 





Here’s a Pied 








Piper what packs ‘em in... 


MORE AND MORE DEALERS BUYING ONLY AT 
FIDELITY-TITLE-INSURED AUCTIONS!! 


WHY are more and more dealers flock- 
ing to Fidelity title-insured auctions? 
BECAUSE they know what painful 
financial burns they can get from hot 
cars . . . BECAUSE they know every 
title to every car sold at a Fidelity 
title-insured auction is a guaranteed 
title . . . a safe title! 


BUT your auction is in a title state 
. . therefore safe? 


THAT’S such stuff as dreams are made 
of. What’s to keep a slick operator 


from registering a car without its lien 
in one state, driving it to your state, 
picking up a clear title, and fleecing 
one of your customers? It’s been done. 
We can prove it. 


YOU know it. DEALERS know it. 
And dealers are doing something 
about it. They’re following Freddy 
Fidelity to the auctions that offer 
them absolute safety. Get on the 
Fidelity wagon, Mr. Auction Owner. 
Let Freddy Fidelity bring your share 
of the business to your auction. 


HERE'S WHERE FIDELITY’S PIED PIPER PACKS ‘EM IN 


BAKER AUTO AUCTION 

Highway 49 S., Hattiesburg, Miss. 
FS. CAPITOL AUTO AUCTION Friday 
é 4365 Florida Ave., Baton Rouge, La. 


COFIELD AUTO AUCTION 
Boaz, Ala. 


COLUMBUS AUTO AUCTION Thursday 
2603 Cusseta Rd., Columbus, Ga. 
Mon. & Fri. 


DIXIE AUTO AUCTION SALES Mon. 


Tues. & Fri. 
718 Angier Ave., Atlanta, Ga. 

RED FARMER'S AUTO AUCTION, INC. Wednesday 
1010 So. State St., Jackson, Miss. 

HESTER & COLEMAN AUTO AUCTION Tuesday 
800 Louisville Ave., Monroe, Louisiana 





Write, wire, or call TODAY for the full story 


\ A 
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LOUISVILLE AUTO AUCTION Tuesday 
3601 So. 7th St. Road, Louisville, Ky. 


MAULDIN AUTO AUCTION SALES, INC. Tuesday 
1227 New Buncombe, Greenville, $. C. 

MIDDLE GEORGIA AUTO AUCTION Wednesday 
Eastside Highway, Macon, Ga. 
MONTGOMERY AUTO AUCTION 

927 No. Court St., Montgomery, Ala. 
PAGE BROS. AUTO AUCTION | 
35th at Divine St., Chattanooga, Tenn. 
SOUTHERN AUTO SALES 

Route 5, Warehouse Point, Conn. 
SYRACUSE AUTO AUCTION 

R. D. #1, LaFayette, New York 


TINNIN AUTO AUCTION 
Buckwalter Stadium, Meridian, Miss. 


of Tennessee 


204 STAHLMAN BLDG. 


NASHVILLE, TENNESSEE 





(Dodge - Plymouth), Muskegon, 
Mich. He is the son of Kenneth 
Hathaway, co-owner of the firm. 

+” . > 


| N. H. Firms Remodeling 
Gale Motor Co., Inc., Manchester, 
N. H., is altering its showroom 


| windows, and Fitch Motor Co. is 


converting a window into a door. 
| ” © * 


Bates Opens Lot 
Bates Chevrolet Co., Inc., Spring- 
field, Ill., has opened a used-car lot, 
according to E. W. Bates, presi- 
dent. Royal Brust, used-car man- 
ager, will be in charge of the lot. 
= . ~ 


Klink Joins Nash Deal 
| Len Klink has joined McLeod- 
Rae Motors, Vancouver, B. C., as 
sales manager for Nash cars. 
2 = . 


Schroeder Heads Sales 


George H. Schroeder has been 
appointed sales manager of Kellett 
Motors, 1875 Ridge Rd., Rochester, 
N. Y., it is announced by Edward 
Kellett, president. 

* * 





Thompson Bros. to Build 


Thompson Bros. (Cadillac), Cin- 
cinnati, has announced plans to 
erect a new building. 

* aa * 


King Heads Boosters 


Dick King, Galax (Va.) auto 
dealer, has been elected president 
of the Community Boosters Assn. 

* = 


Murphy Rejoins Snider 
H. J. Murphy, after a year’s ab- 
sence, has returned to his post as 
sales manager of Snider Auto 
Service (Studebaker), 3757 N. Illi- 
nois St., Indianapolis. 
“* * ” 


Thomas Buys Out Partne: 

A. E. Thomas, who recently dis- 
posed of his interest in Heaston- 
Thomas (Ford), Albuquerque, N. 
M., and formed the partnership of 
Thomas-Fitzpatrick (Ford), Belen, 
N. M., has bought out Fitzpatrick. 
The firm now is called Thomas 
Motor Co. 


i EW Custom-Built 











ADVERTISING 


IN BUFFALO 


% The Morning 
Courier-Express gives you 
concentrated coverage 

of those families with the 
most money to spend 

in a metropolitan market of 
306,236 households with 
average spendable incomes 
of $6,093. For mass 
coverage, it’s the Sunday 
Courier-Express...the states 
largest newspaper 

outside of Manhattan. 





FULL ROP COLOR 
Available both Daily and Sunday 


role a1 
ST 401375 
REPRESENTATIVES : 


SCOLARO, MEEKER & SCOTT 
Pacific Coast: DOYLE & HAWLEY 





STOC-TK-1T 


Double rem- 
forzced metal eye- 
lets —Hang keys 
from either end 
— Complete in- 
formation. 

TAGS & RINGS 
Priced At 
1000 ......$17.00 

8.75 


BARRY AUTOMOTIVE 
(SYSTEMS DIVISION) 
Sta A Box 1037, 

Cieveland 2 





AUTO-TURNTABLE 


© For Indoor or Outdoor Display 

© Low priced—Portable 

© Move it anywhere—VJust plug in 

© Rigid all steel construction 

© Full length steel runners 

© Will fit all cars 

© Unconditional 1 year guarantee 
Send for brochure No. 7 

AMERICAN STAGE EQUIPMENT 

COMPANY 


805 East 134 S$. Bronx 54, N. -¥. 





) ALL-SEASON 
HEATER 


For ’53-’54 
Popular Make Cars 


HaDees 
ce 


Write for free illustrated folder 
HaDees Heater Div., Gabriel Co. 
Rockford, Ill. 


















By Whitmyer 


Staff Writer 
“Advertising and the automobile 
have helped make each other what 


. they are today,” according to T. J. 


Einamert, executive vice-president 
of Ford Motor Co, of Canada, Ltd. 

Speaking at the 39th conven- 
tion of the Assn. of Canadian 
Advertisers, Emmert said that 
motor vehicle dealers, garages 
and service stations account for 
about 25 percent of all retail sales 
in Canada. 

Canadians, according to Emmert, 
spent more money through these 
three groups than they did on food, 
and more than they spent on cloth- 
ing, furniture and appliances rolled 
together last year. 

“The automotive industry has 
been the biggest spender in Cana- 
dian advertising for many years,” 
Emmert said, and he thinks it will 
“go on investing more and more 
money in advertising in the fu- 
ture.” He placed the total amount 
of national advertising by adver- 
tisers in Canada last year at $123 
million. 

* + . 


Dodge Renews TV Pact 
Dodge has renewed sponsorship 
of two half-hour television shows 
over ABC, it was announced last 
week by Alexander Stronach jr., 
vice-president in charge of the 
ABC-TV network. 

The renewal orders cover a 
lineup of 155 stations for “Break 
the Bank,” and 124 stations for 
the Danny Thomas Show, “Make 
Room for Daddy.” 

“Break the Bank” is seen Sun- 
days from 10 to 10:30 p.m., East- 
ern Daylight Time, and “Make 
Room for Daddy” is seen Tues- 
days from 9 to 9:30 p.m., EDT. 

* ~ * 


Ad Bureau Picks Officers 

Joyce A. Swan, newly elected 
chairman of the Bureau of Adver- 
tising of the American Newspaper 
Publishers Assn., has announced 
the names of the officers of the 
bureau for 1953-54. 

Elected were: Maj. Gen. J. O. 
Adler, New York Times, treasurer; 
Col. J. Hale Steinman, Lancaster 
(Pa.) Intelligencer-Journal and 
New Era, secretary and assistant 
treasurer; P. B. Stephens, New 
York News, assistant treasurer, 
and Lynn Bitner, Gannett News- 
papers, assistant secretary. Edward 
C. Raymond, business manager of 
the bureau, was reappointed assist- 
ant secretary of the board. 

* . * 


New Promotion Device 

Gerard W. Kelly, 6 Eucker St., 
Ridgefield Park, N. J., is marketing 
a new-promotion piece called “Glo- 
Quiz Book of 7 Subjects,” a ques- 
tion-and-answer game. A pencil-size 
flasher, which goes with the book, 
lights up when placed alongside the 
correct answers. 


* * 


Purdy Goes to Argosy 

Appointment of Ken W. Purdy as 
editor of Argosy has been an- 
nounced by Henry Steeger, pub- 
lisher of the magazine and pres- 
ident of Popular Publications, Inc. 
Purdy, editor of True since 1949, 
succeeds Howard J. Lewis, who re- 
signed. 

Steeger also announced the ap- 
pointment of Thomas J. Naughton 
as executive editor of Argosy, and 
of Michael Stern as European 
editor. Naughton had been manag- 
ing editor of True-for two years 
and Stern had been European 
editor. In the shift to Argosy, both 
will move into newly created posi- 
tions, Steeger said. 

+ * 


Dealers Map Michigan 


Members of the greater Detroit 
Piymouth Dealers Assn. are dis- 
tributing color maps of Michigan 
and illustrated folders covering 
west, east, central, southeast Mich- 
igan and the Upper Peninsula in- 
dividually. 

The folders list places to visit 
in one, two and thrée-day budget 
tours, as well as suggestions for 
two-week tours. 

The maps, in addition to spotting 


Affecting Factories and Dealers . . . 


Auto Advertising 
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fish, swim, boat, camp and picnic 
as well as locations of hotels, mo- 
tels, restaurants and scenic points 
of interest. 

Maps and folders are available, 
without obligation, at any one of 
the members of the association, of- 
ficials said. 

* + 7 


Special White Promotion 


White Motor Co., as part of the 
introductory promotion for its 





new diesel highway tractor, has 
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THE BELMOR 
MFG. CO. INC. 
Chicago, 
Illinois 







CRAWFORD 
















| SEAT COVER 
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Festival 


BON-TON 

MFG. CORP. 
Hicksville, 
New York 


announced a “Name the White” 
contest for the employes of Super 
Service Motor Freight Co., Nash- 
ville, purchaser of the first 140 
tractors. The winner will receive 
a radio. 

Judges, all representatives of 
D’Arcy Advertising Co., Cleve- 
land, are: Stanley P. Seward, 
vice-president; Dennis J. O’Neill, 
copy chief, and James Toedtman, 
account executive. The agency is 
White’s advertising represent- 

ative. 
| * * * 


'Industrial Editors Elect 


| Stewart J. Wolfe, editor of dealer 

and employe publications for Hud- 
son, has been elected president of 
the International Council of Indus- 
trial Editors. 





ciations, the council is represent- 
ed by editors from 3,250 com- 
panies in the United States, Can- 
ada, England and West Germany. 

Other officers elected were: Wil- 
liam J. Cadigan, New England 
Electric System, Boston, first vice- 
president; Adrian Sorrels, North 
American Aviation, Los Angeles, 
vice-president; William J. Quinlan, 
Northern Natural Gas Co., Omaha, 
vice-president; Mrs. Ludel Sauva- 


| geot, People’s Hospital, Akron, sec- 
| retary, 


and Henry R._ Freitag, 
Woodmen of the World, Rock 
Island, Ill., treasurer. 

A highlight of the three-day ses- 
sion was a discussion on how 
“Automotive Editors Tackle Com- 


petition. 





27 
editors, the symposium was held 


Speakers and their subjects in- 
cluded: Richard S. Shannon, Chrys- 
ler Corp., “When Do I Start and 
Where Do I Stop?;” Calvin R. 
Hobart, Hudson, “How to Interpret 
Management,” and Raymond L. 
Colby, Ford, “How to Get Better 
Layouts and Improve My Publica- 
tion’s Appearance Without Increas- 
ing Cost.” Neal Nyland, of R. L. 
Polk Co., was moderator. 

Taking part in the workshop, in 
addition to Dykemann, were: Rich- 
ard Waddell, Business Week; Bert 
Chapman, Time; William Laas, 
publication consultant, and Edward 


Comprised of 50 affiliated asso- Attended by 50 automotive | R. Sammis, Standard Oil Co. 
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GOING 
ON NOW 


CAL-TEX 
MFG. CO. 
Long Beach 13, 
California 


CHANDLER MFG. CO. B. T. CRUMP 
MFG. CO. Richmond, Virginia Co., INC. 
Worcester, Kansas City, Kansas Richmond 13, 

Massachusetts Dallas, Texas Virginia 


Since 1885 









ea te)hy 
COVER CO. 


Detroit 16, 
Michigan 


FAULKNER 







JOBBER’S MFG. 
& DISTR. CORP. 


St. Louis 10, 
Missouri 


















Oregon 


communities, also show where to 


DIETRICH 
MFG. CO. 


Wichita 7, 
, Kansas 


aia a 


... the best-known name 
in automotive vinyl 


DOW COVER 
COMPANY 


New Haven, 
Connecticut 


ARTHUR FULMER 


MFG. CO. MFG. CO. . 
Malden 48, ee en 
Massachusetts Arizona en 


rN ae 
AUTO TOP CO. 


Malden 48, 
Massachusetts 


PERFECT FIT PROTECTION SILVER VOGUE 

MFG. CO. PRODUCTS CO. pet Syn 

Portland 14, Chicago 12, 
Hlinois Brooklyn, 


New York 









EXTRA PROFITS FOR YOU 


Manufacturers and Retailers Join in 2nd Annual 
Boltaflex National Seat Cover Festival ! 


| Retailers Coast to Coast Plan Promotions 


TIE IN NOW! 


tion for Boltaflex-trimmed 


full color Boltaflex ad 










in last year’s Festival! 


on the newsstands now. 


tival is in full swing! 


GLOSTEX 
PRODUCTS, INC. 
Chicago, 
lilinois 


MOSS SEAT 
COVER SALES 
Co., INC. 
Tulsa 5, 
Oklahoma 


SUPERIOR 
AUTO FABRIC CO. 


Chicago 16, 
Illinois 


—_ 






P 
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Festival. 






Here’s your biggest profit op- 
portunity of the year! These manu- 
facturers and hundreds of leading 
retailers have already signed up in 
the Festival. They like the idea of 
a well-planned, well-timed promo- 


covers. They like the impact of the 
in the 
HOLIDAY magazine, reaching a mil- 
lion car-owners. And they’re not 
forgetting the extra sales they made 


Mail the coupon today. You'll 
get a most complete sales-aid kit, 
free! The HOLIDAY magazine ad is 


Don’t delay a minute ... the Fes- 


GORVIN 
MFG. CO. 


Philadelphia 34, 
Pennsylvania 


R. M. THOMAS 
Co., INC. 


Muncie, 
Indiana 


BOLTA PRODUCTS, Box 428, Lawrence, Mass. 
A Division of The General Tire & Rubber Co. 


I’m a retailer: please send Festival kit and com- 
plete details on the Boltaflex National Seat Cover 


I’m a manufacturer: I'd like to tie-in with the Festival 
promotion. Please send complete details. 
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CARLTON 
MFG. CO. 
Boston, 
Massachusetts 














seat 






















CUSTOM AUTO 
SEAT COVER CO. 


Philadelphia, 
aap Ab aelilie] 
























FARBER BROS., 
INC. 


Memphis, 


Tennessee 






















S. E. HYMAN 
COMPANY 


a euelaLe 


Ohio 










PARKER 
PRODUCTS, INC. 
Minneapolis 4, 
Minnesota 


















WASSON FABRIC 
Coe OR 
Soli reh OLA e 

Missouri 
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“10-YEAR BATTERY"—Built by Sonotone 
Corp. and distributed through Mopar, this 
battery is said to last at least 10 years. 
it can be fully charged in less than an 
hour and can be stored for a year without 
losing its charge, it is said. The nickel- 
cadmium battery is an alkaline system 
which uses a solution of potassium hy- 
droxide as the electrolyte. Sintered Car- 
bony! nickel powder makes up the grids 
of both positive and negative plates. It 
is designed to operate under extreme 
conditions of shock and vibration. MoPar 
division of Chrysler Corp., Detroit 31, 
Mich, 


1g 
a 
* Ls P 


PRESSURE REGULATOR—The Filt-O-Reg 
is a combination fuel pressure regulator 
and filter. It is said to cut gas costs up 
to 25 percent, stop flooding, prevents 
stalling, give quicker starts and keep the 
carburetor free of dirt and water. It 
exerts a maximum two-pound pressure at 
all times. Alondra Auto Specialities Sales 
Co., 14509 Van Ness Ave., Gardena, Calif. 

s ¢ @ 





BATTERY TERMINAL—This two-piece all- 
bronze solderiess emergency battery ter- 
minal fits all sizes of battery posts and 
flat or round cables. If is said to need 
no pullers or special tools for installation. 
Gun Tool Mfg. Co., 373 Columbus Ave., 
New Haven 11, Conn. 





WRENCH SOCKETS—The Impact Socket 
line includes half-inch and five-eighth-inch 
drive wrenches, with hex openings in 
regular and long lengths, plus double 
square openings in regular lengths. They 
are made of alloy steel and are rustproof. 
Blackhawk Mfg. Co., Milwaukee 46, Wis. 

oe °8-ce@ 


Hydraulic Hoist Transforms 


Farm Truck Into Dump Unit 
A hydraulic conversion hoist 

which turns a farm truck into a 

hydraulic dumping unit has been 
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NEW PRODUCTS 


announced by Marion Metal Prod- 
ucts Co., Marion, O. 

The Model FC hoist can be 
mounted under any farm truck, 
making it a dumping unit which 
reduces unloading time, idle truck 
time and: labor, the company says. 

s * * 





SHOCK ABSORBERS — Golden Glide 
shocks are custom built to fit all domestic 
and many imported cars. Functional im- 
provements include a fluted case design 
for greater strength and dissipation of 
heat. The gold-colored units are packed 
in “pair-unit” boxes to encourage two-unit 
sales. Each unit of the box contains a 
shock complete with bushings. Houdaille 
Hershey Corp., E. Delavan and Winchester, 
Buffalo, N. Y. 





SKIRT PROTECTION — Skirt-Lok is a 
wheel shield lock which can be installed 
on the skirt or fender of any car. It is 
chrome-plated and has cadmium-plated 
steel fittings. Foxcraft Products, 3235 N. 
Twenty-Second St., Philadelphia 40, Pa. 


s * * 





BEARING KIT—A new line of. Spicer- 
made “Mechanics” type universal joint 
journal and bearing kits offers bearings 
with a greater number of needles and 
larger trunnions than most other makes. 
Each kit contains all the hardware neces- 
sary to complete any type of installation. 


Nearly all kits are of the lubricated type, | | 


at no extra cost. Dana Corp., Toledo 1, O. 
* * * 





FENDER SKIRT—A new Erie flared bot- 
tom custom fender skirt, Stock No. FS68, 
for 1953-54 Plymouths is now available. 
it features a dual locking device and in- 
visible rubber molding to assure rattle- 
proof fit. J & H Sales Co., 75 E. Wacker 
Drive, Chicago 1, Ill. 





MARKER LIGHT—Model No. 78 is an 
aluminum clearance marker light with a 
fadeproof plastic lens of red or amber. 
Yankee Metal Products Corp., Norwalk, 
Conn. 


+ * * 


TIRE BOOKLET—The Seiberling Product 
and Data Book helps dealers and truck 
owners select the right tire for a specific 
job. Data include load distribution for 
front and rear axles, load and speed 


ratios and tire clearance measurements. 
Truck Tire Sales Department, Seiberling 
Rubber Co., Akron 9, O. 


TRUNK MATS—A new line of replace- 
ment mats for rear-floor and trunk is 
offered for reconditioning of used cars. 
The mats duplicate original equipment. 
Rubber trunk mats are tailor-made for 
Ford, Chevrolet, Mercury and Chrysler 
cars. Rear floor mats are offered in Bur- 
Tex material for Ford, Chrysler and most 
General Motors cars. Mats Unlimited, Dan- 
ville, I. 





CONTROL VALVES—Model Series FM2 
is said to improve performance of steer- 
ing booster units in the power steering 
systems of trucks, buses and materials 
handling equipment where the hydraulic 
pump does not include a flow control 
valve. The valves provide a relatively con- 
stant volume of oil to the booster units 
regordiess of engine speed variations. 
Their capacity ranges from two to eight 
gallons per minute. Vickers, Inc., 1400 
Oakman Bivd., Detroit 32, Mich. 


One-Piece Bumper Jack 


Offered by N. Y. Firm 
A one-piece bumper jack, called 
Easylift, is being marketed by C. 
B. Woodworth Corp., Greene, N.Y. 
The lift is designed for cars up 
to 3,800 pounds of weight. Its 






,fo 3,000 revolutions per minute. 





weight is eight pounds. The base 
is welded to the upright, thus mak- 
ing the jack more stable than jacks 
with detachable bases, the company 
says. 





| CAR HEATER—Model 500 is a fresh-air 
heater featuring pressure -forced heat 
| originating in a pressure blower equipped 


with a high-speed impeller operating up 
It fits 
most cars. Model 515 converts the unit 
to a heater for 1953-54 Chevrolets and 
Pontiacs, and Model 516 is used for 


| 1952-54 Fords and Mercurys. For use as 


a truck heater, Model 500 is available as 
a recirculating unit, and heat circulation 
is regulated by a two-speed switch. Arvin 
Industries, Inc., Noblitt St., Columbus, Ind. 


+ * * 


Titeflex Bulletin Covers 
Quick-Connect Coupling 


A quick-connect hose coupling 
for water, oil, steam, gas and chem- 
ical lines is described in a bulletin 
published by Titefiex, Inc., Hendee 
St., Springfield 4, Mass. 

The bulletin also describes single- 
check and double-check valve 
modifications of the coupling. 





SPRING SAVERS — This set of cushion 
discs, which thread between the lower 
coils of the front springs, is said to elim- 
inate “nose diving” on quick stops. On 
turns they help keep the car level, it is 
claimed. Haynes Sales Corp., 2711 E. 
Jefferson Ave., Detroit 7, Mich. 


Bulletin on Hose Couplings 


A revised bulletin, No. 6500, has 
been issued by Le-Hi division of 


_| Hose Accessories Co.; 2700 N. Sev- 


enteenth St., Philadelphia 32, Pa. It 
describes and illustrates hose coup- 
lings for various applications. 





STEAM CLEANER—Model QSI is a port- 


able oil-fired steam cleaner with auto- 
matic operation. It developes a cleaning 
power of 120 pounds pressure and 120 
gallons per hour. Quick Charge, Inc., 1750 
NE. Tenth St., Oklahoma City 4, Okla. 








BRAKE PARTS—A variety of brake parts 
merchandisers, designed to streamline 
brake service work and alleviate stock 
problems, are offered. The FL-450 assort- 
ment contains kits for popular-make car 
and truck coverage. The FL-500 contains 
additional kits for wide model coverage. 
Two brake hose assortments, FL-460 and 
FL-510, also are available. Wagner Electric 
Corp., 6400 Plymouth Ave., St. Louis 14, 
Mo. 





CYLINDER LUBRICANT — Miracle Power 
for mixing in the gas tank now comes in 
a 3.5-ounce package. Also announced is 
a round container for the eight-eunce size. 
AP Parts Corp., otedo 1 oS. 


ont STHRCTOR~ 90S & MOLOR COACH OUTROAND MOTOR». 


LUBE CHART — The 1954 oil and gear 
lubricant wall chart includes data on 
1954 vehicles. Motor oil recommendations 
are listed with oil-fuel ratios, and gear 
lubricants shown for each make and 
model. Chek-Chart Corp., 33 E. Congress 
Parkway, Chicago 8, i. . 





SAFETY HOOK—This device, which is 
optional on Coffing hoists is claimed to 
have higher tensile strength than any 
other hook of its size. A steel latch swings 
down and is held in place by a lock that 
is under spring tension. Slight pressure 
on the release unlocks the latch. Coffing 
Hoist Co., Danville, lil. 
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dr., $305. °48 4-dr., $260. ‘47 (8) 4-dr.. 
$180. 

PLYMOUTH—'53 Cranbrook 4-dr., $1,200. 
'52 Cranbrook 4-dr., $865, $845, $820; 
club coupe, $845. ‘51 Cranbrook 4-dr., 
$695; club coupe, $600. 


PONTIAC—’53 Chieftain (8) Catalina, $2,- 
110°; 4-dr., $1,710*. ‘52 Chieftain (8) 
Catalina, $1,520*, $1,475; 4-dr., $1,100*; 
2-dr., $1,220*; conv., $1,335*. "51 Chief- 
tain (8) station wagon,. $1,065*. °50 
Chieftain (6) 4-dr., $795*; (8) club 
coupe, $705*; 2-dr., $725. '48 (8) 4-dr., 
$260*. '47 (8) coupe, $250; 4-dr., $145; 
2-dr., $225. 

STUDEBAKER—’53 Champion 4-dr., $1,- 
250. °52 Commander 4-dr., $815. ‘51 
Champion 2-dr., $605°; 4-dr., $665*; 
Commander 4-dr., $565*. '50 Commander 
4-dr., $390. ‘48 Champion 4-dr., $365; 
conv., $340. 

WILLYS—’53 Aero Eagle 2-dr., $1,205. ‘49 
%-ton pickup, $350. 

MISCELLANEOUS—’52 MG roadster, $1,- 
030. "50 Austin 4-dr., $330. 


OMAHA 


‘Cliff Soderberg Auto Auction. Sale every | 
Thursday. Prices are for sale of May 13.) | 

(Market very firm on good clean cars. 
Big demand for clean merchandise. Sold 
58 cars out of 103 offerings.) 


Used-Car Auction Prices 


| 


BUICK—’53 RM 4-dr., $1,875*. '52 RM 4- | 


dr., $1,300*, $1,265*; Super 4-dr., $1.- 
235*; Special 2-dr., $790. ’51 RM Hard 
Top, $1,190*. '49 Super 4-dr., $362. 

CHEVROLET—’53 Bel Air conv., $1,585*; 
(150) 2-dr., $1,050*. °52 SL Deluxe 4-dr., 
$890. '51 SL Deluxe 2-dr., $675, $670. 
‘50 SL Deluxe sport coupe, $495; 2-dr., 
$410. '49 SL Deluxe 4-dr., $445; club 
coupe, $430. '48 FM 4-dr., $350; SL De- 
luxe 4-dr., $275. ‘47 FM 2-dr., $195; 
4-dr., $150. 

DeSOTO — '50 Deluxe 4-dr., $515, $460; 
club coupe, $405. 

DODGE—'51 4-dr., $585. 

oe Crest (8) Victoria, $2,210*; 

, $1,975*; Custom (8) 2-dr., $1,905*; 

ar $1, 895*. "53 Custom (8) country, 
sedan, $1,760*; 4-dr., $1,255. "52 Custom 
(8) 2-dr., $1, 055; 4-dr., $1,030; %-ton 
pickup, $620. °51 Custom (8) 2-dr., $855. 
‘50 Deluxe (8) 2-dr., $640, $515. °49 
Custom (8) 2-dr., $410. °48 (8) conv., 
$165. '46 (6) 2-dr., $200; %-ton pickup, 
$165. 

MERCURY—’ 51 station wagon, $820. 

NASH — '51 Ambassador 4-dr., $690. ‘50 | 
Ambassador 4-dr., $420. 


| Tuesday. Prices are for sale of Ma, 11.) 


| CADILLAC—’50 (62) 4-dr., $1,600*; (60) 


| CHEVROLET — '54 (210) 2-dr., $1,670*, 


OLDSMOBILE-—’51 (98) 4-dr., $1,050. ‘49 | 


(76) 4-dr., $435. '48 (98) sedanet, $305. 
PLYMOUTH—’54 Savoy club sedan, §$1,- 
565*. ‘51 Cranbrook 4-dr., $580. '50 De- 
luxe 4-dr., $500; conv., $480; Special 4- 
r., $430. °49 Special Deluxe 4-dr., $525. 
PONTIAC—’54 Star Chief Catalina, $2,- 
470*. '52 Chieftain Super (8) Catalina, 
$1,400. °51 Chieftain Deluxe (8) 4-dr.. 


$700. 
STUDEBAKER-——'49 [Land Cruiser 4-dr 


WILLYS—’51 station wagon, $590. 
MISCELLANEOUS — ‘51 Henry J 2-dr 
$325. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of May 12.) 

(Sales continue on a good level with 
buyers very active. Sold 51 cars out of 
80 offerings.) 
BUICK—’52 Super Deluxe 4-dr., $1,280* 
CADILLAC—'49 (62) 2-dr., $905. 
CHEVROLET—’52 FL Deluxe 2-dr., $1,010, 
$780, $750. '51 SL Deluxe coupe, $775, 


| OLDSMOBILE — °53 (88) Holiday coupe, 


| FORD—’53 Custom (6) 2-dr., $1,175*, $1,- 


$690, $595; FL Deluxe 2-dr., $655. °50 | 
FL Deluxe 2-dr., $630, $620, $480. ‘49 | 
SL Deluxe 2-dr., $425, $375. "47 FM 2-| 


dr., $330, $270. ‘40 Standard 2-dr., $145. 
FORD—’53 Main (8) Ranch Wagon, §$1,- 
455*. ‘52 Main~.(8) 4-dr., $670, $640; 
Custom (8) 2-dr., $745. "51 Deluxe (8) 


2-dr., $750, $615, $600; Custom (8) 4-, 


r., $805, $580, $470. ‘50 Custom (8) 2- 
dr., $670, $405, $340; Deluxe (8) 4-dr., 


i 


$635, $505, $370. '47 (6) 2-dr., $230, | 
$180. '46 Standard 2-dr., $175. °41 Stand- | 


ard 2-dr., $145. 

MERCURY — '51 4-dr., $705. ‘49 4-dr.. 
$360, $355, $135. 

OLDSMOBILE — '50 (88) 2-dr.. $720. ‘47 
(88) 2-dr., $105. 

PACKARD—'52 4-dr., $920 

PLYMOUTH—'51 Cranbrook 4-dr., $405 

a Chieftain Deluxe (8) 2-dr 
$1,20: 

STUDEBAKER—'50 (6) 4-dr.. $380 

WILLYS-~'52 2-dr., $500. 


MANHEIM, PA. 


STUDEBAKER — '52 Commander 4-dr., | 
$725. ‘51 Champion coupe, $485; 4-dr., | 
$450. ‘50 Champion 4-dr., $330 ‘49) " 
Champion 2-dr., $170. ast moving 
| WEILLYS—'52 2-dr., $580 
MISCELLANEOUS — ‘52 Henry J 2-dr 
$250 | ARO Replacement. 
FLINT Convertible Tops 


(Manheim Auto Sales & Auction, Inc. 


Sale every Friday. Prices are for sale of 

May 14.) 

(Market good. Sold 168 cars out of 

266 offerings.) 

RBUICK—’54 Century 4-dr., $2,540*; Super 
Riviera, $2,540, $2,500*; Special 4-dr., 
$2,150*. "53 RM 4-dr., $1,835*. '52 Super 
Riviera, $1,425*, $1,380*. '51 RM 4-dr.. 
$900. '49 RM 4-dr., $340. 

CADILLAC—’53 (75) 4-dr., $4,160*; conv., 
$3,875*; (60) 4-dr., $3,420*. °52 (62) 
4-dr., $2,175*. ‘51 (62) coupe de Ville, 
$2,375*. °49 (62) 4-dr., $900. 

CHEVROLET —'54 Bel-Air 4-dr., $2,010*; 
(210) 2-dr., $1,700*. '53 (210) conv., 
$1,520*; Bel Air 4-dr., $1,450*; Deluxe 
i-dr., $1,280, $1,200. '52 SL Deluxe 4- 
dr., $775. "51 SL Deluxe 4-dr., $835. ‘50 
SL Deluxe Bel Air, $800. '49 SL Deluxe 
4-dr., $460; 2-dr., $460. ‘48 SL 2-dr., 
$370. '47 Deluxe 2-dr., $190. 

CHRYSLER—’54 NY 4-dr., $2,875*, $2,- 
500*. '52 Windsor 4-dr., $1,310*; conv., 
$1,200*. ‘51 NY Newport, $860. ‘47 
Windsor conv., $150. 

DeSOTO — '53 Fire Dome 4-dr., $1,600*; 
Powermaster 4-dr., $1,450*. ‘52 Fire 
Dome 4-dr., $1,180, $1,110; club coupe, 
$725. 

DODGE—’52 Coronet 2-dr., $930; Meadow- 
brook 4-dr., $800, $725. ‘51 Coronet 
Diphemat. $870, $800; Meadowbrook 4- 


rORD et Crest (8) Ranch Wagon, §$1,- 
855*; 4-dr., $1,830*. '53 Crest (8) Vic- 
toria, $1,825*; Custom (8) 2-dr., $1,280; 
Main (6) 4-dr., $1,035. '52 Custom (8) 
2-dr., $940; Main (6) business coupe, 
3600. '51 Crest (8) Victoria, $965; Cus- 
tom (8) 2-dr.. $785. ‘50 Deluxe 4-dr 


HUDSON—'52 Hornet 4-dr., $1,180. 
KAISER—’52 4-dr., $630. '50 4-dr., $220. 


‘47 4-dr., $150. Champion coupe, $525, $415. °50 Cham- 2-dr., $330°. '46 (6) 2-dr., $130. "35 (6) 
MERCURY — '54 Monterey 4-dr., $2,800°; VALDOSTA, GA. pion sedan, $420. envendnlxnn ven" teemiaiiee teas 
2-dr.,. $2,370°. °S3 conv., oe, "s2 «- rarom Hewitt Auto Auction. gale every 3650°. 49 Champion a eos, $260". : 
*9 ’ . -dr., Be -dr., ri ces are for sale of Ma } . 
we tio. 49 2-dr., $300. ears S67 case ont of 203 sauinins EDENSBURG, PA. 48 Commander conv., $180; 4-dr., $180°. 


OLDSMOBILE—’54 (88) Holiday, $2,640*; 


PACKARD — '52 (200) 4-dr., $920. '51 


STUDEBAKER — '51 Commander club 


CHRYSLER—’50 Windsor 4-dr., $500; club 
DODGE — '53 Coronet 4-dr., $1,170. ‘50 
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PACKARD—'51 Clipper (200) 4-dr., $520. 
PLYMOUTH — '53 Belvedere club coupe, 
$1,315°; Cranbrook 4-dr., $1,100*. °52 
Special Deluxe club coupe, $670. 
PONTIAO—’53 Chieftain Deluxe (8) 4-dr., 
$1,365*°. °52 Chieftain Deluxe (8) 2-dr., 
$1,015. °49 Siiver Streak (8) 2-dr., $575. 
STUDEBAKER 52 Commander club 
coupe, $760, $700; Champion 4-dr., $600. 
‘49 Champion club coupe, $300; 4-dr., 


$200. 
aac Henry J (6) 2-dr., 



















ovens, . | NASH—'48 (600) 4-dr., $110. 

club coupe, Fe A he er gg © ee "49 

$580. ‘52 oe 4-dr., $760; 2-dr., (76) sedan coupe, (88) 2-ar., 

51 sedan, $640; 2-dr.,/ 350°; club sedan, $75" (o8) 2-dr., 
$550. ‘50 Cranbrook 4-dr., $610. $335°. °47 (78) 4-dr., $210°. 

"49 Deluxe Suburban, $475 PACKARD—’50 4-dr., $250. 

PONTIAC — ‘54 Catalina Star Chief, §2,- | PLYMOUTH—'52 Cambridge 4-dr., $716. 
650°; Chieftain (8) sedan, §$2,550°. '53| ‘51 Cranbrook 4-dr., $620. '50 Special 
Chieftain (8) conv., $1,810°; 4-dr., $1,-| Deluxe 4-dr., $510. '48 Special Deluxe 

, $1,685*, $1,300°. ‘52 Chieftain (8)| 4-dr., $290; 2-dr., $225. '46 Special De- 
oar, $900; club coupe, $900. '48 Chief- luxe 4-dr., $180; club coupe, $135. 
tain (8) 4-dr., $350. PONTIAC—'54 Chieftain Deluxe (8) 4-dr.. 


ee $2,240°. '50 (6) 4-dr., $450. "49 (8) 
S750 "69 Commander 2d $1,036, bi | station wagon, $330. '48 (8) 4-dr., $300; 








$565. '49 Custom 4-dr., $410. 





ASH — '51 Ambassador 4-dr., $570; 


(Ebensburg Auto Auction. Sale every | _’47 Champion 4-dr., $190. 
ym 4-dr., $500, $420. 


Thursday. Prices are for sale of May 13.) MISCELLANEOUS—’51 Henry J (4) 2-dr., 
(Best sale of the season! Prices up $200. 
slightly. Sold 112 cars out of 148 offer- 


ings.) CHICAGO 
BUICK—'53 Special 2-dr., $1,485. ‘52 Spe- 


, 4 (Arena Auto Auction. Sale every Tues- 
far.” $865". $860, Stree sede Si.noo", | 48%. Prices are for sale of May 11.) 
conv., $980*. '50 Special sedanet, $600; adi@a“a, Sold 304 ears 
o *. 7 
Sons", 49 Super 2-dr.. $405". "4g une | BUICK—'S4 Super Riviera 2-dr., $2,775° 


sedanet, $320. '47 Super 4-dr., $130; | (PS)» ,$2:720°) 4-dr.., $2,000" (pe): Ps: 


Special 2-dr., $145; RM 4-dr., $170. '46 ; 
roy 4-dr., $205. ‘42 Super sedanet, yA oar tice", ee ar 
CADHLLAO — '52_ (62) 4-dr., $2,190°. "50 | Gt. $1,985°: Ristera 4-dr., $1,220° (ps); 
{o eseone” $1-755°. "48 (60) Special 4-| Ca DILLAC—'54 (62) conv., $5,455* (ps) ; 


CHEVROLET — '53 %-ton pickup, $860; | Coupe .de, Ville, $5,40ee ee om 
(150) 2-dr., $1,000; (210) 4-dr., $1,190.| {F ‘aa. ‘cae.. ELAae. beaks 4 
'52 SL Deluxe 4-dr., $755*; 2-dr., $850: ) conv., $3, (ps); coupe 


’ Ville, $3,605* (ps), $3,550° (ps). 
club coupe, $825. ’°51 SL Deluxe business > 
coupe, $570; 4-dr., $700; 2-dr., $730. '50 CHEVROLET—’'54 Bel Air 4-dr., $1,790*, 


a ae ) | $1,705*; (210) 2-dr., $1,425. °53 Bel Air 
Si ele, 2 gre epecil | Shame 082 tony dane puttor bar 
$575". 49 %-ton stake, $295: SL Deluxe | $1-440*, $1,335, $1,285, $1,275; ' conv., 
Sonv., $410, 4dr. $580. FL, Deluxe 2.| $1/325; (210) Handyman, $1,460; 4-dr.. 
dr., $495, $480, $450; FL Special 2-dr.,| $1,285; (150) 2-dr., $990, $900. '52 SI. 
$445. '48 FL 4-dr.,' $295, $280; 2-dr. Deluxe Bel Air, $1,200*, $1,190*; station 
Zerosedan, $430, $390; SM 2dr. $365, | W8gon, $1,170; 2-dr., $980, $950, $900, 
$350. °47 FM 2-dr., $160. °46 | %-ton | $895, $860, $835. 


BUICK — '54 Super conv., $3,050* (ps); 
Century Riviera, $2,750*. '53 RM sedan, 
$2,285*; Super Riviera, $1,800*; Special 
4-dr., $1,650*. °52 Special Riviera, $1,- 
290°, $1,265*; sedan, $950*. ‘51 Super 
4-dr., $1,000*. 

CADILLAC—’51 (62) coupe, $2,175*; 4- 
dr., $2,075*, $1,850*; sedan, $1,900*. '49 


CHEVROLET—'54 Bel Air 2-dr., $1,710*, 
$1,675*; (210) 4-dr., $1,690*, $1,650, $1,- 
610, $1,575, $1,460; (150) 4-dr., $1,550, 
$1,530. ’53 Bel Air coupe, $1,575*; conv., 
$1,375, $1,325; (210) station wagon, §$1,- 
600; sedan, $1,240, $1,210; club coupe, 
$1,175; 4-dr., $1,050. "52 SL Deluxe 2- 
dr., $1,000, $925; 4-dr., $980, $920, $850*. 
‘51 SL Deluxe Bel Air, $980; sport 
coupe, $760*; 2-dr., $750; 4-dr., $660*; 
FL Deluxe 2-dr., $705*; SL Special 2- 
dr., $625. '50 SL Deluxe 4-dr., $650, 
$625. °49 SL Special Business coupe, 


2-dr., $2,250*. '53 (98) 4-dr., $2,010*. 
52 (98) 4-dr., $1,400*; (88) 4-dr., $1,- 
280°. ’51 (88) 4-dr., $940. 50 (98) 2-ar., 
$980. °49. (88) 4-dr., $470. 


(250) Mayfair coupe, $1,025*. '48 sedan, 
$280. 


PLYMOUTH—'53 Cranbrook 4-dr., $1,175; 
Cambridge 4-dr., $990. '52 Concord sta- 
tion wagon, $1,130*; Cranbrook 4-dr., 
$850; club coupe, $750. °51 Cranbrook 
Belvedere, $825. '50 Special Deluxe 4-dr., 
$620. "48 Special Deluxe 4-dr., $240. 

PONTIAC—’53 Chieftain Deluxe (8) conv., 
$1,880*; 4-dr., $1,535*. ’52 Chieftain De- 
luxe (8) Catalina, $1,400; 4-dr., $1,185; 
Station wagon, $770. ’51 Chieftain De- 
luxe (8) Catalina, $1,010*; 2-dr., $700. 


coupe, $550; Champion 4-dr., $515. ‘50 


Champion coupe, $320. "49 Commander 
2-dr., $250. "46 %-ton pickup, $170. 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sa. every 


DODGE — '53 Coronet club coupe, $1,100; 
Meadowbrook club coupe, $1,010. "51 %- 
ton pickup, $425. 

FORD—'54 Crest (8) Victoria, $1,975*; 2- 
dr., $1,760; 4-dr., $1,675. '53 Crest (8) 
Victoria, $1,525; 2-dr., $1,305; 4-dr., 
$1,000; Main (6) sedan, $975; %-ton 


(Market steady except for a few pickup, $875. '52 Main (6) Ranch Wagon, 


makes that were off slightly. Sold 133 | $1,300*; 2-dr., $700; Custom (8) 2-dr.,| utility, $305; SM 2-dr., $160. CHRYSLER — eae ny oar, 
cars out of 184 offerings.) $1,000, $930; Crest (8) conv., $975. ’51 | CHRYSLER—’51 NY Deluxe club coupe, 1,175° "bi NY club e $875": 
BUICK—’53 Super Riviera, $2,015*; conv., Custom (8) club coupe, $775; 2-dr., $750, $1,090. #. oe. oo, weer’ a 
$2,075*. '52 Super 4-dr., $1,215*; Special} $705, $560. ‘50 Custom (8) 2-dr., $700;|DeSOTO — '52 Custom (6) 4-dr., $910*; ee ins , sagt 


Riviera, $1,285*. '51 Super 4-dr., $940*: 
Riviera Hard Top coupe, $980*. ’50 Super 
station wagon, $700*; sedanet, $610*. ‘49 
RM 4-dr., $440*; Super 4-dr., $525*. °48 
RM sedanet, $275*. 


Fire Dome (8) 4-dr., $1,020*. ’51 Custom ons ; see coupe, $720°. °49 
- 2m , . 
DODGE'49 % ton pickup, $376. °°. —-—-| DeSOTO—'53 Fire Dome (8) 4-dr., $1,800° 
FORD —’54 %-ton pickup, $1,055; Crest| (DPS). °52 Fire Dome (8) 4-dr.. $1,250 
(8) 2-dr., $1,650. °62 Crest (6) Ranch | (Pe), $1,155° (pa); Custom aad. 90ee'- 
Wagon, $1,030. °51 Deluxe (8) 2-dr., ao 8 ee 


: dr., $665*. 
$655; Custom (6) 2-dr., $575; Custom , : 
'B2 4-dr., $750*.''51 4-dr., $850. '50| (8) 2-dr., $815, $650%. 50 Custom (6) | PONGE (53 Coronet station wasm, $e 
coupe, $725; sedan, $700. '49 4-dr., $465. -dr., $530; Custom (8) 4-dr., $530*. 49 Coronet Diplomat, $1,050°, $930°: Mead- 
NASH—’52 Rambler sedan, $890. "50 Ram-| Deluxe (8) 2-dr., $380; Custom (8) 4- ereck hens $705*; Wayfarer 2-dr 
bler 4-dr., $350. '49 Ambassador 4-dr., r., $310; club coupe, $350; conv., $345.| grr nOCr, “Cote et o-ar 3050" $605*. 
$285. ‘48 Super Deluxe (8) 2-dr., $270. '47| _ Sem. (81 Corer (6) air gi000", +68 
OLDSMOBILE — ‘54 (88) 4-dr., $2,625*, Super Deluxe (8) 2-dr., $165. Casts. (8) 6-48 $1,260: 2-dr., $1,240 
$2,550*, $2,500*. '53 (88) 4-dr., $2,050*, KAISER — '52 Virginian 4-dr., $700*. '51 $1,235: (8) can” $1,355*: Main (8) 2. 
$1,910* (ps); conv., $1,975*. '52 (98)! Deluxe 4-dr., $540*. aa 2 See gee 


Custom Deluxe (8) conv., $435; Deluxe 
(6) 2-dr., $425. ‘49 Deluxe (6) 4-dr., 
$400. '48 Super Deluxe (8) 2-dr., $400. 
LINCOLN — ’52 Capri 4-dr., $1,700*. ‘49 
Cosmopolitan 4-dr., $350. 
MERCURY — '54 Monterey 4-dr., $2,400*. 
’53 Monterey 4-dr., $1,600; 2-dr., $1,575. 


a 
os 
~ 
a 


Special 4-dr., $1,365*. ‘49 (62) 4-dr., 
$930*. 





$1,550. ‘53 (210) 2-dr., $1,145, $1,100, 
2 at $1,075; conv., $1,485; Bel Air 4- 
dr., $1,430*; station wagon, 2 at $1,370. 
‘52 SL Deluxe 4-dr., $985*, $840; 2-dr., 
$840. °51 SL Deluxe 4-dr., $700; 2-dr., 
$660*; conv., $920*, $885*. 50 SL Spe- 
cial 2-dr., $505; %-ton pickup, $520. ’49 
FL Deluxe 2-dr., 2 at $410. 





$54 ; ¥ 
Holiday, $1,790* (ps), $1,750* (ps); (88) | MEROURY—’51 4-dr., $720*; 2-dr., $785°. | OF-, $1,075, $1,015. 52 Custom (8) 4-dr., 
4-dr., $1,410*. °51 (98) 4-dr., $950* | "50 2-dr., $595; club coupe, $495°*. 
(88) 2-dr., $900. 


"49| $1,105, $1,060*, $1,045"; (6) station 


2-dr., $200. ‘Continued on Page 36. Col. 1) 
coupe, $585. "49 NY 4-dr., $140. 


Coronet Diplomat, $760. °46 2-dr., $215. 


160. "52 Custom (8) 2-dr., $1,175*. ‘51 
Custom (6) 2-dr., $645, $585; Deluxe (8) ee 
2-dr., $480. "50 Custom (8) 2-dr., $545; 
%-ton pickup, $450. °47 2-dr., $205. 
KAISER—'51 Deluxe 4-dr., $600, $565. Sea Biscuit — War 
MERCURY — ’53 Monterey 4-dr., $1,360; ll-time choice be v9ea famous 
Hard Top coupe, $1,840*, $1,250; Cus- Would your a — or some other ta 
tom 4-dr., $1,680", $1.650*. "51 | 4-dr.. | — Native Dancer but among 
$650. "49 coupe, $39v. Admira ick among horses, 
NASH—’51 Statesman 4-dr., $575. '49 (600) racer? It's hard to P name away 


-dr., $305. for autos, there's one 


cement tops 

$2,035* (ps); (98) Hoiiday coupe, §$2,- repla ain 

150* (ps). ’52 (88) club coupe, $1,100. out in front 
‘50 (98) 4-dr., $675*; club coupe, $450; 
(88) 4-dr., $670, $655. °49 (98) 4-dr., 
$250*. ‘48 (76) 4-dr., $320*. ‘47 club 
coupe, $140. 

PACKARD — ‘51 2-dr., 2 at $760". ‘50 

4-dr., $410. 

PLYMOUTH—'54 Savoy 4-dr., $1,395. '53 
Cambridge 4-dr., $885; Cranbrook 4-dr., 
$1,015; club coupe, $1,030. '51 Cranbrook 
Belvedere, $760, $750. '49 Special Deluxe 
4-dr., $375. 

PONTIAC—’52 Chieftain (8) Catalina, $1,- 
350*; club coupe, $985*; 4-dr., $1,150*. 
‘51 Chieftain (8) 2-dr., $885*; club 
coupe, $800*, $780*. ‘50 Chieftain (8) 2- 
dr., $725*. '49 (8) club coupe, $590; 4- 
dr., $475*, $440*, $340*; 2-dr., $460*; 
(6) 2-dr., $610. '48 (6) club coupe, $450. | 











(Flint Auto Auction, Inc. Sale Seal 
Wednesday. Prices are for sale of May 12.) | ° 
(Market strong on sharp, clean cars, point the way to 
off on fair to rough units. Sold 83 cars 
out of 133 offerings.) j * ° 
BUICK—'54 Super Riviera 4-dr., $2,700°. | higher profits 
‘53 Super Riviera 2-dr., $1,900; 4-dr., 
$1,640*; RM 4-dr., $1,785; Special 4-dr., 
$1,350*. '52 Super Riviera 4-dr., $1,355*, 
$1,290*; 2-dr., $1,350*; RM 4-dr., $1,- 
085*; Special 2-dr., $990. ‘51 Super . 
conv., $1,060*; Riviera 2-dr., $1,000*; ’, ; ; . 
4-dr.. $945; Special 2-dr., $830. "50 RM There's a big and growing consumer demand for ARO replace 
Riviera 2-dr., $750; Special 2-dr., $505, 
$630; 4-dr., $600; Super 4-dr., $505. ‘48 
Super 2-dr., $315; 4-dr., $280. '47 Special | _ o 2 2 
2-dr., $170. model from 1928 right up to this minute. All you need are exclusive 
| CHEVROLET — '53 (210) 2-dr., $1,400*, distributors to the 


$1,175*; 4-dr., $1,150*; (150) club coupe, ‘ 
Automotive Trade of 





ment convertible tops. ARO has an accurate pattern for every 


$1060. "62 SL Deluxe 2dr. $810; acdc. samples. Our stocks are available for prompt delivery. ARO 


$800. ‘51 SL Deluxe Bel Air, $760; 2- 
dr., $740; 4-dr., $635; club coupe, $725; 
%-ton pickup, $485. '50 SL Deluxe Bel 
Air, $655; 4-dr., $605, $575; SL Special 
club coupe, $480. ‘49 FL Deluxe 4-dr., 
$320; SL Deluxe 2-dr., $200. '47 FM 4- 
dr., $160, $155. '30 2-dr., $155. b w ‘ 
CHRYSLER—’50 (6) club coupe, $800. NOTE: ALL ARO TOPS ARE MADE BY THE ORLD'S OLDEST AND 
DeSOTO—'49 4-dr., $345. °47 4-dr., $250. LARGEST MANUFACTURER OF REPLACEMENT CONVERTIBLE TOPS, USING 
DODGE — '53 Coronet (8) 4-dr., $1,130*. ZIPPERS and 


*52 Coronet (6) 4-dr., $780. '50 Coronet | 
(6) 4-dr., $610. aes | HAA Rk tA Ay Y REPAIR KITS 
hg Ne noe, eed TZ FABRIC EXCALUS/VEL 
(8) 2-dr., $900. ‘51 goon (8) 2- ea.) 
$508, "6D (8) conv, 9460. 47 (6) andr. | PHONE, WRITE OR WIRE FOR MONEY MAKING DEAL 
$105. | 


LINCOLN—’51 Cosmopolitan 4-dr., $950. | 
MERCURY—’'53 Custom 2-dr., $1,550*. °49 
ee : ARO TOP SALES CO. 
NASH—’50 Statesman 4-dr.. $225; ara 
OLDSMOBILE—'s2. (85) club coupe, $1.-| 1089 COMMONWEALTH. AVE. BOSTON 15, MASS. 


545*; Holiday club coupe, es "51 | ‘4 
(88) 4-dr., $1,060*; 2-dr., 5; conv., | . . 

$885°. "50 (88) Holiday, §700; 4cdr__| Telephone: Algonquin 4-5250 

$580 


TOPS are easy to install, insuring valuable time-saving and 


lower production costs on every job. 
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Educators Point Up Problems. . . 


Challenge to Auto Industry 


(Continued from Page 1) 


intense concern on the part of edu- 
cators over the production, dis- 
tribution and sale of automobiles— 
a concern that indicated a reflec- 
tion of widespread interest on the 
part of their students. 
* . * 
ESE thousands of students, of 
course, represent tomorrow’s 
ear buyers. More importantly, they 
represent a group whose attitude 
toward the industry could well 
shape its success or setbacks. 

The teachers’ understanding of 
the industry apparently was not 
matched by the auto men’s under- 
standing of the educational prob- 
lems and interests. 

The conference indicated the 
need for an improved industry 
program in educational relations, 
@ program which would extend 
beyond the presently recognized 


limits of well-organized “public” 
relations programs. 

Educators performed a valuable 
service for auto makers at the con- 
ference by showing that the indus- 
try perhaps is seeking too much 
within itself. The auto makers 
might well discover in classrooms 
across the country a fertile field for 
planting seeds of confidence and 
understanding. 

Much of the discussion at the 
various panel sessions centered 
around the possibility of monopoly 
and the status of competition with- 
in the industry. Key questions at 
several panels on this topic were: 

* * * 
1 ALTHOUGH Department of 

* Justice investigators are look- 
ing for collusion in the industry, 
it may not be there. In the absence 
of collusion, what does it mean to 
have growing concentration? What 
is the fundamental problem of an 


SOMETHING MATCHLESS IN RICH, TANGY FLAVOR 







Sizes vary from 15 to 18 


COOPER’S 


TENNESSEE 





Prepared in the genuine 
“GREAT SMOKY” tradition 
@ HAND RUBBED with 
salt and spices 
@® AGED FOR ONE YEAR 


@ KEEPS INDEFINITELY without refrigeration 
TENDER—JUICY—DELICIOUS! 


$1.40 Per POUND 
(Postage Paid in U.S.) 


pounds—kindly specify approximate 
size desired. Complete cooking instructions with every ham. 


COOPER’S TENNESSEE COUNTRY HAM 
KNOXVILLE, TENNESSEE R.F.D. 16.“‘at the gateway to the Smokies” 


industry which may become monop- 
olistic in spite of itself? 

2. What is the minimum number 
of automobile manufacturers the 
industry must have to maintain 
competition ? 

The panelists pretty well agreed 
that growing concentration doesn’t 
mean the end of smaller firms. 


“We aren’t afraid of GM,” said 
Arthur J. Chanter, Boston re- 

gional manager of Studebaker, 

He was echoed by James W. Lee 
II, public relations counsel to 
Chrysler Corp., who said: “Chrysler 
is not scared at all because it is not 
doing as well as it has been. When 
we come out with the proper ve- 
hicle, we’re going to be challenging 
again. All you need to do to sell is 
to offer more value.” 

“There are no cry babies in the 
industry,” Vollmer W. Fries, vice- 
president of White, said. “The in- 
dependents feel they have a definite 
niche and are willing to fight for 
ag 

W. B. McLaren, vice-president of 
Kaiser-Willys, added: “The inde- 
pendents have a role, with new 
tooling processes such as plastics 
allowing lower-cost tooling for low- 
volume runs. We also can produce 
the low-volume special vehicles 
which are needed but not in the 
volume to interest the large com- 
panies. 

“If a monopoly develops in this 
industry, it will be because you 
people buy more Big Three cars 
than those of independents. We 
realize we cannot change com- 
petition.” 

» ? * 
ANELISTS were unanimous in 
deploring the possibility of any 
Government regulation. 

Government intervention in the 
industry, Chrysler’s Lee said, would 
“do nothing but harm, result in 
nothing but airing dirty linen.” 

The question on the minimum 
number of manufacturers neces- 


alae Ae aia 


FOR EVERY CAR 


IN EVERY STATE 


LICENSE PLATE 
FRAMES 


in ming chrome or goldray finish. Fea- 
= crystal-clear 


Ravaatz Lens 


. that keeps plate clean, is non-breakable 
and rubber cushioned! Rayline plate frames 
add a distinctive note of smartness to any car. 
CUSTOM aareD FOR ALL STATES 


AND ALL SIZES 
Retail Prices — $5.50 ea. 


$7.50 ea. 


Chrome 
Goldray 


GUIDE POSTS 


Glamorous accessory that makes 
driving easier and safer! 


fender scrapes by being able 

to see the front and side of your car with 

—— ng chrome Guide Posts. Will not mar 
—: . rattle or vibrate. Optional safet 
prevents breakage. Attach easily wi 

solid bracket. Give your car that long, 


low “continental look”’. 
Per pair, retail — $6.50 without spring 


$7.50 with spring 


@ FAST TURNOVER @ EXCELLENT PROFIT 
@ DEALER’S INQUIRIES SOLICITED 


INTERNATIONAL MANUFACTURING CO. 


**Manufacturers of fine aulo accessories since 1921” 


ROXBURY 19, MASS. 








Safety Committee Meets with President— 


As an outgrowth of the White House Conference on Highway Safety, a national 
committee to combat traffic accidents has been organized under the chairmanship of 
Harlow H. Curtice, General Motors president. Members are (from left), Donald lL. 
Oakley, alternate for Raymond F. Leheney, secretary-treasurer of the AFL's union label 
and service trades department; Robert R. Snodgrass, Atlanta, president of Atlas Auto 
Finance Co.; Charles B. Shuman, Chicago, president of the Illinois Agricultural Assn.; 


President Eisenhower; Curtice; Charles F. McCahill, 


Cleveland, general manager of 


the Cleveland News, and Mrs. Raymond Sayre, Ackworth, la., past president of the 
Associated Countrywomen of the World. Also a member of the group is Gov. Dan 


Thornton of Colorado. 





sary to maintain competition was 
ducked neatly by the panelists. 

The answer, said Roger E. Bre- 
mer, assistant to the president of 
Packard, would have to be left to 
Attorney General Herbert J. 
Brownell, 

“You cannot legislate the pub- 
lic’s buying habits,” said Charles 
A. Chayne, engineering vice-pres- 
ident of General Motors. 

Perhaps the best explanation of 
why no firm in the industry fears 
competition was given by William 
C. Flaherty, chief statistician of 
Chrysler Corp., who said: “There is 
no single company in this industry 
that is not sure it will get a greater 
percentage of the market in the 
future. 

“History shows many cases of 
companies losing position and then 
regaining it. New features and new 
styling can change the picture over 
night . . . There is no indication 
that in the next five to 10 years the 
picture will change much as to the 
companies now in business drop- 
‘ping out,” Flaherty declared. 

* . * 

7—= status of one independent 

was graphically outlined by J. 
A. Kiggen jr., regional manager for 
the national accounts division of 
White, who said: “Two major truck 
makers build and sell as many 
trucks in one day as White does in 
a year. Yet, I'd like to point with 
pride to our most recent financial 
statement.” 

On the subject of production, one 
questioner asked whether breathing 
periods, such as world wars and de- 
pressions, were necessary for the 
industry to survive. 

Breathers are not only unneces- 
sary but unhealthy, Lee replied. 

In exploring the possibilities 
for markets in the future, Court- 
ney Johnson, general manager of 
the commercial vehicle division 
of Studebaker, referred to the po- 
tential of foreign markets. 

In Brazil, he noted, there are 
only 600,000 vehicles for 55 million 
people. However, he said, U.S. 
makers face stiff competition from 
the Germans and Italians in Latin 
America. 

In regard to charges of overpro- 
duction, Lee said, any forcing of 
cars on the market would boom- 
erang on the manufacturer. The 
market takes care of itself in that 
respect, he said. 

The panels were evasive in an- 
swering questions regarding price 
cutting, particularly when one edu- 
cator said it was his opinion that 
nearly all dealers were cutting 
prices while none of the makers 
were. 

* x m 
N ECONOMIST then asked: 
“Could independents take the 
risk of price cutting? With the Big 
Two dominating the market, can 
the rest of the industry wage war 
against 79 percent?” 

“The war is going on, and we're 
not afraid of it,” Lee replied. 

The questioner persisted: “That 
doesn’t answer my question. My 
question is this: If Chrysler could 
sell for $500 less per unit, Mr. Lee, 
could you risk inviting a war with 
GM in which they could kill you?” 
While Lee was marshaling his 





answer, Ralph C. Mark, GM comp- 
troller, said: “The price war has 
been going on 40 years and has 
never quit.” 

The panel moderator quickly 
moved to another discussion point. 

The question of the industry’s 
responsibility then was raiséd: 


“How about spending for really 
improved cars? Roads, safety and 
parking? Isn’t the industry allo- 
cating too much money to fashion 
and promotion. Isn’t the industry 
playing up to public gullibility?” 

The panel denied that the indus- 
try “manipulated taste” of the buy- 
ing public and pointed to major re- 
search programs on engines, trans- 
missions, brakes and other safety 
developments. 

“You can safely conclude that 
everything is being done that you 
would like to have done,” W. D. 
Reese, engineering manager of In- 
ternational Harvester, said. 


+ * a 
HE car “craze” then came in for 
examination. “Can we, as a 


people, afford to spend 30 percent 
of our national income on the 
auto?” one teacher asked. 


“If we do have competition, it is 
no longer among cars, but between 
cars and other goods, too often 
against such goods as food and 
shelter. Can we actually afford 
cars?” 

Johnson, as moderator, rephrased 
the question for his panel thus: 
“Should the individual have self- 
determination in spending money?” 

“You can dictate buying habits,” 
Lee said. “If we shouldn’t spend 
this much, but the people want to, 
you can keep them from it only by 
dictator methods. That’s un-Amer- 
ican, and we don’t want it.” 

Dr. Alexander J. Stoddard, 
superintendent of schools of Los 
Angeles and a panel member, 
suggested: “Let’s leave it to edu- 
cation. Let’s teach our kids how 
to judge values, so they’ll know 
what to spend their money for.” 

On the topic of increased horse- 
power, and in answer to a question 
as to its value and need, John F. 
Gordon, GM vice-president in 
charge of body and assembly 
plants, said: “We do not recognize 
any horsepower race. Nor do we 
concede that power as now used is 
not of value to the customer. 

“We can prove improvement in 
safety and operation at average 
driving speed. It cannot be proved 
that there is any relation between 
speed and the fatality rate. In the 
past 20 years, we have cut the rate 
in half, yet vehicles have increased 
100 percent.” 

At another panel, however, Stude- 
baker’s Chanter snorted: “Two- 
hundred horsepower is nonsense.” 

* x > 


ORDON, at his panel, was 

asked: “Does the industry have 
a responsibility to recognize that 
there are drunks, fools and teen- 
agers, and not to put these danger- 
ous weapons in their hands?” 

“The industry cannot control the 
people who drive its cars,” Gordon 
replied. 

“Advancement in design should 
not be curtailed because of driver 
failures,” Chrysler’s Flaherty added. 

On the question of taxes, the vari- 
ous panels agreed that the auto in- 
dustry was willing to pay its share, 
(Continued on Page 31, Col. 1) 
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Educators Point Up Problems .. . 


Challenge of Times 
Put to Auto Makers 


(Continued from Page 30) 


but sometimes felt it was paying 
more than its share. 

Other topics discussed by the 
panelists included small cars, 
plant dispersion, sports cars, de- 
fense work, management com- 
munications, mergers, highways, 
tariffs, exhaust 
labor, piggybacking, 
truck size-weight regulations, and 
public relations. 

On the labor question, educators 
at one panel session seemed con- 
cerned by a possibility that labor 
' and management might gang up 
on the customer. 

' GM’s Cronin said: “I doubt re- 

lations between management and 
labor will ever be too cordial. Our 
workers also are our customers and 


Educator Walks 
Into Fast One 
At Rensselaer 


TROY, N. Y.— Rensselaer Poly- 
technic Institute’s Industrial 
Council on *he auto industry was 
not without its lighter moments. 

An educator from Los Angeles, 
suggesting that congestion in urban 
areas is limiting auto sales, said 
that a person frequently can get 
from Point A to Point B in Los 
Angeles as rapidly by walking as 
he can by driving. 

Arthur J. Chanter of Studebaker 
asked, “How do you go?” 

Said the teacher sheepishly, “I 
drive.” 

“There’s your answer,” 
Chanter. 









beamed 


The council used special buses to 
transport guests from their hotels 
to the RPI Fieldhouse, where 
luncheon sessions were held. Asked 
one guest at a panel session: 

“What have bus people done 
for the comfort of passengers? 
It seems the buses that brought 
us up here had hot seats.” 

* = * 


Geography of the RPI campus 
did much to increase appreciation 
of the auto. Nearly everybody taxied 
from downtown Troy to the cam- 
pus, rather than negotiate the 82- 
step stairway that rises from the 
business-district level to the campus 
plateau. 

* OK * 

One of the panel speakers 
maintained the average buyer is 
not price conscious. To support 
his viewpoint, he told of the 
woman who bought a new car, 
and when asked how much it 
cost, replies: 

“Only $75 a month.” 

- * * 


Best story-teller at the conference 
was Paul Tobin, New York regional 
manager for White, who convulsed 
the teachers with his yarns during 
the brief recesses when tape was 


replaced on the recording machines. 





would not likely work against their 
own best interest.” 


“It appears,” said an educator, 
“that the improvement factor has 
been spread between labor and 
management. How about giving 
some of it to the public through 
lower prices?” 


Cronin maintained the public was 
getting its share in the form of an 
improved product at no increase in 
price. 

* * * 

N HIS address, Hufstader traced 

the history of the motor car. In 
all human history, he said, no other 
single invention, in so short a time, 
had revolutionized ways of living 
more than has the auto in the last 
50 years. 

Jarchow described how trucks 
have enabled cities to spread out, 
permitting millions more to enjoy 
suburban living. He pointed out 
that 77 percent of all tons of cargo 
shipped in the U.S. are carried by 
trucks. 


Social and economic conse- 
quences of the auto age were dis- 
cussed by Powers. He described 
how nearly every phase of life for 
nearly every person in the U.S. 
has been changed through use of 
motor vehicles. The only big 
handicap, he said, is in “harden- 
ing of the traffic arteries.” 

Cope, in the conference’s closing 
address, spoke on the industry’s 
“unfinished business.” Despite the 
growing wonders of electronics and 
atomic energy, he said, the auto re- 
mains the most dynamic and 
dominant tool with which mankind 
is equipped. 

“Tt will long remain of first im- 
portance,” he said. 

Serving as luncheon and dinner 
chairmen for the council were 
George W. Mason, AMA president 
and chairman of American Motors 
Corp.; Clay P. Bedford, vice-pres- 
ident of Kaiser-Willys; Fries and 
Johnson. 

Dr. Livingston W. Houston, pres- 
ident of Rensselaer, and Dr. Ray 
Palmer Baker, director of the 
Council, estimated the two-day au- 
tomotive session cost its sponsor 
more than $100,000. 

Dr. Houston termed the auto con- 
ference biggest and most successful 
of the four councils held so far. The 
three previous sessions involved the 
petroleum, chemical and electrical 
manufacturing industries. 


Jobber-Maker Convention 


Set for March in Canada 


OTTAWA.—The Canadian Auto- 
motive Wholesalers & Manufac- 
turers Assn. will hold its annual 
meeting March 14-15 in Toronto, 
according to T. H. Whellams, ex- 
ecutive vice-president. 

John A. Hines is chairman of the 
convention committee. Charles Car- 
ter and F. J. Mitchell has been ap- 
pointed representatives of the group 
to the Canadian Automotive Serv- 
ice Show in Toronto March 16-18. 


Auto-Lite Charity Drawing for Michigan— 


The names of 50 Michigan residents were selected at a drawing held at Auto 
Electric & Service Corp., Detroit, in the $100,000 Auto-Lite Family charity campaign. 
These and the names of residents from other states will be sent to New York to 
determine the 25 final winners whose favorite charities will benefit. Spinning the 
wheel is E. A. Dunlap, president of Auto Electric & Service. Other members of the 
regional drawing committee are (from left), George N. Tobias, president of Radio 


Distributing Co.; Herman A. Loeffler, Detroit Bank; Jack Weed, 


service and truck 


editor of Automotive News; Jerry Fisher, Auto Club of Michigan, and J. M. Pickell, 
Publisher of the Michigan Manufacturer and Financial Record. 
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Lincoln-Mercury Dealer Council Holds Session in Detroift— 


Comprised of 15 members, the Lincoln-Mercury Dealer Council held its eighth annual spring meeting in Detroit with top 
executives of the division. Seated around the table are (from left), R. M. Pearson, Houston; A. C. Harris, Baton Rouge, La.; 
Lovis Lacey, Alice, Tex.; E. A. Riggs jr., Auburn, N. Y.; J. P. Coen, Bellevue, Pa.; L. E. Powers, Pittsburgh; John Brooks, Rich- 
mond, Calif.; R. E. Krafve, assistant general manager; J. E. Bayne, general sales manager; Ll. A. Byers, Berkeley, Calif.; Benson 
Ford, general manager; J. R. Beane, Camden, N. J.; J. W. Lipke, Mount Vernon, Wash.; H. L. Johnson, Pratt, Kans.; H. E. 
Wheeler, Pana, Ill.; H. W. Monsky, Omaha; M. M. Marston, Washington, and T. C. Rottet, Tamaqua, Pa. 


Five Struck Dealerships Keep Operating 


(Continued from Page 6) 
Benjamin F. Fairless making an 
unprecedented appearance. 

Both sides expressed a desire for 
a “speedy and equitable” settle- 
ment, indicating to many that the 


negotiators would concentrate on a! 


small wage increase and fringe 
benefits, leaving the GAW for an- 
other time. 

Talks at other “Big Steel” com- 
panies, employing 600,000 workers, 
are also getting under way. These 
employes average $2.27 an hour, 
according to the American Iron & 
Steel Institute. 

* e * 
i DETROIT, Frank Rising, gen- 
eral manager of the Automotive 


Miami’s Dealers 
Elect Fincher 


MIAMI, Fla.—Richard W. Finch- 
er, president and general manager 
of Fincher Motors, Inc., (Oldsmo- 
bile), has been 
elected president 
of the Miami Au- 
tomobile Dealers 
Assn., succeeding 
Robert J. McGa- 
hey. Jerome Hof- 
mayer of Ungar- 
Buick was named 
vice-president. 

Hal Ingman, 


(DeSoto - Ply m- 
outh); 
Laramore, Sam Murray, Ine. 
(Ford), and M. L. Greene, Don 
Allen Southland Chevrolet, were 
picked as directors. McGahey and 
Leo Adeeb (Chevrolet), treasurer, 
complete the board of directors. 

McGahey declared that through 
the efforts of the association boot- 
legging has come virtually to an 
end, with the exception of cars 
which may be shipped in from out- 
of-state concerns. 


R. W. Fincher 


Industrial 


(Continued from Page 6) 
percent of capacity, although there 
has usually been a seasonal taper- 
ing off in steel output after March. 

After allowing for seasonal in- 
fluences, automobile assemblies in 
April and the first half of May were 
moderately above first quarter 
rates, and television output rose 
considerably. 

There was some further decline, 
however, in output of various semi- 
finished metal products and of ord- 
nance. Output of most building ma- 
terials continued close to high year- 
ago levels in April, and activity in 
the furniture industry was main- 
tained at the earlier reduced rate. 

Activity in industries manufac- 
turing textile, rubber, and leather 
products apparently showed about 
the usual large seasonal declines in 
April, and output of paper, chemi- 
cals, and petroleum products was 
maintained at high levels. 

A slight decline in the seasonally 
adjusted index of minerals produc- 
tion in April reflected mainly the 
failure of iron mining to show the 
usual very large seasonal increase 
as demand from steel mills contin- 
ued at reduced levels. Output of 
crude petroleum advanced further 
in April but showed a decline in 
early May. Output of coal has con- 
tinued at unusually low levels. 


Ingman Motors) 
Walker | 








Parts Manufacturers Assn., rea- 
soned that since (1) it is generally 
agreed that the GAW will likely 
take the form of increased unem- 
ployment compensation and (2) 
since the GAW will be financed by 
money that would go for increased 
wages, why not have the workers 
turn this money over to the union 
in increased dues and have the un- 
ions administer the GAW? 

In a debate with Leonard Wood- 
cock, UAW official, Rising suggest- 
ed that the five-cent-an-hour im- 
provement factor raise which be- 
comes effective next week, be 
turned over to the unions for this 
purpose. 

This suggestion pointed up one 
problem which may become the 


| worst bottleneck in any GAW 
| Settlement, namely, “Whose re- 


sponsibility will the GAW fund 
be?” 

The matter of whether the 
union or management will be 
particularly important during pe- 
riods of mass layoffs when the 
fund approaches depletion. 
Rising also declared that the 
GAW, administered by manage- 
ment, would bar workers from re- 
ceiving unemployment compensa- 


tion because the GAW payments 
would be considered wages. 

Last week General Motors an- 
nounced that Dr. Nathan P. Fein- 
singer, a University of Wisconsin 
professor, would succeed Gabriel N. 
Alexander as the $30,000-a-year um- 
pire for GM and UAW disputes. 

Alexander, who handled 400 dis- 
putes between the company and 
the 200,000-member union in the 
last 5% years without a serious 
disagreement, said his policy was 
to “hew to the line and interpret 
and apply the contract with com- 
plete ignorance of the politics and 
pressures from both sides.” 





Pontiac Is Completing 
New Finish Building 
PONTIAC.—As part of an ex- 
tensive expansion of the division’s 
facilities, a new car-finish build- 
ing is nearing completion at the 
Pontiac plant here. It will be used 
for final inspection and testing 
of cars leaving the assembly line. 
The structure, which covers 


to R. M. Critchfield, Pontiac gen- 
eral manager, 





Obituaries 


S. Frank Baker, Headed 


Truck-Axle Concern 


BIRMINGHAM, Mich.—S. Frank 
Baker, 58, died May 17 after a 
short illness. He was president of 


Detroit Automo- 
tive Products 
Corp. 
In 1933 Mr. 
Baker formed 
Thornton Tandem 
Co., which later 
became Detroit 
Automotive Prod- 
ucts. He served 
in the air arm 
during World 
War I, and be- 

S. Frank Baker fore 
Thornton he was associated with a 
real estate firm in Detroit. 

Detroit Automotive Products 
manufactures rear ends, differen- 
tials and third axles for trucks. 

. . a” 





George Cooper Lees, 73; 


Founder of U. S. Axle Co. 


POTTSTOWN, Pa.— George 
Cooper Lees, 73, founder and presi- 
dent of U. S. Axle Co., Inc., and a 
pioneer in the automotive industry, 
died here Apr. 11. 

One of his contributions to auto- 
mobile progress was helping 
Charles E. Duryea form Direct 
Drive Motor Co., manufacturing 
Champion automobiles. In 1919, 
Lees founded U. S. Axle, in which 
he was active until his death. In 
1923, U. S. Axle developed an auto- 


matic drive. 

* * * 
xyeorge Halbwachs 
THOMPSONVILLE, Conn. —George 
Halbwachs, 52, former Nash dealer here, 
died at his Miami home May 14 

* * * 


Harry E. Groth 
BUSHTON, Kans.—Harry E. Groth, 69. 


forming} he 


Chevrolet dealer here, was fatally — 
May 14 when his car, driven 

tary, Faye Schmidt, 26, skidded in “ioe 
gravel and overturned. The crash occurred 
near Lyons, Kans. 

Miss Schmidt said she was driving Mr. 
Groth to Newton to catch a bus for Kansas 
City, where he was to pick up a new car. 

* ¢ ¢@ 
A. M. Chandler Jr. 

DECATUR, Ga.—A. M. ler jr., 


Chand 
59, auto dealer and civic leader, died May 
12 in an Atlanta hospital. 


Co. 
been an official of the Atlanta Automobile 
Dealers Assn. 


COVINGTON, Tenn.—Hays E. Owen sr., 
53, executive vice-president of Shelton Mo- 
tor Co. (Ford), died May 14 at his home 

re. 


Ralph W. Carroll 
ASE ANEA ee W. Carroll, parts de- 
partment supervisor for Chevrolet’s south- 
a sca. died May 6 after a three-day 
General Motors 


minute radio program, 
Ralph,”’ aired here for several years over 
Radio Station WBGE. 

* » s 


James J. Graviey 
PORTLAND, Ore. —James J. Graviey. 
65, founder and owner of Alemite Co. of 
Northwest, died in Tucson, Ariz. 
* * ®¢@ 


G. H. Greene 
ROCK HILL, 8. C.—Gilbert H. Greene, 
proprietor of Greene Motor Co. here, died 
in a local hospital May 7 after an iliness 
of several weeks. He was 86. 
- * 2 


Gaston Girard 
MONTREAL.—Gaston Girard, 59, pres- 
ident and general manager of Girard Auto- 
mobile, Ltd., died May 5 after a long fll- 
ness. He founded the dealership in 1926. 
* - 
Glenn Pendleton 


PONCA CITY, Okla. — Glenn Pendleton, 
partner in Fink-Pendleton Motors (Dodge- 
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Speltz-Paulk Opens 
A formal opening has been held | Broad St. Augusta, Ga. L. Kline 

for a new Hudson dealership, | Paulk is general manager, and J. 

Speltz-Paulk Motors, Inc., at 1251/| P. Speltz, sales manager. 








50% Trade Discount 


OUR NEW LOWER 
PRICING POLICY 


Just in time for Vacation 
Travell New Lower prices 
give you Extra Savings — 
Extra Profits! We want 1000 
more Dealers to get ac- 
quainted with CONTEMPO's 
superior quality Luggage 
and prompt service. 


NEW CATALOG! 


Send for De Luxe Catalog 
of Ladies’ and Men's Lug- 
gage—ideal Gifts for 
Father's Day, Graduations, 






ORDER TODAY! 
We Ship at Once! 


20” Club Bag with Shoe Pocket. This smooth 
TOP-GRAIN COWHIDE Travel Bag will appeal 


to motorists and sportsmen. Features outside 

eee pv et zipper pocket for shoes, keeping inside of 

50% Trade hacnent off bag soilproof. Fine Suede lined. Locks and 
List Prices keys. Colors: Suntan or Ginger. 

2 No. 1547 List $45.00 Less 50% Discount. 


CONTEMPO LUGGAGE CO. 170 Fifth Ave., New York 10, N. Y. 


nothing beats 


A SY 
mae 


white-wall tires 





ES . Os 
magic Scouring Pads 
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Research has shown, experience has proved that S.0.S. 
cleans scuff-marks, road dirt and grease off white-walls like 
magic. S.0.S. is harmless to rubber, and inexpensive. Sold 
at all grocery stores. Your customers will appreciate this tip! 








Ford to Increase 
Retirement Pay of 
Salaried Workers 


DEARBORN.—Salaried employes 
participating in Ford Motor Co.’s 
contributory retirement program 
will receive increased benefits at no 
additional cost to themselves under 
amendments announced last week 
by Henry Ford II, president. 

Ford said company directors 
have approved revisions which in- 
crease benefits by about one-third, 
retroactive to Jan. 1, 1954, Present 
retirees also will receive the im- 
proved benefits as of that date. 

The contributory program is part 
of a two-fold retirement plan which 
also provides non-contributory 
benefits — financed entirely by the 
company and social security—to a 
maximum of $137.50 per month. 

Under the contributory portion 
of the program, eligible salaried 
employes may put 5 percent of all 
monthly base salary in excess of 
$300 into the retirement fund, to 
which the company also con- 
tributes. 
| The newly-approved revisions 
raise contributory benefits by about 
one-third. For example, a salaried 


; | employe who contributes to the pro- 


gram for 30 years after Jan. 1, 1954, 
and who on retirement at age 65 
has earned an average base salary 
of $600 a month during his Ford 
service, receives contributory re- 
tirement benefits of $180 per month, 
based on this service, instead of the 
$135 he would have received under | 
the old schedule. 

Addition of maximum non-con- | 
| tributory benefits of $137.50, includ- | 
ing social security, would raise the | 
employe’s combined retirement | 
benefits to $317.50 per month. 


Chevrolet Names 
Averill Fleet Head | 


DETROIT. — Appointment of L. 
H. Averill as manager of the na- 
tional fleet department for Chevro- 











F. E. Byers L. H. Averill 


| let has been announced by W. E.| 
| Fish, general sales manager. | 

Averill will be succeeded in his 
| former post as head of the metro- 
politan city department by F. E.| 
Byers, assistant regional manager 
of the southeast region. 

A 25-year veteran with Chevrolet, 
Averill started in the wholesale 
|} auto business in 1929 as a sales 
| representative. He served as zone 
manager in Columbia, S.C., Jack- 
sonville, Fla., Syracuse, N. Y., and 
Pittsburgh. He was also assistant 
regional manager in Atlanta and 
Washington. 

Byers is in his 21st year with| 
Chevrolet. He began as a district 
manager in Pittsburgh, where he 
later served as city and zone man- 
ager. He was promoted to assistant | 
regional manager in Washington, 
in 1950, and a year later succeeded 
to the southeast region position in | 
Atlanta. 


AMA Patent Librarian 
| Retires After 38 Years 


DETROIT. — The retirement of 
William L. Powlison, patent librar- 
ian of the Automobile Manufac- | 
turers Assn., was 
announced last 
week by William 
J. Cronin, AMA 
managing direc- 
tor. : 

Powlison joined 
AMA in New 
York on June 23, 

| 1916, to work in 


| the association’s 








newly formed pat- 
ent library. Two 
years later, he be- W. L. Powlison 
|came head librarian of the patent 
| department. 

| In 194Q, he moved to Detroit 
| when the AMA transferred its 





headquarters here. 








Announcing Six New Manuals Featuring 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASOH 
Dean of Automotive Sales Trainers 
A LIFETIME OF EXPERIENCE 
: j AT A FRACTION OF ITS REAL VALUE. 
W. K. BRAASCH aetadantaine 
FOR THE FIRST TIME, WE ARE OFFERING A COMPLETE AND DETAILED COURSE 
IN AUTOMOTIVE SALES TRAINING. OUR SIX NEW MANUALS CONTAIN ALL 
OF THE FIELD-TESTED SALES PRINCIPLES WHICH WE HAVE USED SUCCESS- 
FULLY IN TRAINING OVER 50,000 AUTOMOBILE SALESMEN. 


TRY AT OUR RISK 
Money back if not completely satisfied 
ORDER THESE SPECIALIZED MANUALS TODAY! 

























Are there DIFFERENCES 
in Used Car Guides? - 


Yes, there are decided differences in used 
car guides — in their methods of reporting the en 
market to their subscribers, in frequency of $: 
publication, in comprehensiveness of their con- 
tents. Just as in other businesses, one stands 
out: the NADA Official Used Car Guide, “recog- 
nized authority in the field.” 

Why do the experts in the automotive trade 
place more confidence in the NADA Official 
Used Car Guide than in any other publication 
of its kind? The basic reason is that they can 
depend on it, because: 

It is factual, based upon actual sales reports 

from dealers 

It is current, published every 30 days 

It is localized, with separate editions for each 

of six regions 

It is complete, an encyclopedia of used car 

information 

It is accurate, founded upon fact and com- 

piled by experts 


ny 6} 


col 


These big differences are what make the 
National Automobile Dealers Used Car Guide 
Company the largest and most successful pub- 
lishers of used car guides today — serving you 
dependably, intelligently and at reasonable cost. 


only $7 per year 


(quantity prices on request) 


——-—-— Published by ——— —— — — — — — —-—— — — —- 


Nationat Auromosite DEAters 
Useo Car Guive Co. 


1026 17th STREET, N.W. © WASHINGTON 6, D.C. 











Cadillac Builds— 


The Cadillac San Francisco branch has 
started construction on an addition to its 
present facilities, which will provide 20,- 
880 square feet of parking area and triple 
its used-car sales capacity. Discussing the 
expansion program are (from left), Curtis 
E. Smith, president of Dinwiddie Construc- 
tion Co.; M. S. Lester, general manager of 
the branch, and W. P. Day, architect. 


Fisher Expects 
Record Entries 
In Model Contest 


DETROIT. — Detroit, the birth- 
place of the classy chassis and 
pampered pet of the auto show- 
rooms, will soon be taking a look 
at what America’s teenagers con- 
ceive to be the ideal dream car. 


All .entries in the 24-year-old 
Fisher Body Craftmen’s Guild must 
be in the hands of Railway Express 
or delivered to the judging center 
in Detroit by midnight June 1. 


The 1954 competition, for the first 
time, offers the young designers the 
opportunity to build sports cars, 
hardtops, convertibles or station 
wagons as well as two or four-door 
sedans. 

“With this wide latitude in de- 
sign, the Guild is expecting a rec- 
ord number of entries,” said James 
P. Wines, secretary of the program. 

Judging will begin on June 14 in 
the General Motors Bldg., where 
the models will be on public dis- 
play. 

A panel of experts will judge the 
winning models on the basis of de- 





sign, workmanship, originality and | 


practicality. Among those serving 
as judges will be industrial arts in- 
structors from Detroit public 
schools, members of GM’s styling 
section and members of the Guild’s 
technical department. 

State awards are, in the two age 
divisions, $150 for first; $100 for 
second; $50 for third, and four hon- 
orable mentions of $25 U.S. Savings 


Bonds. At the national convention | 


eight winners will be selected to) 
receive university scholarships, two 








$2,520.17; Riviera, $2,- 
$2,963; stat. wag., $3,470. 
Super—4-dr., sed., $2,711.17; Riviera, $2,- 
625.56; conv., $2,963.59. Roadmaster—4-dr. 
sed., $3,269.36; Riviera, $3,373.05; conv., 
$3,520.56; Skylark conv., $4,483. (Dyna- 
flow standard on Roadmaster, optional at 
$192.50 on all other models.) 


CADILLAC—Series 62—4-dr. sed., $3,- 
93.70; cl. cpe., $3,837.77; Coupe deVille, 
$4,261.01; conv., $4,404.31. Series 60 Spe- 
cial—4-dr. sed., $4,683.32. Series 75—8- 
pass. sed., $5,874.78; lim., $6,090.17. El- 
dorade—conv., $5,738. (Hydra-Matic stand- 
ard on all models. ) 


CHEVROLET — One-Fifty — 4-dr. sed., 
$1,680; 2-dr. sed., $1,623; utility sed., $1,- 
539; 6- -pass. stat. wag., $2,020. Two-Ten 
—4-ar. sed., $1,771; 2-ar. sed., $1,717; 
cl. cpe., $1,782; 6-pass. stat. wag., $2,133. 
Bel Air—4-dr. sed., $1,884; 2-dr. sed., $1,- 
830; hardtop, $2,061; conv., $2,185; 8-pass. 
stat. wag., $2,283. Corvette—conv., $3,523. 
(Powerglide standard on Corvette, optional 
at $178.35 on all other models.) 


CHRYSLER—Windsor Deluxe—4-dr. sed., 


$2,562 (8-pass., $3,492.25); cl. cpe., $2,- 
540.50; Newport, $2,830.75; conv., $3,- 
045.75 stat. wag., $3,321. New Yorker— 


4-dr. sed., $3,228.75 (8-pass., $4,368); cl. 
cpe., $3,202; Newport, $3,503; stat. wag., 
$4,024.25. New Yorker Deluxe—4-dr. sed., 
$3,433; cl. cpe., $3,406.25; Newport, $3,- 
707.25; conv., $3,938.25. Custom Imperial— 
4-dr. sed., $4,259.50; lim., $4,797; New- 
port, $4,560.25. Crown Imperial — 8-pass 
sed., $6,921.50; lim., $7,043.75 (PowerFlite 
standard on all eight-cylinder models, op- 
tional at $189 on Windsor Deluxe.) 


DeSOT 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,- 
364; stat. wag., $3,107.75; Fire Dome V-8 
—4-dr. sed, $2,673 (8-pass., $3,558.75); 
cl. cpe., $2,651.50; Sportsman, $2,922.50; 
conv., $3,144.25; stat. wag., $3,381. (Pow- 
erFlite optional at $189 on all models.) 

DODGE—Meadowbrook Six—4-dr. sed., 
$2,024.75; cl. cpe., $1,983. Meadowbrook 
V-8 — 4-dr. sed., $2,175.75; cl. cpe., $2,- 
154.25. Coronet Six—4-dr. sed., $2,136; cl. 
epe., $2,109; 2-dr. stat. wag., $2,228.50; 
4-dr. 2-seat stat. wag., $2,719.25; 4-dr. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr. sed., $2,244.50; cl. cpe., $2,223; spt. 
cpe., $2,380.25; conv., $2,513.75; 2-dr. stat. 
wag., $2,517; 4-dr. 2-seat stat. wag., $2,- 
960.25; 4-dr. 3-seat stat. wag., $3,031.25. 
Royal V-8—4-dr. sed., $2,372.75; cl. cpe., 
$2,349; spt. cpe., $2,503; conv., $2,632. 


04 Double Eagle 
Makes Its Bow 


AKRON. — The 1954 version of 
Goodyear’s all-nylon Double Eagle 
tire, announced last week, takes 
advantage of a revolutionary de- 





| velopment in tire-cord research, the | 


company said. 


Goodyear announced that it is. 


using an exclusive process, de- 
veloped in its textile laboratories, 
to pre-stretch the nylon cord un- 
der carefully controlled conditions 
to give a maximum of resiliency 
and strength. 


In addition, Goodyear said, the 


each in the amounts of $4,000,|tire has a quieter, longer-wearing 


$3,000, $2,000 and $1,000. 


and _smoother-riding tread. 











O — Powermaster Six—4-dr. sed., | 





Current Prices on New Cars 


(Fluid Drive optional at $20.40 on Mead- 
owbrook Six and Coronet Six sedans and 
club coupes. PowerFlite optional at $189 
on all models. ) 

FORD — Mainline Six — 4-dr. sed., $1,- 
700.50; 2-dr. sed., $1,651; bus. cpe., $i, 548; 
2-dr. stat. wag., $2,029; Customline Six— 
4-dr. sed., $1, 793; 2-dr. sed., $1,743.50; 
cl. cpe., $i, 753; 2-dr. stat. wag., $2,121.50: 
4-dr. stat. wag., $2,202. Crestline Six— 
4-dr. sed., $1,898; hardtop, $2,054.50; Sky- 
liner, $2,164; conv., $2,164; 4-dr. stat. 
wag., $2,338.50. (For V-8 models, add 
$76.50. Fordomatic optional on all models 
at $184.) 

HENRY J— Corsair Four — 2-dr. sed., 
$1,404. Corsair Deluxe Six—2-dr. sed., 
$1,566.18. 

HUDSON—Jet—4-dr. sed., $1,858; 2-dr. 
sed., $1,621; 2-dr. utility, $1,836.75. Super 
Jet — 4-dr. sed., $1,954; 2-dr. sed., $1,- 
932.75. Jet-Liner — 4-dr. sed., $2,056.60; 
2-dr. sed., $2,045.85. Wasp — 4-dr. sed., 
$2,256.11; 2-dr. sed., $2,209.43; cl. cpe., 
$2,256.11. Super Wasp — 4-dr. sed., $2,- 
465.84; 2-dr. sed., $2,413.28; cl. cpe., $2,- 
465.84; Hollywood, $2,704; conv., $3,004.20 
Hornet Special — 4-dr. sed., $2,619; 2-dr 


sed., $2,570.60; cl. cpe., $2,619. Hornet— 
4-dr. sed., $2,768.86; cl. cpe., $2,741.99; 
Hollywood, $2,987.75; conv., $3,287.70. 


(Hydra-Matic optional at 
modeis in Jet catagory. Borg-Warner auto- 
matic transmission optional at $178.03 on 
all other models.) 


KAISER — Special—4-dr. sed., $2,389; 
2-dr. sed., $2,334. Manhattan—4-dr. sed., 
$2,670; 2-dr. sed., $2,617. Darrin 161— 
conv., $3,668. (Hydra-Matic optional at 
$178.20 on all models except Darrin, which 
carries overdrive as standard equipment.) 

LINCOLN—Lincoin — 4-dr. sed., $3,537; 
hardtop, $3,640. Lincoln Capri—4- ~dr. sed., 
$3,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matic standard on all models. ) 


$178.03 on all | 
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MERCURY — Custom — 4-dr. sed., $2,- 
265.50; 2-dr. sed., $2,208.50; sport cpe., 
$2,330. Monterey — 4-dr. sedan., $2,347.50; 
hardtop, $2,466.50; Sun Valley, $2,596.50; 
conv., $2,624.50; stat. wag., $2,791. 
(Mere-0-Matic optional at $189.77 on all 
models. ) 

NASH—Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). 
550. Rambler Super—4-dr. sed., $1,795; 2- 
dr. sed., $1,700; hardtop, $1,800; Suburban, 
$1,800. Rambler Custom—4-dr. sed., $1,965; 
hardtop, $1,950; conv., $1,980; 2-dr. stat. 
wag., $1,950; 4-dr. stat. wag., $2,050 
Statesman Super—4- -dr. sed., $2,158; 2-dr. 
sed., $2,110. Statesman Custom —'4 - dr. 
sed., $2,332; hardtop, $2,423. Ambassador 
Super—4-dr. sed., $2,417; 2-dr. sed., $2,- 
365. Ambassador Custom—4-dr. sed., $2,- 
600; hardtop, $2,735. (Hydra-Matic optional 
at $178.85 on all models except Metro- 
politans. ) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,337.09; 2-dr. sed., $2,271.62; Holiday, 
$2,449. Super 88—4-dr. sed., $2,476.71; 2- 
|}dr. sed., $2,410.25; Holiday, $2,688.39; 
| conv., $2,867.59. Series 98—4-dr. sed., $2,- 
| 805.82; Holiday, $2,826; Deluxe Holiday, 
$3,041.75; Starfire conv., $3,248.84. (Hydra- 


| Matic optional at $178.35 on all models.) 

PACKARD—Clipper Special—2-dr. sed., 
$2,544. Clipper Deluxe—4-dr. sed., $2,695; 
2-dr. sed., $2,645; Sportster cpe., $2,830. 
Clipper Super — 4-dr. sed., $2,815; 2-dr. 
sed., $2,765; Panama hardtop, ’s3, 125. 
Pac — Cavalier 4-dr. sed., $3,344; 


Patrician 4-dr. sed., $3,890; Pacific hard- 
top, $3,827; conv., $3, 935; Caribbean conv., 
$6,100; 8-pass. sed., $5,610; lim., $5,960 
(Ultramatic standard in Patrician, Pacific, 
convertible and Caribbean; optional at $199 
on other models.) 
PLYMOUTH—Plaza—4-dr. 
cl. sed., $1,727.25; bus. 


sed., $1,765; 


epe., $1,617.50; 





Rambler Deluxe—2-dr. sed., $1,- | 





stat. wag., 2oee. Savoy—4-dr. sed., $1,- 
| 872.50; cl. , $1,835; el. epe., $1,842.50; 
spt. cpe., 32.064; conv., se stat. 
$2,207.25. Belvedere—4-dr. be $1,953.25; 
spt. cpe., $2,145; conv., $2, son; stat. wag., 
| $2,288. (Hy-Drive optional at $145.80 on 
all models, PowerFlite at $189.) 
PONTIAC — Chieftain 6 Special — 4-dr. 
sed., $?.0.6.64; 2-dr. sed., $1,968.36; 2-seat 
wag., $2,- 





stat. wag., $2,364; B-seat stat. 

419. Chieftain 6 Deluxe — 4-dr. sed., $2,- 
130.53; 2-dr. sed., $2,072.28; 2-seat stat. 
wag., $2,504. Chieftain 8 Special — 4-dr. 
sed., $2,101.62; 2-dr. sed., $2,043.45; 2- 
seat stat. wag., $2,439; 3-seat stat. 


$2,494. Chieftain 8 Deluxe — 4-dr. ‘ma. 
| $2,205.51; 2-dr. sed., $2,148.32; 2-seat stat. 
wag., $2,579. Star Chief 8—Deluxe 4-dr. 
| sed., $2,301; 


conv., talinas—Ch: 

luxe, $2,316. 30; Chieftain 6 Custom, §2,- 

382.43; Chieftain 8 Deluxe, $2,391.99; 
$2,458; Star Chief 8 


Chieftain 8 Custom, 
Custom, $2,557. (Hydra-Matie optional at 
Custom — 


$178.35 on all models.) 

STUDEBAKER — Champion 
4-dr. sed., $1,801.11; 2-dr. sed., $1,758.07. 
Champion Deluxe — 4-dr. sed., $1,918.18; 
2-dr. sed., $1,875.18; $1,- 
971.93; stat. wag., '$2,187.23, Cc 
Regal — 4-dr. sed., $2,026.29; 
$1,983.29; 5-pass. cpe., $2,080.04; hardtop, 
$2,241.29; stat. wag., $2,295.33. Com- 
mander Deluxe —4-dr._ sed., $2,179.28; 
2-dr. sed., $2,136.13; 5-pass. cpe., 
232.88; stat. wag., §2,447.88. 

Regal—4-dr. sed., $2,287.23; 5-pass. cpe., 
$2,340.98; hardtop, $2,502.23; stat. wag., 

-98. Land Orulser—4-dr. sed., §$2,- 
438.28; Regal 4-dr. sed., $2,533.28. (Auto- 
matic Drive optional at $216 on Cham- 
pion, $266.50 on Commander and Land 
Cruiser.) 

WILLYS,—Lark—4-dr. sed., $1,823; 2-dr. 
sed., $1,737. Ace—4-dr. sed., $1,968; 2-dr. 
sed., $1,892. Ace Deluxe—4-dr. sed., $2,- 
023; 2-dr. sed., $1,947. Eagle—Hardtop, 
| oes Deluxe hardtop, $2,222; Custom 
| hardtop, ,411. Station Wagon—Deluxe 6- 
cyl., $1,973.09. (Hydra-Matic optional at 
' $178.55 on all models exccpt Larks.) 








New Commercial Car Registrations, 


Truck registrations by states 
are released here weekly, as 


compiled by R. L. Polk repre- 
sentatives in state capitals. 


14 States for April, 1954-1953 





Arizona *64| 


> 50 192 






























































1 
_'53] . 2] sh ok les 10 tl ‘| J 3 2 8 ; i 87 
Delaware 54) 1 a: 10 2 4) 27| iz | i oe 7. | o41 
53 1] 133 \ 38 27 37 2 2 8 iy aoe 33) 
District of Columbia | 57 ott 12 82 | 15 2 a | 5 | 3| 199 
53 86 1 219 47 ee ab le ee 3] 46! 
a) ay an dd. es nn a 6 3 7 2) «534 
i a | aa 3} 63 137 78 AM ‘| 2 | 2 | 24 17 = 
Ilinois I y "54 Bea Tim a St 240} = -1052 263 a 5 . 55 3 42 Ml gn 
53 i 454 1172{ 388, 750 19 21 118 + 
| Mai te 2 ee an ne ne | g 138,48) 5 424 
aay a 3 Z| ia is] al i i] 2| | a 33 1 Hs 
Nebrask ae 286 77 1 19 16 B 734 
Tet '53| 261 398 in| i" q * i. 40 14| 37 H| 1347 
Nevada z 12 ” 18 10 4 | 5 146 
om <3 29 = 26 20 | “ee 191 5| | 177 
North Carolina ae 113 ri 20 2 2 16 10 2|~ 1550 
eT i el fal osal osl otal | | 3 op 
North Dakot ; a a|_te | 38 173 44 89 2 5 2 
pew 3] | ss i Sw ee ooo ae 
T + 154 I 656, 3 6 197 m6 CM 29 121 iT 10} «1939 
ae a a 2] Sey Soe] 288 | 3 es | 2339 
wae? ee ‘54 ee 48 50 2 5 4 9 367 
53) ol ah 2 ia| oe of a | 3 
West Virginia "54 i ae 4%| 239) +57) ~~ +#SI 4 1 6 3 24 i 665 
nee 53 i| 293 2} 10623313 74| ‘| Pa 9 Hl 4 s| S98 
Wyomi 184i a a sf 7 UCU 2 4 ! 2 2; 274 
von ‘53 | i | a a FB 3 ail ‘| 1 i | 
14 States R 54] 4180 3757| ‘1091 13% 5 Wl 172; 210) ~—SsA9t 57| 11887 
To Date i ‘53| rE. ml 1673 4147| 1643 so 17 46] a 237| 324 87|_ 16656 
TRS: oe ‘54 333) 7887 | ws 16029) & aie] zene sa oe | 2852 1 Bal 2 282] hes0 
| To Date sl a4271| 25410} 54139 27218 31 ive 7192| 3067 








~ New Passenger Car Registrations, 15 States for April, 1954. 1953 


Car registrations by states 
are released here weekly, as 


compiled by R..L. Polk rep- 
resentatives in state capitals. 
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, Shop Specials... 


Dealer Sees Opportunity 


JEFFERSON CITY, Mo. — To 
build sales volume in the present 
market, it behooves each dealer to 
develop an imaginative sales pro- 
motion campaign of his own rather 
than wait for the factory and other 
organizations to help with sales, 
according to Joe Katz, co-owner of 
Elliott Motor Co., (Dodge-Plym- 
outh). 


As a result of these conclu- 


4 U.C. Dealers 
Win Delay in 
License Hearing 


MINNEAPOLIS. — An injunction 
to forestall hearings on charges 
that they violated State law by 
selling new cars without a dealer 
franchise was obtained last week 
by four Twin Cities- used-car deal- 
ers. 

The dealers are Schmidt’s Motors 
Sales, of South St. Paul, and Bram- 
billa Motor Sales, Goldie Motor 
Sales and Motor City, all of Min- 
neapolis. 

Arguments to delay hearings be- 
fore Mrs. Mike Holm, secretary of 
state, were presented in District 
Court here with the claim that the 
State law is unconstitutional and 
that it was not violated. Through 
their attorney, Samuel Saliterman, 
the dealers are seeking an immedi- 
ate trial over the constitutionality 
of the law regulating new-car sales 
in Minnesota. 

Under Minnesota law, new and 
unused current-model cars can be 
sold only by a licensed dealer hav- 
ing a franchise with a manufactur- 
er or distributor. Violation of the 
law is cause for revocation of a 
dealer’s license. 

The four defendents, however, 
will seek to have the law declared 
unconstitutional on the grounds 
that it is “class legislation” and 
violates their constitutional rights. 

The hearings were scheduled 
after the Minnesota Automobile 
Dealers Assn. filed complaints that 
its agent purchased “new cars” 
from the used-car dealers at prices 
from $350 to $710 below list price. 

Saliterman said that it had been 
the practice of the dealers to pur- 
chase’ new cars from franchised 
dealers in Illinois and Minnesota 
and drive them to the Twin Cities. 
Although such cars usually were 
driven less than 300 miles, Saliter- 
man said, they are classed as used 
cars and do not come under pro- 
visions of the law. 


> Held in Spark Plug Theft 


At Cleveland Ford Plant 

CLEVELAND. — Ford Motor Co. 
officials at the engine plant in 
Cleveland’s suburban Brook Park 
have clamped new regulations on 
employes following the arrest of 
three workers and two former em- 
ployes in connection with the theft 
of 5,500 spark plugs. 

Police said the five men con- 
fessed after their arrest. 





sions, Elliott Motor is putting on 
a two-pronged campaign, which 
includes getting jalopies and un- 
safe cars off the road. 

Elliott has developed another ap- 
proach by renting a parking place 
in the business district and display- 
ing a wrecked ‘auto. 

The space has been granted for 
15 days and the sales message will 
be changed every five days. The 
first sign plugs front-wheel align- 
ment at $5.95, a second one will 
advertise brake relining, and the 
third will be a free 10-point safety 
check. 

The Elliott service department 
displays safety signs and displays 
during the period, and salesmen 
and service personnel are briefed 
on safety check handling of cus- 
tomers in daily meetings. 

Each person brought in by radio, 
newspaper and circular advertising, 
or the wreck display on the main 
street, is to be evaluated as a new 
or used-car prospect. The new-car 
sales pitch stresses safety features. 

Elliott also has inaugurated its 
junker program by offering $299 

for any car or truck on a new 
Dodge, and has invited other 
dealers to follow its example. 

By keeping tires, batteries and 
other resalable parts, Katz said he 
expected to get about an average 
of $25 from each trade accepted, 
leaving a deduction from the gross 
profit of $274. 

Since economic factors would 
seem to dim any view of price re- 


duction in cars, Katz advocates 
that the factory reduce the price of 
“cold,” or slower-moving models to 
the dealer by $200 since he usually 
has to take off that much anyway. 

If all factories would do this, he 
said, business would be greatly 
stimulated since the dealer would 
have more to trade on and the 
customer would be happy to get 
the increased allowance. He recom- 
mends the reduction apply to dealer 
invoices only and not on retail 
prices. 

The average prospect is shop- 
ping for the best price and will 
go to unusual lengths to reduce 
the cost of his purchase, Katz 
says. He tells of one customer 
who bought a car from another 
dealer to save $11, but continues 
to bring his service business to 
Elliott. 

Another service customer who 
gave unusual care to his car, look- 
ing after spark plugs, oil changes 
and all minor adjustments, and who 
had a service bill every month, 
drove several times to a dealer 31 
miles away where he eventually 
bought to save less than $50. 

“Any amount of extra sales effort, 
which igs held up by so many of the 
factories as the panacea for lagging 
sales, cannot turn prospects into 
buyers when they shop the town 
and nearby towns to save in some 
instances less than $10,” Katz said. 

Elliott Motor is a comparative 
newcomer to Jefferson City. The 
owners, Katz and Elliott Rosenberg, 
bought out Walter Motor Co. 








Safety Drive Serves Sales Campaign— 


Elliott Motor Co., Jefferson City, Mo., has initiated a safety campaign in an effori 
to stimulate sales. The firm has rented a parking place in the business district, where 
it displays a wrecked car, with a sign advising motorists to watch out that it won't 
happen to them and to have their front wheels aligned. 


NEW YORK.—Both general busi- 
ness corporations and the states 
themselves suffer from the present 
“diverse and inconsistent” state tax 
rules for apportioning net income 
of corporations in interstate com- 
merce, according to a report issued 
by Controllership Foundation, Inc., 
research arm of the Controllers In- 
stitute of America. 

Based on an analysis of tax 
laws, regulations and administra- 
tive rulings as they affect actual 
industrial and mercantile corpo- 


Progressive Dealer Sales Plan Urged 


. BUFFALO.—The average dealer’s 

sales training program today “is 
most inadequate,” according to 
Vincent T. Baker, salesmanager for 
W. K. ‘Hurd Pontiac Co., Pueblo, 
Colo., who addressed the recent 
convention of the Buffalo Automo- 
bile Dealers Assn. 

Speaking on the subject of 
“Controlled Selling,” Baker told 
the Buffalo association that such 
@ program must not only be 
varied in style, but progress con- 
tinuously.” 


Speaking on used cars, Baker 
said the dealer should not advertise 
used cars unless he has a bargain, 
and then his “used-car display 
must be equal to or better than his 
competitor’s.” 

Declaring that it costs a dealer 
$2 a day to store a used car, Baker 


cautioned the dealers to get their | | 


cars on the lots in a limited time— 
preferably within 72 hours. 

“Each used car must be given 
@ personality and the dealer 
should decide on one used car as 
right for each prospect, instead 
of hopping all over the lot,” 
Baker said. 


Baker also told the dealers they 
must have a good used-car recon- 
ditioning program, “with 90 percent 
of the expenditure going into ap- 
pearance reconditioning.” 

During the business session, the 


75 Nash Dealers Stage ‘Air-Conditioned’ Driveaway— 


From the Nash factory in Kenosha, Wis., 75 dealers of the Chicago zone, headed by John Fountain, zone manager, drive 
Ambassadors equipped with the All-Weather Eye to their home towns. The device provides thermostatic contro! for cooling, 


heating and ventilating. 





association elected Percy J. Hunt 
sr., of Hunt for Chevrolet, as its 
new president. Hunt succeeds 
Thomas C. Griesewood, of Maxon 
Cadillac-Pontiac Corp. 
Other officers elected included 
Edward E. Tunmore, of Tunmore 
Oldsmobile, Inc., vice-president; 
Chester G. Daetsch, of Hill Ga- ' 


Copeland Selected 
L. A. DeSoto Chief 


DETROIT.—A p pointment of 
David H. Copeland as manager of 
DeSoto’s Los Angeles sales region 
has been announced by J. B. Wag- 
staff, sales vice- 
president. 

The Los Angeles 
region, compris- 
ing the southern 
half of California, 
a portion of Ne- 
vada and all of 
Arizona, formerly 
was headed by A. 
H. Langridge, 
who has resigned. 

Copeland joined 

D. Hi. Copeland DeSoto in Denver 
and served for several years as 
district manager in the Omaha 
region. He had been city manager 
at St. Louis for the past year. 


rage, Inc., secretary, and George 
©. Ostendorf, of Ostendorf Motor 
Car Corp., treasurer. 

Newly elected directors were 
Lawrence E. Read, of Read Motor 
Co., Inc.; William A. Dietrich, of 
D. & E. Motors, Inc.; Griesewood 
and Hunt. 

William B. Kamprath, principal 
of Burgard Vocational High School, 
and Martin H. Doebert, head of the 
auto mechanics department at the 
school, were presented gold watches 
in recognition of their contributions 
to the industry through their train- 
ing program. 

Kamprath started the first auto 
mechanics school here in 1915, and 
Doebert joined him in 1920. An- 
thony J. LaMastra, of Great Lakes 
Motors, a Buffalo dealer who was 
a student under them in 1921, made 
the presentations. 


UAW Unit Seeks 
Distributorship 
For K-W in Ohio 


TOLEDO. — The Willys Motors 
unit of Toledo’s UAW-CIO Local 
12 is seeking to organize a Kaiser- 
Willys distributorship for Ohio. 

Tom Gray, chairman of the unit, 
said that it has voted to invest 
$300,000 and that papers of in- 
corporation have been filed in Co- 
lumbus under the name of Ohio 
Services, Inc. 

The company is being formed by 
Toledo businessmen and the union 
unit. It would be capitalized at $1 
million. Civic leaders have pledged 
their support. 

The present Ohio distributor is 
Laurel C. Worman, Inc., Toledo. 
Worman said he feels that what- 
ever happens it will be a fair de- 
cision. 

Edgar F. Kaiser, president of 
Kaiser Motors, Inc., described the 
proposal as “another indication of 
the union’s sincere desire to do 
everything it can to give whole- 
hearted support to the company’s 
business development program.” 


He said the proposal would be 


given fair and equitable considera- 


tion, but that no decision has been 
reached. 

Kaiser said Willys has had a long 
and pleasant association with Wor- 
man and assured the Ohio dealers 
that sales and service will continue 
irrespective of the proposal’s out- 
come, 


Corporation Taxing Hit 


Controllership Foundation Calls State Rules 
‘Diverse and Inconsistent’ 











rations which are in interstate 
commerce, the report analyzes 
and compares the methods fol- 
lowed by 82 states which tax net 
income of out-of-state companies 
doing business within their bor- 
ders. 


Entitled “Allocation-and Appor- 
tionment of Corporate Net Income 
for State Taxes,” the report tells 
how various taxing jurisdictions in- 
terpret such terms as sales and 
gross receipts when determining 
how much the taxpayer is to pay. 

Declaring that the rules range 
from vague and ambiguous ideas 
to extremely detailed, mehcanical 
procedures, the report says ad- 
ministration by state tax officials 
is made unnecessarily complex 
and expensive. 

“Interstate cooperation in audit- 
ing, verification and enforcement 
is hindered by the present ‘hodge- 
podge’ structure,” the report said, 
“with states suffering from reduced 
tax yields, since the costs incurred 
by the corporate taxpayers in ac- 
cumulating the necessary data are 
usually tax deductible.” 

Greater standardization of rules 
and definitions might reduce these 
difficulties, the report advises, but 
obstacles do exist, which make a 
uniform formula difficult to achieve. 
The fact that the same income- 
producing elements are not found 
in all businesses also contribute to 
the problem, the report said. 

Although the study grants “there 
is no one perfect method of ap- 
portionment which will work to 
the satisfaction of all parties,” it 
does claim that “to achieve uni- 
formity, certain concessions would 
be required of both taxpayers and 
taxing jurisdictions.” 

For the taxpayers, the report 
says, these concessions require 
agreement for a uniform pro- 
cedure even if the formula 
adopted should result in some- 
what greater taxes than those ex- 
isting under present procedures. 
For taxing jurisdictions, the 

study concludes, these concessions 
require recognition that the most 
appropriate manner of adjusting 
revenues to budget requirements is 
through changes in tax rates 
rather than by variations in defini- 
tions, interpretations and enforce- 
ment procedures. 

Serving on the advisory panel of 
corporate controllers and tax ex- 
Perts were three executives from 
the auto industry. They were: Fred- 
erick E. Burnham, vice-president 
and controller of Fruehauf Trailer 
Co.; Lester M. Elliott, vice-presi- 
dent of McCord Corp., both of De- 
troit, and J. P. Stapchinskas, of 
Ford Motor Co., Dearborn. Burn- 
ham and Elliott are members of 
the institute’s committee on state 
and local taxation. 

The actual research of the proj- 
ect was done by the Bureau of 
Business Research of the school 
of business administration at the 
University of Michigan. 

Copies of the report are avail- 
able at Controllership Foundation, 

Inc., 1 E. Forty-Second St., New 
York. They are priced at $1 for 
Controllers Institute members and 
$1.50 for others. 











_ 


.— The Chrysler divi- 
gion’s field sales force assembled 
here last week. 

E. M. Braden, general sales man- 
ager, said that regional and district 
gales managers were briefed on 
merchandising plans for the rest of 


— 
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Chrysler Division Briefs Field Staff |McKeown, Dyer, 
DETRO. 


1954, preparatory to a drive to give 


3,300 dealers maximum sales assist- 
ance at the retail level. 

Under the plan, Braden said, 
groups of dealers will be assigned 
potential sales quotas and Chrys- 
ler field men will work with them 


to achieve these goals. 
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FINANCE INSURANCE 
PLAN 


Dealers who do all or part of their own 
financing can get HIGHER PROFITS with 
Stuyvesant’s Profit Sharing Plan;’ full 
coverages coast to coast, backed by a 
nationally famous leader in the auvtomo- 
bile finance insurance industry. 


*except in Ohio 


ASK FOR PROOF s Our nearest field 


man will present all the facts without obligation. 
You still have time to cash in this season if you 


write today. 


THE STUYVESANT INSURANCE COMPANY 


953 Hamilton Street 


Allentown, Pennsylvania 


est. 1850 SPRO WANE NC | In  SoTOmeRmS FINANCE potest 
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MICHIGAN 
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Representatives for PITTSBURGH TUBE COMPANY 


COLD DRAWN BUTT WELDED 











Cardoze Figure in 
Nash Sales Shifts 


DETROIT. — H. C. Doss, Nash 
sales vice-president, last week an- 
nounced the of Paul 
McKeown as 
Kansas City zone 
manager, replac- 
ing Ben M. Dyer, 
who becomes 
manager of deal- 
er development at 
the Detroit cen- 
tral office. 

H. E. Cardoze, 
formerly manager 
of sales training, 
replaces Mc- 
Keown as nation- 
al used-car manager. 

McKeown, who was assistant 
Chicago zone manager in 1951, 
joined Nash in 1945 as a district 
manager in the St. Louis zone. In 
1948, he was named assistant sales 
promotion manager at the central 
office. 








Ben M. Dyer H. E. Cardoze 


Dyer joined Nash in 1949 as a 
special representative in the Cin- 
cinnati zone. He was named assist- 
ant zone manager in 1950. 

Cardoze, who started with Nash 
in 1946, has served as assistant 
manager for marketing and anal- 
ysis and used-car manager. 


DeSoto Renews 


Groucho Show at 
Cost of $4 Million 


DETROIT.—Renewal of the 
Groucho Marx “You Bet Your Life” 
show on radio and television by 
DeSoto and its 3,000 dealers was 
announced last week by J. B. Wag- 
staff, sales vice-president, who de- 
scribed the action as the largest 
single advertising commitment in 
the division’s history. 

Wagstaff said the new contract 
is for one year starting next Sep- 
tember, and includes 208 NBC radio 
stations and 137 NBC-TV outlets, 
believed to be largest combined 
coverage of any sponsored show. 

He said the decision to renew the 
top-rated series was unanimous on 
the part of DeSoto, the dealer body 
and Chrysler Corp., despite an in- 
crease estimated at more than $1 
million for additional outlets and 
higher production costs. It is un- 
derstood the total program will cost 
more than $4 million. 

Dealers consulted in 49 meetings 
throughout the nation were en- 
thusiastic about the “pull” of the 
Groucho show, according to Wag- 
staff. The tag line—“Groucho sent 
me”—has become a standard open- 
ing remark by visitors to DeSoto 
showrooms and used-car lots, Wag- 
staff added. 

He also announced that DeSoto 
had completed arrangements for 
the weekly show to continue this 
summer on both radio and TV. The 
summer series will be heard on 
radio at 8 p.m. (EDT) starting 
June 16, and on TV at 7 p.m. start- 
ing June 17. 


C&L Merges Depots 


SAN FRANCISCO.—The Oakland 
and San Francisco warehouses of 
Chanslor & Lyon Co., automotive 
parts distributor, have been com- 
bined to form one expanded distri- 
bution and warehousing facility, 
according to Roy D. Adams, pres- 
ident. The warehouse now occupies 
66,000 square feet at Polk and Ellis 
Sts. here. 


Letterbox 


(Continued from Page 4) 


was little interest shown in trying 
to develop their use. But what a 
change now. The shift lever tide 
is running out.—JoHN G. Painter, 
industrial consultant, Grosse 
Pointe, Mich. 
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Johnson Goes to Nash 
Johnson Motor Sales has been|Oarl Johnson is the dealer. The 
named Nash dealer in St. Paul.| firm formerly handled Kaiser. 
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well-balanced 
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FEATURES 
INTERPRETATIO 


make a most readable newspaper 





INTERPRETATION 


SELL THE NEWS READERS AND 
YOU SELL THE WHOLE BUFFALO 
MARKET OF OVER 1,400,000 PEOPLE 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER KELLY-SMITH CO. 
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No nuts, bolts, 
or special fasteners! 


New Zip-In Bin lets user 


SHIFT SHELVES 
INTACT! oz 
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Shelves, with dividers intact, slide in and out like 
drawers, on guides located every 142”. Positive 
—_ holds shelf in place (no creeping forward) 
. doesn’t interfere with instant removal. 
" Dividers hook instantly in place without clips 
. adjust on 1” centers. No scratching of shelf 
fronts. 

Rugged heavy gauge steel construction enables 
bins to withstand severe usage . give longer 
service life. Specially treated ish is ‘highly resist- 
ant to heat, marring, and scratching. 


All shelves and drawers have handy 144” high 
label holders for easy identification of merchandise. 

Extensive line of ZIP-IN BINS offers varied 
combinations of shelves, dividers, and drawers. All 
units measure 84” high exactly . . . give striking 
appearance of continuous assembly no matter how 
arranged or later expanded. All components are 
easily interchangeable. 

Available for immediate delivery 
in any color. 


Write today for 
full facts on complete line, 
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Division of Avrora Equipment 
734 Prairie Avenue, Avrora, Iilinois 
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‘51 ,WILLYS -- 


wagon, $940; Main (8) 2-dr., $830. 
wagon, $280. 


Custom Deluxe (8) Country Squire, 
$905*; 2-dr., $740, 2 at $735; Victoria, 
$805. 


MUDSON — '53 Hornet 2-dr., $1,460. '52 $1,030. 


Hornet 4-dr., $1,125*; Wasp 2-dr., $740. 


Used-Car Auction Prices 


‘53 2-dr. 
'50 station wagon, $555. | NASH—’53 Statesman Custom 4-dr., 


MISCELLANEOUS—'53 Jaguar, $2,015. 52) 
Jaguar, $2,025. '51 Jaguar Mark 5 conv., 


$780; Deluxe (8) 2-dr., $615. ‘50 Cus- 
tom (6) 2-dr., $450. 

HUDSON—'51 Pacemaker 4-dr., $405. ‘50 
Super (6) 4-dr., $340. ‘48 Pacemaker 
club coupe, $200. 

KAISER—’49 4-dr., $120. 

| LINCOLN—'49 Cosmopolitan 4-dr., $380. 

| M51.825", — °53 coupe, $1,920*, $1,895, 

| 

' 





$1,825*, $1,695; 4-dr., $1,600*. '52 sport 
coupe, $1,300*; Monterey coupe, $1,345", 
$785, $625. ‘50 4-dr., 


$1,- 
345*. '52 Rambler club coupe, $915. °51 
‘50 Am- 


$1,230. 
$410. 


‘51 4-dr., 


, $800. °'51 station 


Rambler station wagon, $440. 
bassador 4-dr., $360*. 
OLDSMOBILE—’53 (88) Holiday, $2,115*, 


’61 Hornet 4-dr., $625*. | DYER, IND $2,005*, $1,990*; 4-dr., $2,200*; (98) 4- 
KAISER—'51 4-dr., $356. 'SO 4-dr., $285 uit, . | dr, $1,930*, $1,925*. ‘52 (98) Holiday, 
; > : — = (Dyer Auto Auction. Sale every Friday.| $1,795*; 4-dr., $1,525*, $1,400*. 

LINCOLN—’'54 Capri coupe, $3, 665° (p8). | Prices are for sale of May 7.) PACKARD—’48 4-dr., $225; conv., $440. 
-. a ot 50 4-dr., $705*, $470*. (Sold 185 cars out of 287 offerings.) | Peeee ae —— Cranbrook club coupe, 
-dr., . BUICK—’54 8 iv , : e- . ; Belvedere 4-dr., $1,405. 52 Cran- 
MEROURY — '54 Monterey sedan, $2,305. San, Galles. Se mount Minton ae brook | 4-dr., $795, $645; club coupe, 
53 Monterey sedan, $1,900, $1,835 s 2- 740*; Super 4-dr., $1,825". ‘52 Special ss , $ fai ~ Concord Suburban, $640. 
dr., 81,510. 52 4-dr., ,$1,115 , $1,080*, 4-dr., $1,200*; Super Riviera, $1,450*, gy Deluxe club coupe, $450. °49 
$910*. '50 4-dr., $585. °49 4-dr., $435. $1,420*; 4-dr., $1,195%; RM 4-dr., §$1,- — 4-dr., $425. ‘47 Special Deluxe 
NASH—'53 Ambassador 4-dr., $1,310*. '52| 150* '51 RM 4-dr., $985*, $950*. PONTIAG--'62 Chieftain Deluxe (8) Cate 


Rambler club coupe, 2 at $870; station 


CADILLAC—’53 (62) coupe de Ville, $3,- 


lina, $1,395*; 4-dr., $1,210*, $1,160*. “51 


wagon, $785, $720.''51 Ambassador 4-| 500%, $3,175"; 4-dr., $3,155*. '52 | (62) 

dr., $690; Rambler club coupe, $685;| coupe de Ville, $2,505"; 4-dr., $1,715°.| Chieftain Deluxe (8) 4dr. $1,010°, 

Statesman 2-dr., $325. 48 (60) Special 4-dr., $800*. = hiner “a : 5°, $835°. °50 Chiet- 

OLDSMOBILE —' '54 (88) 4-dr., $2,805* | CHEVROLET—'54 (210) 2-dr., $1,530. '53| [fin Deluxe (8) 4-dr., $755°. 49 Chiet- 

(ps). '53 (88) Holiday, $2,185°, $2,150, | Bel Air 2-dr., $1,535*, $1,450; 4-dr.,| sai") Deluxe (8) 4-ar., $690", $140; 2-dr., 
. . al °* * 80: . > . 

$2,110° (ps); 4-dr., $2,125*. *52 (98) | $1,390°, $1,380; (210) conv., $1,240; 4-| PU DERAKER—'54 Commander Starline, 


Holiday, $1,720*; 4-dr., $1,560*, $1,535*, 
$1,430*, $1,425*, $1,390*; (88) 4-dr., $1,- 
295*. '61 (98) 4-dr., $885*. '50 (98) 4- 
dr., $730*, $705*. 

PACKARD—’47 4-dr., $260. 

PLYMOUTH — '53 Cranbrook Belvedere, 
$1,400, $1,275; 2-dr., $1,145, $1,035; 
Cambridge 4-dr., $965; Suburban, $1,355, 
$1,315. '52 Concord Savoy, $860; Cam- 
bridge 4-dr., $700, $635, $575. '51 Cran- 
brook 2-dr., $750, $680 

PONTIAC—’54 Chieftain 


%-ton cab, $640. 
$710*; 


4-dr., $1,050*%; NY 
$590. 


(8) Catalina, $2,- 


725* (ps). '53 Chieftain Deluxe (8) 4- 

dr., $1,630*. '52 Chieftain (8) Catalina, Meadowbrook station 
$1,415", $1,300*; 4-dr., $1,085*. ‘51 Coronet 4-dr., $600*. 
Chieftain (8) Catalina, $1,100*, $985*. $530*. '49 2-dr., $400. 
‘50 Chieftain (8) Catalina, $830*, $710. $290 

‘49 Chieftain Deluxe (8) 4-dr., $485*, 





$340*, $300*. | Custom (8) conv., 
STUDEBAKER — '53 Commander club, Victoria, $1,650. ‘52 

coupe, $485. ‘51 Champion 4-dr., $475. $1,015*, $950*; 

$385. ‘50 Champion 2-dr., $360, $310; 

Land Cruiser conv., $555*. '48 Cham- 2 at $700*, $650; conv., $790*; 


pion 4-dr., $275; club coupe, $260. | 


OVERSEAS AUTO SALES 


Foreign car makers and overseas repre- 
sentatives of American car firms are cashing 
in heavily on the rich automotive market 
within the U.S. Armed Forces. And they’re 
doing it largely through advertising in the 
overseas editions of the Times Network of 
Service Weeklies and Air Force Daily, the 
AMERICAN DAILY in Europe. 


! ' NEW AUTHENTIC ARMED 


dr., $1,220. '52 SL Deluxe Bel Air coupe, 
$1,185*, $1,035; 2-dr. 
‘51 SL Deluxe 2-dr., 
Bel Air coupe, $845*, $825*. 
SL Special 4-dr., $450; SL Deluxe 2-dr., 
$530, $480, $395; %-ton pickup, $480. 
CHRYSLER—’53 Windsor 4-dr., $1,480. '52 
Saratoga 4-dr., $1.230*; Windsor Deluxe 


Windsor 4-dr., $855, $740*. '49 NY conv., 


DeSOTO—’49 Custom 4-dr., $460. 
DODGE — ’53 Coronet Diplomat, $1,255*; 


| FORD—'54 Crest (8) Victoria, $2,175*. ‘53 
Crest (8) Victoria, $1,- 


340°, $1,325, $995. ‘51 Custom (8) 2-dr., 
Deluxe (6) 4-dr., $615; station wagon, 


$2,355*. ’°53 Commander club coupe, $1,- 
410*; Champion club coupe, $1,280. ’52 
Commander 2-dr., $750, $675; Champion 
4-dr., $800. °51 Champion 4-dr., $405. 
WILLYS—’52 (4) station wagon, $805. 
MISCELLANEOUS—’51 Henry J, $285. 


ALBANY 


(Tim Anspach Auto Auction. Sale every 
Monday. Prices are for sale of May 10.) 


(The car market today drifted along 
with prices about steady with the past 
few weeks. ’51 cars joined the slump of 
’548 last week of $50 per unit. ’47 and 
*48 models were the most wanted and 
sold steady to strong for the clean ones. 
Many good buyers attended and bidding 
was spirited. A high percentage of autos 
were sold for a rainy day. Sold 124 cars 
out of 142 offerings.) 

BUICK—’54 Super Riviera coupe, $2,880*. 
’52 RM 4-dr., $1,360* (ps). '51 Specia! 


, $985*, $925, $870; 
50 


4-dr., $1,415*. ‘51 


wagon, $1,400*. '51 
’50 Coronet 4-dr., 
'48 club coupe, 


$1,605°* ; 
Custom (8) 


Crest (8) 
2-dr., 





Custom 





REACHING NEW HIGH! 


In the Services here at home a new car 
market 5 TIMES GREATER than that ex- 
isting overseas is waiting to be tapped by 
U.S. manufacturers who know how to adver- 
tise and sell in the highly specialized military 
field. Don’t miss out on this terrific profit 
potential . . . phone or wire our nearest office 
today for rates and full information. 


FORCES PLEASURE-CAR 


OWNERSHIP SURVEY YOURS FOR THE ASKING ! 


rN ted saath 
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4-dr., $900°; Super 4-dr., $950*; RM 4- 
dr., $900*; conv., $1,090*. "49 RM 2-dr., 
$330*, $300*. 

CADILLAO—'50 (61) 4-dr., $1,530*, $1,- 
170*; coupe, $1,750*; (62) 4-dr., $1,510*. 
"48 (62) 4-dr., $670*. 

CHEVROLET " (150) 2-dr., $1,550; 
(210) 4-dr., $1,700. '53 (210) conv., $1,- 
625°. ‘52 SL Deluxe 4-dr., $1,065*, $1,- 
040*, $1,020*, $1,010*; 2-dr., $990, $925*, 
$910, $760; FL Deluxe 4-dr., $1,030. '51 
SL Deluxe station wagon, $1,120; 2-dr., 
$800*, $750*, $720*; 4-dr., $890*; spo 
coupe, $740*; FL Deluxe 2-dr., $800*; 
4-dr., §$810*, $790*; FL Special 2-dr., 
$650. ‘50 SL Deluxe 4-dr., $600; conv., 
$660; 2-dr., $660*; SL Special club coupe, 
$550. '49 SL Deluxe 4-dr., $490; FL De- 
luxe 2-dr., $450. '47 FM 2-dr., $260; FL 
Deluxe aerosedan, $320. 

DeSOTO—’'51 Custom 4-dr., $690. °47 Cus- 
tom 4-dr., $285*; club coupe, $190*. 
DODGE—’54 Meadowbrook 4-dr., $1,750; 
Coronet 4-dr., $2,025. '52 Coronet 4-dr., 
$980*. '50 Wayfarer 2-dr., $520. '49 Cor- 
onet 4-dr., $380*. °48 Custom 4- dr., 

$270*. ‘47 Custom 4-dr., $180*. 

FORD—’54 Crest (6) 4-dr., $1,725*; Main 
(6) 4-dr., $1,615*. '53 Crest (8) Victoria, 
$1,765*, $1,530. °52 Crest (8) Victoria, 
$1,250°. '51 Custom (8) Victoria, $920*; 
4-dr., $780*, $550; 2-dr., $720*; station 
wagon, $900*. °50 Custom (6) 2-dr., 
$510; Custom (8) 2-dr., 2 at $520; 4-dr., 
$420; station wagon, $610; Deluxe (8) 
2-dr., $525, $430. °49 Custom (8) club 
coupe, $460; conv., $335; 2-dr., $390; 
Deluxe (8) 4-dr., $440; %-ton pickup, 
$370. '47 Super Deluxe (8) 2-dr., $260; 
(6) 2-dr., $270. '46 Super Deluxe (6) 2- 
dr., $185. 


HUDSON—’51 Hornet 4-dr., $860*. ‘50 
Commodore 4-dr., $570. 
KAISER—’50 Traveler 4-dr., $270. 


LINCOLN—’49 Cosmopolitan 2-dr., $160*. 

MERCURY—’51 4-dr., $850*; 2-dr., $950*. 

NASH—’51 Statesman station wagon, 
$660*; Rambler station wagon, $500. °49 
Ambassador 2-dr., $240*. 

OLDSMOBILE—’52 (98) 4-dr., $1,500*. '50 
(88) 2-dr., $660*. °49 (88) 4-dr., $435°*; 
(76) 2-dr., $440. °47 (76) 4-dr., $200*; 
(98) 4-dr., $110*. '46 (98) 4-dr., $120*. 

PACKARD—’46 Clipper 4-dr., $170. 

PLYMOUTH—’53 Cambridge 4-dr., $1,075. 
‘52 Cambridge 4-dr., $760. ‘51 Special 
Deluxe 4-dr., $585; Cranbrook 4 - dr., 
$600. '50 station wagon, $580. ‘49 Spe- 
cial Deluxe 4-dr., $370. 

PONTIAC—’54 Chieftain (6) 2-dr., §$2,- 
000; Star Chief (8) Catalina, $2,640*. 
52 Chieitain Deluxe (8) 4-dr., $975*. ’51 
Chieftain Deluxe (8) 4-dr., $935*; 2-dr., 
$880*; Catalina, $1,275*. °50 Chieftain 
(8) club coupe, $535. °48 Silver Streak 
(8) 4-dr., $430*. 

STUDEBAKER—’ 54 Champion station wag- 
on, $1,862; 2-dr., $1,859*; Custom 4-dr., 
$1,572. '°51 Commander 4-dr., $550*. '50 
Champion 2-dr., $400*; 4-dr., $440*. '48 
Land Cruiser 4-dr., $280*. 

WILLYS—’52 Aero Ace, $700*; Lark, $750. 

MISCELLANEOUS—'49 Austin Devon 4- 
ér., $160. °49 Frazer 4-dr., $180. ‘52 
GMC %-ton pickup, $550. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 

nesday. Prices are for sale of May 12.) 

(Activity still quite brisk, 

on older models, at price pattern estab- 
lished during past month. Sold 79 cars 
out of 118 offerings.) 

BUICK—’51 RM conv., $1,075; Super Rivi- 
era, $1,060. 50 Super sedan, $720, $700; 
Special sedan, $400. 

CADILLAC—’51 (60) Special sedan, $1,- 
730*. '50 (60) Special sedan, $1,650; (62) 
sedan, $1,600; (61) sedan, $1,200. 

CHEVROLET—’54 Bel Air 4-dr., $1,745*, 
$1,740*, $1,725*. '52 SL Deluxe Bel Air. 
$1,350*; sedan, $1,005, $965, $940, $920, 
$900; SL Special sedan, 2 at $800, $785. 
‘50 SL Special sedan, $590, $550. '49 
SL Special sedan, $385. '46 FL sedan, 


$175. 

CHRYSLER—’50 NY Newport, $750. '49 
NY sedan, $275. 

DeSOTO—’51 Custom sedan, $735. 

DODGE—’48 Custom sedan, $370. ‘47 Cus- 
tom sedan, $200, $160. 

FORD—’54 Crest (8) Victoria, $2,250*; 
Custom (8) sedan, $1,740, 2 at $1,725. 
‘53 Crest (8) Victoria, $1,650*; Custom 
(8) sedan, $1,350, $1,290; Ranch Wag- 
on, $1,235; Main (8) sedan, $1,070, $1,- 
040, $940. 51 Custom (8) sedan, $745, 
$730, $700; Custom (6) sedan, $710. '49 
Custom (8) sedan, $390, $380. ‘48 De- 
luxe (8) sedan, $300. 

KAISER—’51 sedan, $475. 

LINCOLN—’48 Continental coupe, $1,500*. 

MERCURY—’54 Monterey station wagon, 
$2,650*. '53 sedan, $1,450*. ‘50 sedan. 
$650, $640, $605. '49 sedan, $470. 

NASH—’52 Rambler station wagon, $765. 





British Auto Men 


Told of Swing 
'To Small Cars 


| LONDON. — British small cars 
| have advanced in sales by 1,300 ve- 
| hicles a month compared with last 
| year, A. B. Waring, newly elected 
| president of the British Society of 
| Motor Manufacturers & Traders, 
| told the group at its annual meet- 
| ing. 

At the same time, Waring de- 
plored the “menace of our wretched 
main roads” and the “unreasonably 
high level of purchase tax and fuel 
tax which continue to hamper effort 
and expansion.” Waring is chair- 
man of Joseph Lucas Industries, 
Ltd. 

Waring’s predecessor, W. R. 
Black, was named deputy pres- 
ident. 

Elected as vice-presidents were 
|R. F. Hanks, vice-chairman of the 
| Nuffield organization, and Dr. F. 
| Llewellyn Smith, chief of the Rolls- 
| Royce motor car division, who is 
| continuing in that office for a third 
year. 

J. 8. Crawford, director of Guy’ 
Motors, Ltd., was reelected to an 
other term as treasurer. 















































OLDSMOBILE-—-'52 (88) sedan, $1,2) 


*51 (88) sedan, $870. ‘59 (88) sed. n 
$800, $650; (98) sedan, $925. "47 (75) 
sedan, $160. 


PLYMOUTH—’54 Savoy sedan, 
"52 Cranbrook sedan, $785. 
Deluxe sedan, $485, $230. 

PONTIAC—’53 Chieftain (8) sedan, “i,-. 
650*, $1,560*. °'52 Chieftain (8) sed» 
$970. '50 Chieftain (8) sedan, $690. 
Deluxe (6) conv., $350. '46 Deluxe 
sedan, $275, $250. 

STUDEBAKER—’52 Champion Hard 1 
$840*. '51 Commander sedan, $610. 
MISCELLA NEOUS—'54 MG Midget co: 
$1,300. ‘53 Hillman Minx conv., $97: 
* * * 


— Auctions in Brief — 
N. LITTLE ROCK 


Arkansas Auto Auction. Every Tuesday 
(May 11.) Lively demand for clean cars 
Sold 49 out of 85. 


MINNEAPOLIS 
Minneapolis Auto Auction. Every Wed- 
nesday. (May 12.) Market down and buy- 
ing slow. Retail off. Action on sharp cars 
only. Sold 77 out of 129. 


JESSUP, MD. 
Colie’s Auto Auction. Every Wednesdz) 
(May 12.) Market down although bidding 
brisk. Sold 36 out of 54. 


FARGO, N. D. 
Tri-State Auction Co. Every Thursda) 
(May 13.) Clean cars bringing top mone, 
Sold 95 out of 121. 


$1,655, 
"50 Spe 
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YOU CAN PUT 
300 SALESMEN 
TO WORK SELLING YOUR 
NEW AND USED CARS FOR 
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More than 3,000 Dealers in the 
United States and Canada are 
using our plan to increase Sales 


and cut their inventory. 


PROSPECTS EVERY DAY 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8, PRODUCTION ONLY) 


























Week Week dan, 1 dan. 1 
Ended Same Ended May, ne ron 1 ay 38 
Mine 1963" «= 1884" To Dates “1e6se | 1964" 
CHRYSLER 15,700 22,678 18,717 48,286 540,225 295,398 
Chrysler 1,800 2,242 2,254 6,286 78,987 47,286 
DeSoto 1,250 2,069 1,254 3,801 56,431 $1,273 
Dodge 3,150 4,351 2,580 8,886 142,716 53,580 
Plymouth ............... 9,500 14,016 7,629 24,263 262,141 163,259 
FORD . 38,200 24,993 38,478 115,881 536,866 737,859 
Ford 31,800 18,505 31,292 96,401 413,221 594,211 
Lincoln 150 1,567 906 2,295 20,934 18,545 
Mercury as 5,650 4,921 6,280 17,185 102,711 125,103 
GENERAL MOTO 66,550 70,169 67,077 201,963 1,185,659 1,197,199 
Buick 12,300 12,661 13,073 38,864 212,826 225,832 
Cadillac 2,750 2,498 2,157 8,155 49,283 46,366 
Chevrolet 33,000 35,010 32,791 99,062 597,218 598,421 
Oldsmobile 10,600 9,264 10,719 32,185 150,278 168,592 
Pontiac sessssveersreeis, OOO 16,786 7,737 28,697 176,054 157,988 
AMERICAN MOTORS... 1,850 4,931 1,068 4,999 131,848 39,462 
Hudson 800 1873 .. 1,680 43,086 9,798 
Nash . ; 1,050 3,058 1,068 3,369 88,762 29,664 
KAISER MOTORS 870 167 662 2,378 42,331 11,241 
Kaiser 390 7167 299 1,077 17,823 4,327 
Willys Ms Giaigiaaeh 363 1,301 24,508 6,914 
PACKARD ... 700 2,376 700 48,297 15,624 
STUDEBAKER 2,150 6,243 288 4,368 79,158 36,213 
Total Cars, U.S. .....126,020 132,157 121,290 373,475 2,564,384 2,332,996 
<<a «i ‘ 
COMMERCIAL CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
Ended Same Ended May, to to 
May 22 Week. May 15, 1954. May 23, May 22, 
1954 1953* 1954*  ToDate* 1953* 1954* 
CHEVROLET 7,200 6,724 7,424 21,506 179,708 146,159 
DIAMOND T .................. 80 137 82 234 3,448 1,412 
I Sik clo locbisscecoscaevasassbay 80 50 80 240 1,075 1,546 
I tena Maraiesidenaeuaske 1,950 1,377 1,958 5,843 49,103 37,688 
FEDERAL 10 70 15 34 7133 832 
FORD 6,650 3,768 6,558 20,348 112,300 133,457 
I 3 Ssfgnctsiiskecsatuabaaiese 1,600 3,002 1,601 4,325 58,871 38,108 
INTERNATIONAL 2,275 1,114 2,242 6,805 56,317 43,960 
MACK ...... ath 150 258 121 349 4,666 2,696 
i eds cnet ae 220 334 225 671 7,105 4,465 
STUDEBAKER . 400 933 369 1175 24,047 5,428 
se 240 323 226 708 6,146 4,796 
WILLYS .................... 1,450 1,498 1,275 4,104 40,199 24,013 
MISCELLANEOUS 80 274 82 251 6,369 2,043 
Total Trucks, U.S. ... 22,385 19,862 22,258 67,093 550,087 446,603 





Total Cars, Trucks, 
U. 8S. 


Snee 148,405 152,019 143,548 440,568 3,114,471 2,779,599 





Total Cars, Trucks, 
Canada 


co Grand Total : 
Cars and Trucks, 


veeee 10,225 12,177 


9,948 30,479 205,784 207,745 





| 000. At week’s end, less than 4,000 
| units separated the two. 


U. S. and Canada....158,680 164,196 153,496 171,047 3,320,255 2,987,344 
*Revised, Miscellancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Steriing, Nash, ete. 


N.B.: All U. 8. totals include cars and trucks for military orders. | 


NADA Asks NLRB to F, ree | 
Most Dealers from T-H 


WASHINGTON. — With chances 
for amendment of the Taft-Hartley 
Act at this session of Congress 
killed by the Senate’s recommittal 
move, NADA has turned its atten- 
tion to the National Labor Rela- 
tions Board. 

NADA hopes to get NLRB to: 

1. Limit its assertion of juris- 
diction over auto dealers, so that 
the great majority of dealers will 
be exempted from the operation 
of the Taft-Hartley Act. 

2. Exempt dealers in states like 
Michigan and California, where the 
dealer sells only cars and trucks 





Auto Stocks 
May May 1 
19 12 High Low 
Am, Mtrs. 13 4% 14% Ul 
Chrysler 60% 60% 64% 56% 
GM 685, 71% 72% 58% 
Kaiser 2% 2% 25% 2% 
Packard 3% 3% + 33% 
Stude. 16 16% 28 4% 
Average 27.35 28.08 
Compiled from reports of trading on the 
American and N. Y. Stock Exchanges. 





| said the Senate Finance Committee 


| set. 


— —— 


manufactured or assembled wholly 
within the state. 

Before the Senate recommitted 
the amendment bill, NADA had 
been actively supporting: 

1. An amendment conferring 
upon NLRB the authority to ex- 
empt retail or service establish- 
ments of an industry, upon appli- 
cation by a representative group 
of such establishments. 

2. An amendment to permit states 
to regulate strikes and picketing. 

In its bulletin, NADA urges mem- 
bers to advise it of any labor cases 
involving dealers. NADA then will 
look into each case. 


NADA said there will be no 
action on Taft-Hartley amend- 
ments before the general elec- 
tions in November. 


In its legislative roundup, NADA 


is continuing its closed sessions on 
the Internal Revenue Revised Code 
Bill. No date has been set for the 
reporting of the measure. 

The House Ways and Means 
Committee is holding closed ses- 
sions on the Social Security bill, 
but no date for reporting has been 


39.4 Pet. Di 


Shown in First Quarter .. . 
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Foreign-Car Sales on Decline 


NEW YORK.—Foreign-car sales 
in the U.S. during the first three 
months of this year totaled 4,872, 
a 39.4 percent drop from the 8,043 
registered during the same period 
of 1953, according to figures made 
available last week, 

Sales for March totaled 1,346, 
about 19 percent better than the 
1,546 sold in February, but far 
behind the 2,775 registered in 

1953. 


Jaguar, which ran in fourth place 


during the first quarter of 1953, 
held first place in the same period 
of 1954. During March, Jaguar 
marked up 329 sales and brought 
its three-month total to 816 cars or 
about 18.6 percent of the entire U.S. 
foreign-car market. Registrations | 
for the like period of 1953 showed | 
1,034 sales for Jaguar. 

MG, which led the field for the 
first three months of 1953, finished 
in third place during the first quar- 
ter of this year. Records show 760 








Houston Used-Car Dealers Pick Leaders— 


New officers of the Houston Independent Automobile Dealers Assn. are (from left), 
Percy Henry, president; Bob Cosanhan, vice-president, and Aubrey Alford, secretary- 


treasurer. 





week earlier; Ford Motor built 30.3 

percent, against 31.7, while Chrysler 

Corp. rose to 12.5 percent from 11.3. 
* - * 


a CORP. got a bigger 
share because Plymouth re- 
turned to a five-day week, after 
working only four in the preceding 
period. But DeSoto and Chrysler 
division worked only four days last 
week. DeSoto was down on Monday 
and Chrysler was closed Friday. 
Ford division continued to push 
Chevrolet, with estimated output 
of 31,300 cars to Chevrolet’s 33,- 


In the week earlier, Ford division 
surpassed its postwar record for a 
five-day week for the second con- 
secutive time. Its daily schedules 
were lower last week, but its total 
was higher because six plants 
worked on Saturday, versus four in 
the earlier week. 

* * 


AFIER working two plants on 
Saturday two weeks ago—the 
first time since March — Lincoln- 
Mercury reverted to a five-day 
week last week. | 
By week’s end, U.S, plants in | 
1954 had turned out 2,332,996 cars 
and 446,603 trucks, declines of 9.0 | 





Goodrich Receives | 
Sixth Patent for 
Tubeless Tires 


AKRON.—B. F. Goodrich Co. last 
week was granted its sixth patent | 
for a basic feature of tubeless tires. 

The newest patent covers an 
inner liner which adheres without 
adhesives to the inside surface of 
the tire. 


Patents issued to the firm in 1952) 
covered the tubeless tire’s air-tight 
lining, the air and pressure sealing 
ridges that lock the tire to the 
wheel, and the sealant that heals 
punctures while tubeless tires are 
in actual road service. 


Earlier patents on other features 
of the tubeless tire also are held 
by Goodrich, which introduced the 


them. 


Output at 9-Month High 


126,020 Cars in Week Best Since August; 
10 Makers Up Schedules 


(Continued from Page 19 


| 9,948 in the preceding week. 





percent and 18.8 percent, respec- 
tively, from the like. 1953 period. 

Last year at this time production 
began to fall off because of a rash 
of supplier strikes. Ford Motor 
started closing its Ford and Mer- 
cury operations because of its own 
forge plant tieup; a walkout at 
Budd Co., a body maker, hurt 
Chrysler Corp. divisions, Nash and 
Studebaker, and the Borg-Warner 
strike hampered Willys, Nash and 
Ford. : 

* * 7 

Camenen output of cars and 

trucks rose last week to an 
estimated 10,225, compared with 


Ahead of the week-earlier sched- 
ules were Ford, Chrysler, Inter- 
national and Studebaker. 


General Motors dropped because 
of transferring operations to its 
new assembly plant in South Osha- 
wa. About 1,200 of the firm’s 9,500 
employes will be laid off. However, 
some of those affected will be used 
to shift equipment. 


registrations during the first three 
months of this year, as compared 
with 1,878 during the first quarter 
of 1953. March figures show 307 
registrations, as compared with 682 
in March, 1953. 

Hillman, for the first three 
months, retained second place 
with a registration of 773 vehicles. 
This, however, was far behind its 
1953 first-quarter sales of 1,205 
vehicles. Its March figures also 
showed a drop from 408 units in 
1953 to 278 this year. 

Volkswagen, which has been the 
only consistent gainer, registered 
189 vehicles during March of this 
year, as compared with 67 in 
March, 1953. Sales for the first 
three months also are ahead of 
1953, 

Austin moved back into fifth 
place with 157 registrations in 
March, as compared with 362 dur- 
ing the same month of 1953, but 
was lagging in first-quarter sales 
with 397 this year as compared 
with 1,030 in 1953. 

Austin-Healey was in sixth 
place in March registrations with 
134, but dropped to seventh place 
in first-quarter sales with a total 
of 361. 

English Ford finished in seventh 
place during March with 103 sales. 
but jumped to sixth place in first- 
quarter sales with 376 registrations. 
Last year English Ford was in sec- 
ond place with a total of 1,268 
registrations during the first quar- 
ter. 

Other makes and their total 
registrations for the first three 
months of this year were: Mer- 
cedes Benz, 102; Morris, 258; 
Porsche, 100; Rover, 63; Singer, 
57; Sunbeam Talbot, 112, and 
Triumph, 77. 

The miscellaneous foreign cars 
registered in March totaled 64, as 

compared with 58 during March, 
1953. The first-quarter total is 175, 
as compared with 201 for the first 
three months of 1953. 


FOREIGN-CAR SALES 


March First Quarter 
1—329 Jaguar 816—1 
2—307 MG 160—3 
3—273 Hillman 173—2 
4—189 Volkswagen 445—7 
5—157 Austin 397 —5 
6—134 Austin-Healey 361—7 
7—1038 English Ford 376—6 


Aluminum Plant Opened 
By Reynolds in Ark. 


ARKADELPHIA, Ark.—Reynolds 
Metals Co.’s new Robert P. Patter- 
son aluminum reduction plant, lo- 
cated near here, is in operation. 

The facility, named in honor of 
the late company vice-president and 
director, has an annual rated ca- 
pacity of 110-million pounds of 
virgin aluminum. It gives Reynolds 
an annual production capacity of 
829 million pounds. 


J. W. Hutchison is manager of 
the new plant, which cost an esti- 
mated $34 million. 





Mo. Association Chooses Officers— 


A. H. Roeper (seated, center), of St. Louis, is the new president of the Missouri 
tire in 1947. Since that time it has| Automobile Dealers Assn. Seated at left is Clyde Martin, Springfield, and at right, 
sold more than three million of| Robin G. Bentrup, Kansas City, vice-presidents. Standing: James A. Gorman, Jefferson 


| City, secretary, and J. M. Allton, Columbia, treasurer. (See Story Page 6.) 
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Evolution of Auto Selling... 





Why Dealers Seek New Contract 


(Continued from Page 1) 


relationship of fear with their fac- 
tories. 

The fact that auto makers, as a 
general rule, do not cancel agree- 
ments without cause is beside the 
point, these dealers say. 

The club is always there, ready 
to use if not actually used. 

As a result, leaders say, dealers 
sign for factory programs they do 
not want, take more cars than they 
want and accept pressure in sales 
races they consider mad. 


HHEY do this, of course, only 
when the sales agreement rep- 
resents value to them. After a fac- 
tory has run its product into the 
ground, the dealer loses his fear, 
since he figures he has little to lose. 
Thus, dealers say, the evils of the 
industry aren’t written into the 
contract. They exist because of the 
cancellation clause in the agree- 
ment. 

For that reason, one of the 
primary things NADA will insist 
on in its new drive will be a con- 
tract cancellable only for “causes 
acceptable to dealers.” 

Charles Freed, NADA president, 
has revealed that the proposed con- 
tract will be considered at the 
NADA directors’ meeting in June. 
Then it will be presented to the 
factories for negotiation. 

A rough draft of the contract is 
ready now for consideration by 
make advisory committees of 
NADA’s industry relations commit- 
tee. 


* . * 
ADA has not disclosed the points 
it will seek, but a survey of 
dealers conducted by NADA prior 
to its national convention in Feb- 
ruary, 1953, indicated these were 
the major goals: 

1. A continuing agreement (one 
that does not have to be renewed 
each year.) 

2. Elimination of any clause per- 
mitting cancellation without cause. 

3. In event of death of a dealer, 
that every consideration be given 
to the heirs to continue the busi- 
ness. If this is not practical, and 
sale or liquidation is advisable, suf- 
ficient time must be allowed to pro- 
tect all equities. 

At that time, NADA had dropped 
efforts to secure reinstatement of | 
territory security, since dealers | 
were evenly divided on the sub- 


Since then, with the rise of boot- | 
legging, territory security has be-| 
come of major concern, and NADA 
is working to clear the way for 
such a clause through the Justice 
Department and an amendment to 
the trust laws which is about to be 
introduced in Congress. 


vas continuing contract and re- 
stricted cancellation clause are 


Hudson Appoints 
Wehde, Lack as 


Zone Managers 


DETROIT.—Appointment of two 
zone managers was announced last 
week by Hudson. 

Louis A. Wehde, formerly spe- 








Harold Lack 
cial factory representative on the 
sales manager’s staff, has been 
named Chicago zone manager, and 
Harold Lack, formerly merchan- 
dising manager for the Boston 
zone, has become Buffalo zone man- 


ager. 

Wehde joined Hudson in 1946 as 
district manager in Milwaukee. He 
served as assistant zone manager 
in Minneapolis and zone manager 
in Detroit. 

Lack has been with Hudson since 
1952 and has served as Philadel- 
phia district manager and special 
representative of the eastern divi- 
sion. 


L, A. Wehde 


part of the same parcel. For in- 
stance, M. E. Coyle, who was exec- 
utive vice-president of General Mo- 
tors at the time, told a convention 
of dealers in Atlantic City in Octo- 
ber, 1947, that GM had adopted its 
one-year contract as the result of 
state legislation which restricted 
the right of factories in replacing 
dealers. 

Coyle conceded that the dealer 
body was one of the major assets 
of GM, but added: 

“We must have the latitude to 
take action, as in the past, to 
improve our dealer organization, 
where such action is indicated.” 

Coyle pointed out that GM had a 
big investment in the business, too, 
and must act to protect it. 

This is the very point on which 
dealers base their argument. They 
assert that the selling agreement 
has failed to keep pace with the 
development of dealers. 

e . * 

At ONE time dealers were simply 

agents for manufacturers. Deal- 
ers assert that they became, in 
theory, independent businessmen 
because the agent-principal rela- 
tionship makes the principal re- 
sponsible for the acts of his agents. 

Yet, dealers claim, while manu- 
facturers dropped the responsibility, 
they did not set dealers free. 

In the early days, dealers could 
handle the lines of many makers 
—and with comparatively small 
investment. 

Then came the gradual develop- 
ment of exclusive dealerships. But 
even in the Thirties, many dealers 
were operating from holes in the 
wall. 

In accepting the responsibility 
for servicing the cars they sold, 
dealers progressively increased 
their investment. After World War 
II, there was a widespread spurt in 
dealer. building, until today it is 
generally conceded that the invest- 
ment of the nation’s dealers is 
greater than that of the manufac- 
turers. 

° * . 
Tau. as dealers begin their new 
drive for improved contracts, 
the situation is greatly different 
than it was during the 1940 nego- 
tiations. 
At that time, NADA had only 


Registrations 


(Continued from Page 1) 


gallon, compared with 4.83 cents 
in 1952. 

A decrease in registrations was 
reported by the District of Colum- 
bia, where the number of cars fell 
from 193,657 in 1952 to 192,362 last 


| year, a drop of 0.7 percent. 


Following is the complete table 
of the comparative figures: 


MOTOR VEHICLE 


REGISTRATIONS 

Total Total Petge. 
STATE 1953 1952 In- 

Regis. Regis. crease 
My (5 beé-nn 859,710 777,285 10.6 
Ariz. 359,199 330,054 8.8 
Ark. 528,814 505,281 4.7 
Calif. 5,504.413 5,154,326 6.8 
Gc asoee 1 621,627 4.3 
OOmMM. cece. 828,392 789,483 4,9 
Be wee ces 133,970 122,232 9.4 
a “wcheces 1,300,592 1,178,682 10.3 
Ga, 1,081,403 1,021,722 5.8 
= avin e eas 304,062 290,529 4.7 
Mh. Kecccees 2,958,824 2,847,961 3.9 
ree 1,610,751 1,529,876 5.3 
Ia. - 1,125,551 1,090,358 3.2 
Kans. 957,077 921,476 3.9 
Ky. 907,484 855,929 6.0 
Pe dite a's 816,113 755,590 8.0 
BBs cescese 296.563 287,525 3.1 
| Ree 819,897 779.545 5.2 
Mass. - 1,421,799 1,376,058 3.3 
Bes cede 2,783,122 2,566,628 B.4 
Minn. ..... 1,273,122 1,217,201 4.6 
BOS. occsee 556,7 524,062 6.2 
[a 1,385,938 1,332,747 4.0 
Mont, ..... 302,302 282,578 7.0 
Neb. 631,796 619.693 2.0 
ees cane’ 106,645 94,178 13.2 
NW. Ms «2... 192,228 181,497 5.9 
N. 4. 1,836,914 1,746,068 5.2 
WH. BE. cece 303,096 271,848 11.5 
is We. euaee 4,176,495 3,980,527 4.9 
= RPS 1,257, 1,171,015 7.3 
Mn: wesin 292,703 128 2.7 
Giie ...... 3,166,741 3,021,633 4.8 
Gite. ....5. 928,551 891,473 4.2 
ES nnd éo0e 744,952 711,982 4.6 
SA 3,419,942 3,266,830 4.7 
R. I. 280,710 270,983 3.6 
8. C. 716,329 686.270 4.4 
By cancece 307,550 299 2.5 
, See 1,047,002 933,900 12.1 
SS nde 0% 3,359,446 3,155,337 6.5 
Utah ...... 292,521 273,313 7.0 
Ws sescsecce 128,636 125,875 2.2 
 ® i encgep 1,000,721 1,034,011 5.5 
Wash. 1,051,517 988,849 6.3 
W. Va. 516,867 497,313 3.9 
WER, cccvce 1,311,518 1,249,265 5.0 
he 163,154 156,097 4.5 
D. C. 192 193,657 — 0.7 


= 





5,000 members. Now the association 
has nearly 35,000 members who sell 
practically all of the factory out- 
put. 

Donald Richberg, an outstanding 
legal authority who had been re- 
tained to negotiate for NADA with 
the factories in 1940, attributed 
lack of success to: 

1, Confusion and uncertainty 
among dealers as to what prin- 
ciples and standards should be 
adopted to bring about improve- 
ment. 

2. Uncertainty as to the methods 
of organization which are best 
adapted to unite the dealers in ad- 
vancing an agreed program. 

3. Opposition among the manu- 
facturers to organization and col- 
lective action by dealers in any 
such form as would create a great- 
er equality of bargaining power. 

Today dealers are almost fully 
organized under NADA; they 
have much more at stake, and 
they appear to be united on the 
basis of an improved contract—a 
contract cancellable only for 
“causes acceptable to dealers.” 

Eustace Wolfington, whose family 
has been in the transportation 
business in Philadelphia for gen- 
erations, summed up the relation- 
ship with factories during a panel 
at the Pennsylvania Automotive 
Assn. convention in October, 1953: 

“We have grown too far apart 
from each other in both spirit and 
purpose, and it has been caused by 
lack of faith, each in the other.” 








Rendezvous for '500' Winners— 


Winners of the Indianapolis 500-mile race gather in the Dodge V-8 pace car which 
will open the race May 31. At the wheel is Bill Vukovich, 1953 winner, and beside 
him is Troy Ruttman, 1952 winner. In the rear (from left) are Lee Wallard, 1951 
winner; Johnnie Parsons, 1950 winner, and Bill Holland, 1949 winner. At right stands 


William C. Newberg, Dodge president. 





Heil Designates Hoffman as Distributor in Ohio 


MILWAUKEE. — Hoffman Auto 
Body Service, Inc., 1480 N. Grant 
St., Columbus, O., now is handling 
distribution of Heil truck bodies 
and hoists, including Colecto-Pak 
garbage units and the Heiloader 
hydraulic tailgate, according to W. 
A. Carlson, body and hoist sales 
manager of Heil Co. 

Territory of the new distributor 
is the state of Ohio south of and 
including the counties of Mercer, 
Auglaize, Hardin, Marion, Morrow, 


Knox, Coshocton, Guernsey and 
Belmont; and north of and in- 
cluding the counties of Preble, 
Montgomery, Greene, Madison, 
Pickaway, Hocking, Vinton, Jack- 
son, Athens and Washington. 


Bennett Is Sales Aide 
Charles I. Bennett has been ap- 
pointed new-car sales manager of 
Atlantic Motor Sales, Inc. (Dodge- 

Plymouth), Jacksonville, Fla. 


PNT a Che a Certs a 


Reaching an estimated 150,000 readers engaged in ,ll branches of the automotive industry from Maine 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
10c PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


and address at regular rates. Add One Dollar ($1) per insertion for 


use of a box number, in care 


MUM ih ee ee ee edd ett ee St eet Td 
day received. Display ads: $11.20 per column inch, per insertion. CLOSING: SIX DAYS IN ADVANCE 


OF PUBLICATION DATE 


WANT AD DEPT... AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


Kindly Acknowledge 


AUTOMOTIVE NEWS 





HELP WANTED 


OFFICE 
MANAGER 


By large mid-western Chevrolet 
dealer, doing big volume busi- 
ness. We desire someone thor- 
oughly experienced in General 
Motors bookkeeping and daily 
management. Excellent oppor- 
tunity for right party. Furnish 
photograph and letter giving 
complete history, background 
and age, stating present em- 
ployment and salary. All replies 
will be held strictly confidential. 
Address Box 3810, c/o Auto- 
motive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS' READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





HELP WANTED 


Exceptional Opportunity 
For Salesmen 


Nationally known automotive equipment 
and accessory manufacturer expanding 
sales force. Number of protected terri- 
tories open from Kansas City east to 
Rhode Island. Positions require young, 
aggressive men, age 22-30. Some experi- 


ence selling direct to car dealers and 
jobbers. Own car, willing to travel re- 


spective territories, possibly relocate. 
Steady position with excellent opportun- 
ities for high earnings and advancement. 
Salary plus commissions, Send complete 
resume in confidence. Box 3811, c/o Auto- 


‘motive News, Detroit 26. 





JUNIOR PARTNER WANTED; 35 to 45 
years of age; must be thoroughly ex- 
perienced in all phases of the retail au- 
tomobile business. Dealer handling Chrys- 
ler- Plymouth nearing retirement age 
located in Portland, Oregon region. One 
of the best contracts; 400 units plus. 
Approximate capital needed; $40,000 to 
$50,000. Very clean inventory; no bonus 
over book value; no real estate to buy; 
no cars floored. If you qualify, will give 
you opportunity to buy balance of busi- 
ness at my retirement age. Box 3788, 
c/o Automotive News, Detroit 26. 


USED CAR SALES MANAGER for central 
New Jersey Ford dealer. Present sales— 
700 cars a year, large potential. Must 
have merchandising experience. Attrac- 
tive salary and percentage to man with 
enthusiasm and managing ability. Write 
Box 3766, c/o Automotive News, Detroit 
26. 


A 
SALES MANAGER FOR one of the large 


volume dealers of the Great Lakes re- 
gion. One of the ‘‘Big 2’’. Not as essen- 
tial to have experience in big operation 
as drive, enthusiasm and imagination. If 
you’ve got the stuff, we've got the 
money. Box 3726, c/o Automotive News, 
Detroit 26. 


USED CAR MANAGER. Must be good 
closer and understand financing. General 
manager experience preferred. This posi- 
tion will take you to the top in our 
organization. Opportunity for man will- 
ing to settle in Washington, D.C. Box 
2732. c/e Automotive News, Detroit 26 


CHICAGO DeSOTO- PLYMOUTH dealer 
changed ownership; has openings imme- 
diately for full complement—office, sales, 
service, management. Only willing, 
qualified personnel considered. Box 3800, 
c/o Automotive News, Detroit 26. 


N. C. 


HELP WANTED 


SALESMANAGER for thousand car 
Chevrolet dealership located in multiple 
city on west coast. Salary plus percent- 
age of profits. Submit full personal and 
business history. Box 3791, c/o Automo- 
tive News, Detroit 26. 


THREE TOP MECHANICS, busy shop, 
Chrysler products, experienced, tune and 
precision work, all benefits. Eastgate Mo- 
tors, 3161 N. Clark St., Chicago, Illinois 
Bill Hallam, mgr. 


WANTED—SERVICE MANAGER for ‘‘Big 
Three’’ automobile dealership in central! 
Ohio. This position requires a man capa- 
ble of building a stable, volume service 
business. Top pay, if you can qualify. 
Our employes know of this ad. Write 
P. O. Box 206, Newark, Ohio. 





SALES ENGINEERS 
$7,500 to $25,000 


We have a number of immediate openings 
with top-rated national concerns for men 
experienced at MANUFACTURING level in 
sales of equipment to the Original and Re- 
placement Automotive Tradé. Submit a re- 
sume of your background and interests in 
complete confidence to: Miss Ruth A. Cook, 
Vice President, Executive Sales Division. 


EMPLOYMENT COUNSEL, INC. 
Room 1021, 7 W. Madison, Chicago 2, II! 


POSITION WANTED 


FORMER DEALER, 25,000 trade area— 
presently and for past five years genera/ 
manager-sales manager for 600 car ‘‘Big 
Three’ metropolitan dealer. Desires con- 
nection where he can bring his child up 
in rural atmosphere. Fully conversant 
with used car values in Los Angeles area. 
Good wholesale connections. Licensed in- 
surance agent. Box 3752, c/o Automotive 
News, Detroit 26. 


a Eee 

AVAILABLE—Man, age 38, college gradu- 
ate, family, with factofy business manage- 
ment, zone management, motor holding 
operation and factory branch experience 
including retail sales and management. 
Interested in any remunerative position 
commensurate with experience. Box 3814, 
c/o Automotive News, Detroit 26. 
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POSITION WANTED 


— 


Buick experience in all phases dealer- 
ship operation, desires permanent posi- 
tion with GM dealer in city of 20,000 
population or greater. Thirty-six years of 
age, married and have two children. Two 


Consider buying interest in sound dealer- 
ship gradually. Go anywhere the offer is 
right. 405 E. Correll, El Campo, Texas. 

FAMILY MAN, middie thirties, industrious 
worker. Have had experience in all de- 
partments of dealership; now functioning 
es general and sales manager for two to 
three hundred car contract. Prefers a 
cealership with an experienced man with 
eventual opportunity to buy in. Box 3801, 
c/o Automotive News, Detroit 26. 


EXPERIENCED AUTOMOTIVE MAN, over 
twenty years’ automotive business. Would 
like connection with manufacturer. Can 
train; salesmen. Set up new territories. 
Increase business in present territories. 
Sales promotion and merchandising ex- 
perience. Good references. Reliable. Now 
residing in the east. Will travel. Box 
3802, c/o Automotive News, Detroit 26. 


WANTED BY A YOUNG man with a well 
rounded knowledge of the auto business, 
an opportunity to do a job for someone 
as @ general manager or sales manager. 
Successfully demonstrated ability as re- 
tail salesman, used car manager, truck 
sales Manager, and now doing excellent 
job as factory field representative. Good 
personal habits, small family, best of 
references from dealers. Prefer Chrysler 
Corp. in Carolinas or Florida. Wiil con- 
sider any real opportunity to demon- 
strate ability. Box 3803, c/o Automotive 
News, Detroit 26. 


BUSINESS MANAGER-CONTROLLER ex- 
perienced in volume operation. Qualified 
to assist management and operate eu- 
cient Office. Diversitied dealer and GM 
experience, familiar ‘with daily operating 
control, monthly forecast and operation 
comparisons. Box 3804, c/o Automotive 
News, Detroit 26. 


AVALLABLE IMMEDIATELY. age 3y, 
married, children. Fifteen years’ experi- 
ence automobile business. Excelient rerer- 
ences, ability, character, morals. Capable 
managing entire operation or sales man- 
ager—depending on size. Know how and 
cam make money. Prefer Rocky Moun- 
tain region. Box 3745, c/o Automotive 
News, Detroit 26. 


TRUCK SALES MANAGER, 20 years’ ex- 
perience in trucks, 45 years old, capable 
of handling complete truck setup. Seek- 
ing @ position where I can earn $10,000 
@ year on a salary. and percentage ot 
washout or flat rate on each unit. Write 
or call M. G. Dermody, 1820 Nassau 
Blvd., Charlotte, N. ¢. 


BUSINESS MANAGER, fifteen years auto 
dealer accounting and tax experience, 
fully qualified to assume responsibilities. 
New York City-Philadelphia area only. 
Complete resume on request. Box 3751, 
c/o Automotive News, Detroit 26. 


SALES MANAGER DESIRES change. 
Presently employed by large volume Chev- 
rolet dealer in excess of 1,200 new cars. 
Aggressive, honest, dependable, good 
closer, plus possessing creative sales 
ideas. Capable of organizing, training 
and directing salesmen. Interested only 
in position with future. Willing to relo- 
cate. Will consider “Big 2’’ or any GM 
deal. Box 3794, c/o Automotive News, 
Detroit 26. 


PARTS OR SERVICE MANAGER, fourteen 
years’ automotive experience as parts and 
service representative, parts manager, 
wholesale and retail promotion, desires 
opportunity as parts manager in west 
Cleveland or northern Ohio. Box 3805, 
c/o Automotive News, Detroit 26. 

AVAILABLE IMMEDIATELY. ‘ren years’ 
experience as district manager, parts and 
service representative, car distributor; 
four years as parts manager—wholesale 
and retail; prefer car manufacturer 
opening in Ohio or surrounding area. 
Family man, excellent references. Box 
3806, c/o Automotive News, Detroit 26. 


CHRYSLER PRODUCTS service manager, 
age 40, 17 years one dealer, desires posi- 
tion service manager. Prefer south. Com- 
plete resume on request. Reply Box 3807, 
c/o Automotive News, Detroit 26. 

MANUFACTURERS KEPKESENTATIVE. 
Wanted—quality items, automotive re- 
lated, by man traveling eastern seaboard. 
Former automobile factory representa- 
tive, recent dealer. Have acquaintance 
with dealers Virginia through Florida. 
Best of references. Box 3771, c/o Auto- 
motive News, Detroit 26. 

TOP-NOLCH ACCOUNTANT - Business 
manager. Motors holding experience, 20 
years, capable of managing dealership. 
Desires change of climate. Box 3774, c/o 
Automotive News, Detroit 26. 


SALES MANAGER. Fiye years’ volume ex- 
train sales force in 


gressive, college graduate. Prefer Ford, 
Mercury, Chevrolet dealin south. Box 
3792, c/o Automotive News, Detroit 26. 

PAKIS MANAGEK — Sixteen years’ Ford 
and Mercury. Prefer Texas or southwest. 
Presently employed. References present 
and past employers. Box 3793, c/o Auto- 
motive News, Detroit 26. 

MANAGER — FUR NON-ACTIVE dealer. 
Thoroughly experienced. Prefer southeast. 
Chester Edwards, 618 McRorie, Lake- 
land, Fila. 


DEALERSHIPS AVAILABLE 





70,000. Equipment and inventories. Ex- 
cellent building available on lease. Box 
3796, c/o Automotive News, Detroit 26. 


LEADING INDEPENDENT well estab- 
lished, fastest growing midwestern city. 
Good lease available. Not much cash 
needed. Owner will finance. Box 3797, 
c/o Automotive News, Detroit 26. 


DEALERSHIP HANDLING CHEVROLET 


large lake in 
volume over 200 units. Owner ill. Priced 
low for quick sale. Box 3799, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP HANDLING DODGE- 
PLYMOUTH—of long standing, good lo- 





DEALERSHIPS AVAILABLE 


PATS MANAGER WITH seven years of | DEALERSHIP A VAILA BLE handling 


Packards for 20 years. Has been excep- 
tionally profitable for each of the 20 
years. 100,000 population with metropol- 
itan population of 250,000. Highly indus- 


trial. Oil, cattle, farming, etc. Well 
equipped shop, air conditioned offices, 
motorcycle, service car, wrecker, parts 


inventory of $21,000 with $18,000 regular 
monthly stock items. Turn key for $20,- 
000. Reason for selling—lease up Novem- 
ber 1, 1954 (can be renewed), but own- 
er wishes to devote all his time to agency 
in another town. Considered best Packard 
agency in south. Located in Texas. Books 
available for inspection for past years 
profits. You will be surprised. Box 3809, 
c/o Automotive News, Detroit 26. 


DEALERSHIP 
AVAILABLE 


Handling DeSoto-Plymouth—Due to death 
of one. Prompt estate settlement desir- 
able. Excellent location on main street, 
Flint, Michigan. Floor space approxi- 


mately 7,200 square feet. Used car lot 
— mere —" Parts, acsaseries, signs 
and equipment inventory—$24,000. 

Gross business for previous year—$755,000. 
Five year lease available. 


Write Box 3790, c/o Automotive 
News, Detroit 26. 





OUTSTANDING DEALERSHIP handling 
Buick and Pontiac in Illinois within 100 
miles of Chicago, on a good national 
highway. All parts, equipment, furniture 
and fixtures at $25,000. Will sell or lease 
real estate necessary to operate the busi- 
ness. Must secure Buick approval. Pres- 
ent owner in business over 30 years and 
now desirous of retiring. Box 3808, c/o 
Automotive News, Detroit 26. 


DEALERSHIP HANDLING Buick in cen- 
tral North Carolina. 100 car franchise 
in existence 20 years. Owner retiring 
from business. Modern equipment and 
building. Reasonable rent on short term 
lease. Box 3776, c/o Automotive News, 
Detroit 26. . 








WHEN BUYING or SELLING 


an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 


LEO J. KLEM 


412 Fisher Bidg. Detroit 2, Mich. 





DEALERSHIP AVAILABLE handling lead- 
ing independent, city of 37,000 with out- 
lying area of 50,000 additional. Upstate 
New York. Nicest and best garage in 
city. Located on main thoroughfare in 
the heart of city. Beautiful lot black- 
topped for used car display. A going 
business, no real estate to buy, with a 
long lease and option to buy at very low 
figure. Will sell parts and equipment at 
below inventory. Reascn for selling, 
other interests. Box 3785, c/e Automo- 
tive News, Detroit 26. 


DEALERSHIP HANDLING OLDSMOBILE- 
Cadillac in South Carolina tobacco town 
of 5,000. Total territory includes 80,000 
population—110 new car deal. Average 
three year profit, $20,000. Will sell at 
inventory and appraisal, parts and equip- 
ment. $25,000 will handle. Modern build- 
ing and location—reasonable lease. Rents 
for $300 monthly. Owner selling for 
health reason. Immediate deal and fac- 
tory approval required. Box 3798, c/o 
Automotive News, Detroit 26. 


LARGE AGENCY, HANDLING Chevrolet 
in metropolitan Boston, available. Here 
is an unusual opening for you to become 
a Chevrolet dealer and sell General Mo- 
tors number one product. Large cash in- 
vestment is necessary but earning records 
are excellent. You buy only parts and 
accessories, tools and equipment, furni- 
ture and fixtures and very choice real 
estate. Our entire personnel and sales de- 
partment will remain with new owner. 
We are the leader in this area for new 
and used cars and trucks. This franchise 
is considered to be one of the most de- 
sirable in all New England. Write Box 
3813, c/o Automotive News, Detroit 26. 


TWENTY YEAR ESTABLISHED dealer- 


ship handling DeSoto-Plymouth. Excel- 
lent location. Factory approval could be 
obtained. 75 cars sold annually. De- 
Pumpo’s, Waverly, New York. 


DEALERSHIP 
AVAILABLE 


Handling Dodge-Plymouth-Dodge truck in 


California. -"Single-point''—Marin County 
—20 miles across Golden Gate ex 
Ss. 


from San Francisco. Fastest growing s 
stantial residential community in the U. 
Area had 30,000 population ten years ago, 
now has 125,000 with continued growth 
assured. 100 to 150 cars yearly potential. 
Small parts inventory and equipment at 
book value. No new or used cars to buy 
unless wanted. 

Box 3812, c/o Automotive News, 

Detroit 26 


DEALERSHIPS WANTED 
DESIRE DEALERSHIP of 50 to 150 new 
cars annually. Factory approval assured. 
Experience, cash. Box 3795, c/o Auto- 
motive News, Detroit 26. 


GM OR FORD DEALERSHIP within 75 


miles New York. Hammond, 54 Riverside 
Dr., New York City. WAtkins 4-6754. 


DEALER SERVICES 





INVENTORY SERVICE 
BUYING OR SELLING A 
DEALERSHIP 7 
@ Buy Right @ Sell Right 
Parts — _ 


© © A disinterested certified sical 
will save you money © © 


inventory 

DON'T GUESS — BE SURE 
Call or write for service details. 
AUTOMOTIVE INVENTORY 


SERVICE CO. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 





DEALER SERVICES 


TALBOT’S INVENTORY SERVICE, 
8. Woodward, Birmingham, Mich., Mid 














AUTOMOBILE BUSINESS 
LIQUIDATORS 
ALSO USED CAR AUCTIONS 
We have sold in 24 states and Canada 


more i cti 
Referencesf Hi. National Bank 
Bowen & McCullum Auction Service 
8 Public Square Phone 4232-5110 
Elizabethtown, Ky. 
Phone, Wire, Welte 








BUSINESS OPPORTUNITIES 


DEALER HANDLING LINCOLN-Mercury 
in southern state would like to retire. 
Will swap entire business, parts, equip- 
ment and accessories for late model 32 
foot express cruiser. Box 3787, c/o Auto- 
motive News, Detroit 26. . 


FOR SALE 
RENT-A-CAR CO. 


OPERATES year around. Averages 50 
rentals daily from November 15th till 
May Ist. 8 rentals daily balance of 
year. Rates start at $35.00 weekly plus 
.06c per mile minimum. We supply 
only P.D. and P.L. Ins. Only RentaCar 
at the Lauderdale station and we get 
11 incoming trains daily during the 
season. Have operated two full sea- 
sons. Price $7,500 includes 50 car per- 
mit (no more available), office equip- 
ment, files, ete. Lease—$125 monthly 
paid ‘til August. Lot holds 50 cars. This 
is an opportunity for an alert auto 
dealer. Present manager will stay if 
you wish. Have 26 late model cars. 
You can purchase any number for book 
(cash) value, even though these cars 
are at least 10% above average. 
Contact E. Howard Harrison (person- 
ally) at H. & H. Rent-A-Car, Inc., 200 
S. W., 2nd St., Fort Lauderdale, Fla.— 
Across from FEPC Station. 








CARS FOR SALE 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion: 


Robinson Auto Rental, Inc. 


229 $. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Every Tuesday 
12:30 P. M. 
OPEN ALL NIGHT MONDAY 
Phone E 1254 Phone E 5209 


324 West Main Street, Fort Wayne, Indiana 


We Guarantee Checks 
Dealers Only 








ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 


1 to 500 
MORRIS FREEDMAN 


S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 17-2300 *HERWOOD 7-1700 








SYRACUSE AUTO AUCTION 
oak tani , 

We guarantee checks ond titles 

ipa Ok teal ea anda 

eaciton Routes 20 and I! (Greyhound 
service). AY 


2 


~~ 








OARS FOR SALE 


AUTO AUCTION 
AN 


SPACH 
20 
Road 


ALBANY, N. Y. 
(Fer Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 


"Midway," 
he Ys 


CARS WANTED 


WILL PAY GOOD CASH price for late 
model wrecks from new car dealers 
within 250 miles of New York City. Call 
Sherwood 2-4488 or write Matt’s Garage, 
55 Madison Ave., Paterson, N. J. 


OLDSMOBILES 
WANTED 


Wanted — 100 new, 1954 Oldsmobile 
98 sedans, preferably with Frigidaire. 
Also can use super and 88 sedans. 
We transport. Call or wire immediately. 


Don Pierson—Olds Cadillac Co. 
Eastland, Texas 





PARTS FOR SALE 


ONE SOURCE FOR 
GM & UMS PARTS 


JOBBER DISCOUNTS 
as high as 50% on 
UMS parts 


DISCOUNTS INCREASED 
ON BUICK PARTS 
60% 

(Example: Buick Muffler lists at 
$10.00. Your cost only $4.69.) 


Send For FREE CATALOG. One day serv- 
ice. Special cash allowance on Phone 
Orders. All Shipments C.O.D. 


GORDON BUICK 


(formerly Robertson Buick) 
1000 S. Wabash Ave. Chicago 5, Ill. 
WAbash 2-1030 


COMPLETE INVENTORY late model 
Chrysler, Plymouth parts, accessories, 
tools, signs. Below Dealer cost. Corson 
Buick, Inc., Lebanon, Ohio. 


GENUINE DeSOTO-PLYMOUTH and 
Dodge fenders, grilles and mouldings. 
Will sell at 25% less than dealers cost. 
Gorman Miller Motor Corp., 205 West 
101st St., N. ¥. City, MOnument 2-9477. 





INTERNATIONAL TRUCK 
PARTS 


C & D line trucks ..............$2,176.58 
K Lime truck .......ccccccccseeeeeses 1,875.66 


P.T. brake lining ................. 236.31 
3 Fruehauf sanders ............. 311.04 
New Fires ........ccccccceceseeeessss 224,32 
Dealership sold. Above parts are at cost 
figures. Disposal must be immediate. No 
reasonable offer refused. Detailed listing 
available. 


MIKE TURK, INC. 
East Liverpool, Ohio Phone 35 








For Quick Results 
Use Automotive News 
WANT ADS 








39 


PARTS FOR SALF 


REBUILT AND BLOCK tested engines— 
Plymouth, Dodge, DeSoto, Chevrolet. 
Ford, Mercury. Crankshaft grinding. 
Competitive prices. Sharp Manufacturing 
Co., Nelsonville, Ohio. 7 


BUSES FOR SALE 





SCHOOL BUSES FOR SALE 


Immediate delivery, 1954 models. Inter- 
national, 54 passenger; Chevrolet, 54 pas- 
senger; Ford, 54 passenger. 

TRANSIT SALES & SERVICE,. INC. 
23 South Street DANBURY, CONN. 





SHOP EQUIPMENT FOR SALE 





SAVE MORE 
THAN 50% 


1—Complete DeVilbiss paint spray booth, 16’ 
x 24', Complete exhaust system (model IN- 
1114). An exceptional buy! 


2—Addressograph, model 1950, complete sys- 
tem. Grapho type, two 70-drawer cabinets, _ 
one 30-drawer cabinet, counting wheel, 15,- 
000 frames. (Less than '/2 price!) Still like 
new! 


3—Executone system, complete. Large master 
station, four small master stations, paging 
system and |8 2-way boxes. (Full details 
on request.) 


4—GRACO lubrication equipment; two com- 
plete sets. 


Write for details today! 
HALL-ROUSH STUDEBAKER 
260 West Exchange St. Akron, Ohio 





ANTIQUE CARS FOR SALE 


1904 REO RUNABOUT, one cylinder, well 
preserved, still running. Will accept best 
~~. over $1,500. Navelli Motors, Rome, 
N. Y. 





MISCELLANEOUS 
ENGINE REBUILDING — 


Motor Co., Inc., 
Lynchburg, Virginia. 





TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 
Meets 1.C.C. Requirements 


Cannot Be Matched 
At Any Price 


Write Today For 
Illustrated Catalog 


FACTORY SALES DIVISION 


PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 


“Leaders In The Industry” 
Since 1939 
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Send Automotive News to Address Below 
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GENERAL MOTORS 


leads the way again with 
the first full line of 


AUTOMATIC DRIVE 
‘TRUCKS 


gs ONS announcement marks the achievement of a goal to- 
wards which General Motors has been working for a 
quarter-century. 


‘2 Bernd, 


That is the elimination of manual gearshifting in GM-built 


motor vehicles—irucks as well as cars—a task first undertaken 
by our research engineers in 1929. 


It was no easy assignment. It took more than ten years of 
hard work, the testing and discarding of hundreds of different 
mechanisms, before the problem was superbly solved in pas- 
senger cars by our Hydra-Matic, Dynaflow and Powerglide 
automatic transmissions. 


In trucks the need for a self-shifting drive is infinitely greater 
—and so is the engineering problem because of the far heavier 
loads carried and the larger number of forward-speed gears 
required to move them. 


It was not simply a matter of adapting a passenger car drive. 
A completely different automatic unit had to be designed and 
that took still more time. 


But by 1950, our GMC Truck & Coach Division had devel- 


oped and thoroughly road-tested a Dual Range Hydra- . 
Matic-type drive for medium-weight trucks. Then came - 


Korea and our entire production of Truck Hydra-Matic 
Transmissions was required for army vehicles where its 
superiority was proved in front-line service. 


Within the past eighteen months both four-speed and eight- 
speed versions of this battle-proved transmission have been 
successfully introduced to the public in light-duty and middle- 
weight GMC trucks. But there still remained the problem of 


heavy-duty trucks, some of which require as many as 15 
forward speeds. 


Now our engineers—drawing upon this backlog of twenty- 
five years’ experience—have developed a Twin Hydra-Matic 
Multiple-Speed self-shifting drive for trucks rated above 
forty-five thousand pounds gross combination weight. 


Thus has GM marshalled its inventive skills to bring the 
many advantages of Hydra-Matic Hauling to every class of 
truck operator. These benefits include: 


Lower fuel cost—because Truck Hydra-Matic automatically 
keeps the engine in proper gear for every operating condition, 
eliminating wasteful engine “‘gunning.”’ 

Less maintenance expense—because Truck Hydra-Matic pre- 
vents “‘shock-loading”’ strains on engine, drive line and rear 
axle. And there is no conventional clutch to repair or replace. 


Greater safety—because Truck Hydra-Matic does the shift- 
ing, easing the driver’s work and permitting him to concen- 
trate on the road ahead. 


I think these are good reasons why every user of trucks 
should investigate the GMC line of Hydra-Matic Trucks— 


whether you use a small pickup or a fleet of heavy highway ~ 


haulers. 


You are cordially invited to call upon your local GMC dealer 
to learn more about them. 


J TIC 


President 


GENERAL MOTORS CORPORATION 


The above announcement by Mr. Curtice—currently appearing in national magaszines—is considered of such importance to the 
entire automotive industry that it is reproduced here in its entirety., 
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